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; a 
. HE glass container has re-awakened in the 
‘ public mind the beauty of displaying the 
o product itself. What shall be said of the closure! 
2 Countless millions of metal caps have accom- 
: panied glass containers on their journey to American 
: homes. It is fair to say that in many cases the very 
o presence of the metal cap has made possible the 
+ journey, because the attractive appearance, effi- 
* ciency and wide adaptability in its use has proved 
> the solution of many otherwise impossible sealing 
: problems. From the seal under vacuum to the seal 
Ps whose chief requisite is convenience in daily use, 
be from hand application to the high speed of auto- 
ps matic capping machines, probably for every special 
: sealing problem a helpful answer may be found in 
& the laboratory of the cap manufacturer. 
a When you prepare a new product for the market, 
LINERS > give thought to the public’s confidence in glass 
FOR $ packed products. Consult freely with the manu- 
METAL § facturers of metal caps, because through their 
CLOSURES * experience and their facilities for research you will 
U y find the proper closure and the proper liner for your 
5 specifie product. 











Caneel Felt. Products Inc 


BUSH TERMINAL --- BROOKLYN, N.Y. 
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1 Buyers’ Guzde } 


RAW MATERIALS 


ALCOHOL 
American Commercial Alcohol Corp. 
American Solvents & Chemical Corp. 
Pennsylvania Sugar Co. 
The Rossville Com. Alcohol Corp. 
U. S. Industrial Alcohol Co. 


AROMATIC CHEMICALS 
Dodge & Olcott Company 
P. R. Dreyer Inc. 
Euro American Corporation 
Benj. French, Inc. 
Fritzsche Brothers, Inc. 
Givaudan Delawanna, Inc. 
Magnus, Mabee & Reynard 
Newport Chemical Works, Inc. 
Pfaltz & Bauer, Inc. 
Schering Corporation 
Ungerer & Co. 
van Ameringen-Haebler, Inc. 
Wangler-Budd Co., Inc. 


BEESWAX 


Theodor Leonhard Wax Co., Inc. 
Will & Baumer Candle Co., Inc. 


BIOLOGICAL CHEMICALS 
Wilson Laboratories 


BORAX 


American Potash & Chemical Corp. 
Pacific Coast Borax Co. 


CHALK, PRECIPITATED 
H. J. Baker & Bro. 
Industrial Chemical Sales Co., Inc. 
John & E. Sturge, Ltd. 


COD LIVER OIL 
H. J. Baker & Bro. 
P. R. Dreyer Inc. 


E. M. Javitz & Son 
Norwegian Cod Liver Oil Association 


CRUDE DRUGS 
J. L. Hopkins & Co. 
Mcllvaine Brothers, Inc. 
S. B. Penick & Company 


ESSENTIAL OILS 
W. J. Bush & Co., Inc. 
California Fruit Growers Exchange 
Dodge & Olcott Company 
P.R. Dreyer Inc. 
Euro American Corporation 
Benj. French, Inc. 
Fritzsche Brothers, Inc. 
Givaudan-Delawanna, Inc. 


Magnus, Mabee & Reynard 
Newport Chemical Works, Inc. 
Plaimar, Ltd. 

A. M. Todd Co. 

Ungerer & Co. 

van Ameringen-Haebler, Inc, 
Wangler-Budd Co., Inc. 


FLAVORING MATERIALS 


California Fruit Growers Exchange 
Dodge & Olcott Company 

P. R. Dreyer Inc. 

Euro American Corporation 
Fritzsche Brothers, Inc. 

Magnus, Mabee & Reynard 
Ungerer & Co. 

van Ameringen-Haebler, Inc. 


Wangler-Budd Co., Inc. 


GELATINES 
Coignet Gelatines 


GLYCERIN 
H. J. Baker & Bro. 


Colgate-Palmolive-Peet Co. 
Will & Baumer Candle Co., Inc. 


LANOLIN 
E. M. Javitz & Son Inc. 


MEDICINAL CHEMICALS 


Abbott Laboratories 

J. T. Baker Chemical Co. 

Chas. Cooper & Co. 

Dow Chemical Co. 

R. W. Greeff & Co. 

Heyden Chemical Corp. 

Hoffmann-LaRoche, Inc 

Mallinckrodt Chemical Works 

Merck & Co., Inc. 

Monsanto Chemical Works 

Newport Chemical Works, Inc. 

N. Y. Quinine & Chemical 
Works, Inc. 

Chas. Pfizer & Co., Inc. 

Schering Corporation 

Wilckes-Martin-Wilckes Co. 


MINERAL OIL 
M. W. Parsons Imports 
Schliemann Companies, Inc. 


SOAPS 
J. L. Hopkins & Co. 
John Powell & Co., Inc. 


VANILLIN 
Euro American Corporation 
Fritzsche Bros., Inc. 
Givaudan Delawanna Inc. 


Monsanto Chemical Works 


Drug Markets 


CONTAINERS 


ADHESIVES 
Nat'l. Adhesives_Corp. 
BOTTLES 
Carr-Lowrey Glass Co. 
Owens-Illinois Glass Co. 
BOXES (Corrugated) 
Container Corp. of America 
Hinde & Dauch Paper Co. 
CANS 
American Can Co. 


COLLAPSIBLE TUBES 
Aluminum Co. of America 
Bond Mfg. Corporation 
New England Collapsible Tube Co. 
Sun Tube Corp. 
White Metal Mfg. Co. 
A. H. Wirz, Inc. 


CLOSURES 


CORKS 
Armstrong Cork Co. 


INSIDE THREAD CAPS 
Spring Stopper Co. 


LINERS 
Bond Mfg. Corp. 
General Felt Products, Inc. 
METAL CAPS 
Aluminum Co. of America 
Anchor Cap & Closure Corp. 
Crown Cork & Seal Co. 
Ferd. Gutmann & Co. 
Phoenix Hermetic Co. 
Williams Sealing Corp. 
PLASTIC CAPS 


General Plastics, Inc. 
MACHINERY & EQUIPMENT 


FILLING MACHINES 
Alsop Engineering Co. 
Arthur Colton Co. 
Horix Manufacturing Co. 
The Karl Kiefer Machine Co. 
F. J. Stokes Machine Co. 
MIXING EQUIPMENT 


Alsop Engineering Co. 
Arthur Colton Co. 
F. J. Stokes Machine Co. 


PACKING & CARTONING 
Package Machinery Co. 
LABELING EQUIPMENT 
Economic Machinery Co. 
PHARMACEUTICAL MACHINERY 


Arthur Colton Co. 
F. J. Stokes Machine Co. 
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Above—The Sefton Brooklyn 
Box Factory occupies space in 
the Bush Terminal Bldq., 
Brooklyn 


Left—Dixon Board Mills, Inc. 
at Carthage, Ind. 


Container Corporation of America Acquires 
Sefton and Dixon Board Mills, Inc. 


The Container Corporation of America has acquired the Sefton Container Corporation and the Dixon 
Board Mills, Ine. 

The Sefton Container Corporation owns and operates three plants, one in Brooklyn, N. Y., another in 
Chicago and a third at Anderson, Ind. 

The products manufactured in the Brooklyn plant are corrugated fibre boxes and corrugated paper prod- 
ucts. The Chicago plant of the Sefton Container Corporation manufactures folding paperboard cartons, paper 
pails and corrugated fibreboard products, while the Anderson, Ind. plant makes corrugated fibreboard 
products and folding paperboard boxes, including retail delivery boxes, such as suit and hat boxes, 
florist boxes, cake boxes, etc. 

This acquisition makes our line of paperboard products in the container field more complete and puts us in 
position to cater to the requirements of our customers in the following lines: 


Above—Sefton Box Factory at 


Anderson, Ind. 





Top ‘centre illust.—Sefton Box 
Factory at Chicago, Ill. 


Boxboards for set-up and folding boxes, 
Corrugated fibreboard boxes and products, 

Solid fibreboard boxes and products, 

Folding cartons in either large or small quantities, 
Folding and k. d. retail delivery boxes, 

Ice Cream and Oyster Pails and other paper pails. 


The Dixon Board Mills, Inc. own a boxboard mill at Carthage, Ind., making 
test liners, boxboards and straw for corrugating, all of which materials are used 
in the manufacture of the various commodities of the Container Corporation 
of America and Sefton Container Corporation. 


Both of these companies will immediately be absorbed into and coordinated 
with the activities of the Container Corporation and the entire personnel of 
the Sefton Container Corporation will be transferred intact. 


Welwelcome this opportunity to serve a greater clientele in the Drug industry 
and will spare no efforts to retain and increase, if possible, the reputation for 
quality and service established by the Sefton Container Corporation with their 
<= list of Customers. When you write, refer to Dept. 7 for quick service. 
Reduce your shipping costs by 
using better shipping bozes. 


CONTAINER CORPORATION 


OF AMERICA 
AND 


MID-WEST BOX COMPANY 





CHICAGO, ILLINOIS 






111 W. Washington St. ais 


COA 


“ L/ 
QB 





Seven Mills—Fifteen Factories Capacity 1300 tons per day 
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WHERE THE EYE FIRST FALLS 
































our packages, too 
Y packages, too, 


can proudly boast of 
custom-made closures 


j om EYE is trained to 
read from top to bot- 
tom. That’s why the cus- 
tomer always looks at the 
top of a package first. If his 
eye encounters a good-looking closure, his impulse to 
buy is immediately encouraged. 

That impulse is further heightened when a closure 
gives full harmony to its package. Yes, a modest, slim 
closure for small bottles; a waferish closure for wide 
bottles; a bonnet closure for round bottles. The only way 
to assure this harmony is by means of the custom-made 
closure—Armstrong’s Embossed Top Corks. 

And when you order Armstrong’s Embossed Top 
Corks, you can specify not only the shape but the color 
and the embossing as well. Your name or trade-mark 


can be a part of the design. 
We'll gladly place our ex- 
perienced service at your 
disposal in designing a cus- 
tom-made closure for you. 

Safety, too, is a part of the closure. Under the embos- 
sed top is an Armstrong Cork, guarantee that the bottle 
will be safely and cleanly sealed. Every cork is precisely 
manufactured, painstakingly sorted, rigidly inspected, 
and backed by 69 years of service to manufacturers of 
bottled products. 

We'll be pleased to send you samples and prices. We 
think you'll be pleasantly surprised by the moderate 
cost of Armstrong’s Embossed Top Corks, in lots of 
10,000 or more. Armstrong Cork Company, 913 Arch 
Street, Lancaster, Pennsylvania. 


Armstrong's «? Corks 
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Tr Mississippi River Steamboat, in 
retrospect, ‘s the romantic symbol of 
the tremendous development of the mid- 


west and southwest. The first of these 









boats was built in 181 1—an adapta- 
tion of Robert Fulton's “Clermont”. 
This type proved impracticable for 
shallow, tortuous channels, so Henry 


M. Shreve evolved the 


Odorless, Colorless, ‘‘EVERCLEAR’”’ Alcohol 












SALES OFFICES & successful light draft, 
The best is none too good for drug manufacture. That is . aa stern wheel steamer. 
particularly true of Alcohol, an essential_ingredient in the Birmingham, Ala. The fame of one river 
majority of formulae. Boston, Mase. pilot still endures — 
suffalo, N. Y 
é , + sr paces - ? that of the immortal 
So ‘‘Everclear’* Alcohol is supplied to meet the most ee a Mark Twain”. 
exacting specifications. It is refined to a degree beyond Cleveland, Ohio 
° : Detroit, Mich. 
the requirements of the U. S. Pharmacopoeia. Grand Rapids, Mich. 
? Gretna, La. 
**Everclear’’ is crystal clear. Absolutely odorless. Dis- indiananali Ind. 
tilled by an exclusive process originated in our laboratories. mann gg Re 
: . p\ 2mphis, ann. 
Produced in our grain-fields plant. Specify it for satisfac- Saiaempelie, Mites 
tion. Nashville, Tenn. fh 


New York, N. Y. 
Omaha, Nebr. 
This is number 13 of a series depicting histori- PO iphia Pa 
cal periods in the development of America Pittsburgh, Pa. 
St. Louis, Mo. 


St. Paul, Minn. 
San Francisco, Cal. 
Toledo, Ohio 
fu REG. U. S. PAT. OFF. 





CORMERCIAL ALCOHOL CORPORATION Wichita, Kans. 





420 Lexington Avenue, New York, N. Y. Y 
Plants: f 
Pekin, Ill. Gretna, La. Philadelphia, Pa. Sausalito, Cal. 2 
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Creams and lotions—in fact all toilet- 
ries that are used often, a little at a 
time—must be easily opened for con- 
and tightly reclosed to 


venience ... 
guard their fine qualities. For this 
double reason, the ANCHOR AMERSEAL 
caP is naturally the choice of experi- 
enced, up-to-date manufacturers in 
this field, a few of whose names and 
brands you will notice above. With this 
neat closure, toiletries cannot harden 
or evaporate ... cannot in the slight- 
est degree lose their efficiency ... or 
even their fragrance. And with no 
threads to gum, freeze, or cement 
to the container ... the cap is al- 
ways easily removed and replaced. 














ANCHOR 


As a manufacturer, you will also appre- 
ciate the fact that ANCHOR AMERSEAL 
CAPS are quickly and economically 
applied in the factory—three or four 
times as fast as other types of closure. 
When attractively lithographed with 
your design and colors, their appear- 
ance, too, is a distinct asset. And be- 
cause so many fine toiletries are sealed 
with the ANCHOR AMERSEAL CAP, consu- 
mers look for this added convenience 
when selecting their purchases. There 
are other economies and advantages 
which will interest you in relation to 
your special product. Fill in and 
mail the coupon. We will send you 
full information gladly and promptly. 


Anchor Gap & Glosure Corporation 


LONG ISLAND CITY, NEW YORK = 


216 


TORONTO, CANADA 


Drug Markets 





During 1930, 19,250,000 advertise- 
ments in The Saturday Evening Post 
and the Ladies’ Home Journal will 
increase the already great demand 
for products packed in glass under 
Anchor Amerseal Caps. See our ad- 
vertisements in The Saturday Evening 
Post and the Ladies’ Home Journal. 


CONVENIENT and 
SURE PROTECTION 
for TOILETRIES... the 


AMERSEAL Cap 


A quarter turn to the 
right applies the Anchor 
Amerseal Cap. Lugs, 
formed to fit the contour 
of the glass threads, 
draw the cap down 
and effect a tight uni- 
form contact around 
the complete top edge 


of the container finish. 


MANUFACTURERS: Tosecure full information about 


Anchor Amerseal Caps fill in and mail coupon! 





Send detailed advantages of using 
Anchor Amerseal Caps on our packages 


Name 
Address. 











We manufacture 





and put out about packages per 
year. Under separate cover we are sending 
empty samples of our packages. 
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DO THESE 
“SNOW CAP” 


qualities interest you? 


1 Uniformity 

2 Color 

3 Purity 

4 Cleanliness 

5 Physical Character 
6 Freedom from Grit 
7 Absorptive Properties 
8 Binding Power 


UNIFORMITY 


4 There is nothing more uniform than pure water; even in the form of 


snow, the basic design of the crystals is permanent. But how different 
the texture from time to time! 


Our “SNOW CAP” Precipitated Chalk is similarly uniform, and is 
always calcium carbonate of the highest purity, but like snow, its texture 
can be modified to a surprising degree without sacrifice of uniformity. 


The time is past when a chalk merely pure, clean and light will satisfy 
the trade. Uniformity and character are the requirements now! We 
are prepared to meet these demands with our “SNOW CAP” 
Precipitated Chalk. 

Intensive study has enabled us to establish absolute means of modify- 
ing its physical form, and to furnish a product to meet your most 
exacting requirements. 

Manufacture is under rigid and positive control, and once we have 
met your specifications, we can always thereafter reproduce it accu- 
rately and uniformly on your orders. 


That’s what we mean by UNIFORMITY! Give us a trial. 





PRECIPITATED CHAL 





Industrial Chemical Sales Co., Inc. 


230 Park Avenue, New York City 








CLK 


ACETANILID 


ACETYL SALICYLIC ACID 


(Aspirin) 


CHLORAMINE 
CAFFEINE 
CHLORAL HYDRATE 


GLYCEROPHOSPHATES 


PHENOL 


PHENOLPHTHALEIN 


SALICYLATES 


and others 





00 No. Dearborn 37 nnan St 
CHICAGO SAN FRANCISCO 


ACETPHENETIDIN V 
VE 
V 
V 


OOK for exceptional value in Mon- 
santo Medicinals. Improved quality 
— increased yield — lower costs — these 
are definite advantages that accrue 
from the use of Monsanto products. 
Three decades of manufacturing expe- 
rience are reflected in every pound of 
chemicals that leaves our works. 


Monsanto 
Chemicals 


are manufactured by 


Monsanto Chemical Works 


St. Lauis. USA 








Cc 
ly Chtcrhite 








Victoria Station House, Victoria St 


3 Bra se, Vic 
LONDON S.W.1 





ALS*Q 
SS <r 





ST Louis VSS 


























Does YOUR PACKAGING SYSTEM 
MEET PRESENT DAY NEEDS? 































NOWING HOW is the first requirement in 
designing a modern packaging system. 
Maximum economy and efficiency for every 
conceivable condition of service can be secured 
only through scientific knowledge—knowledge 
acquired by training and experience in solving 
many packaging problems. 


The staff of 50 H & D Package Engineers has 
this training and experience. This fund of ac- 
cumulated knowledge is at your disposal without 
charge or obligation. 


Maximum pro- 
tection for bot- 
tled beverages is 
—- by this 
1&D Engi- 
neered Package. 


To make sure that your packaging system 
meets every present day requirement, send for 
an H & D Package Engineer. 

“‘“How to Pack It,” an interesting booklet on 
scientific packaging in your industry will be sent 
on request. Mail the coupon for a free copy. 


THE HINDE & DAUCH PAPER COMPANY 
213 Decatur Street Sandusky, Ohio 


Canadian Address: King’s Street Subway and Hanna Ave., Toronto 








Proprietary products are sealed against dust and 
moisture in specially designed H & D Packages. 


SEND FOR THE PACKAGE ENGINEER A 


We'll gladly send an H & D Package Engineer 
without charge or obligation. He may be able to j 
show you how to improve your packing methods } 
and lower your costs. 









A sturdy tripled walled H & D package 
specially designed to meet the requirements 
of various drug products. 





HINDE X DAUCH off" SHIPPING BOXI 





THE HINDE & DAUCH PAPER COMPANY 
213 Decatur Street, Sandusky, Ohio 


Please send me a copy of ‘How to Pack It’’ 





Name 
PONE Sain sia daceencdudatnnban 
City 


sedate ... 8tate nuk aicatniaapuail 


Ww are Sepeennnd Or PC iiicciwncctcntsansnscnciecss- scene 
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THE succkss of a screw cap, or kindred 
closure, depends largely upon that 
part of the cap or glass package which 
is designated as the thread. 

Not so many years ago the thread 
of a screw cap was little more than a 
wrinkle in the metal, and the thread 
of a glass package consisted of one or 
several turns of thread of vary- 
ing thickness and pitch. 

Today, due to constant re- 
search and experiment, the 
thread of a PHorenix Screw 
Cap is so designed that it 7,, 


conforms perfectly with the  fuenx 


























thread of the glass package, and the 
thread of the glass package has been 
standardized so that it is uniform 
throughout the entire glass container 
industry. 

In the development of PHornix 
Screw Caps numerous precision in- 
struments for checking the threads of 
caps and glass packages have 
been perfected andadopted. 
The success of a screw cap 
may still hang bya thread, 
but it is an accurate and de- 
pendable thread when it 1s 


in a PHorenix Screw Cap. 


PHOENIX-HERMETIC COMPANY 
Metal Caps for Glass Packages 


CHICAGO NEW YORK 
Offices: New York, Philadelphia, Boston, Rochester, Chicago, San Francisco, Los Angeles, Cleveland, Cincinnati, St. Louis 
Plants: 2444 W. 16th St., Chicago; 14th Ave. and 38th St., Brooklyn 


PHOENIX Metal Caps 
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HAND BLOWN BOTTLES 


eo 
—————————————————— 
—————————EE—————— SS 

0. De eR 


'30: XXVI, 3 


blown ware of Owens-lllinois extremely practical. 
A widely diversified selection of attractive bottles 
and stoppers is offered. Each one of these smart 
containers gives an added touch of distinction to 


the product. 


If you desire a container created especially for your 
product, the Designing Department is at your serv- 


ice. Owens-lllinois Glass Company, Toledo, Ohio. 


WENS-ILLINOIS 


If your requirements call for limited quantities of 
special shaped containers you will find the hand 
BOTTLES 
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Carrtlowrey 
Bottles 




















BRILLIANT FLINT GLASS PANEL BOTTLES 
piain or lettered, cork finish or screw cap finish, 


AL TOMATIC. MACHINE MADE 


Let us quole on your requirements. 


CARR-LOWREY GLASS COMPANY 


BALTIMORE, MARYLAND 


New York Sales Office: 
Room 405, Liggett Building 
41 East 42nd Street 
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WHITE METAL MANUFACTURING CO. 
HOBOKEN ~NEW JERSEY 
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CIENTIFIC ACCURACY 
Al safeguard of satisfaction 








HE famous research laboratories that this 
company maintains are known the world 
over for the work they have accomplished in 
aiding industry to overcome bottling and seal- 
ing troubles. They represent one of the most 
complete and extensive individual undertak- 
ings in the field of industrial research—they 
have given constructive assistance represent- 
ing savings of millions of dollars in the bot- 
tling and sealing of a vast line of products 
ranging from soft drinks to chemicals. 






GAUGE TESTED 
THEY FIT*s 
























The perfecting of special liners to meet the particular condition of 
every product is a feature of the work of these laboratories which 
has made the Crown Screw Cap the most satisfactory, safe and ef- 
ficient that the Drug Manufacturer can use. The facilities of these 
laboratories are available to you at any time they can be of help in 
your operation. Call upon them for technical assistance. Write to- 
day for complete information regarding this better seal—gauge 
tested for accuracy-—and a sales builder through its convenience 
and advertising features. Handsomely designed and beautifully 
lithographed, Crown Screw Caps are an asset on many of the coun- 
try’s largest glass packaged products. 


Crown Cork & Seal Co. 





Write today for samples and 


complete descriptive data. Baltimore e Maryland 


Makers of the 44@ Crown 


( THE FAMOUS CLOSURE FOR WIDE MOUTH GLASS) 
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Two Big Plants to Pro- 
vide Better Service 


Our New London plant pro- 
vides service not only to the 
Kast but also by water to the 
Pacific Coast territory while 
our Chicago plant makes un- 
usual service possible in the 
Central and Western areas. 











re the Tubes wary 
of Your Product ? 


Does their appearance bespeak the ‘‘quality idea’ your advertising 
strives so hard to convey ? 

Is the decorating clean-cut, sharp and in perfect register, calculated 
to build sales and create prestige » 

Have they that durability which permits the consumer to use all the 
contents without waste ? 

Have the “minor details’ such as perfect threading of cap, and tube 
been given careful attention ? 

In other words, are they the kind of tubes you’d make if you were 
making the tubes for your product ? 


If there is the least doubt in your mind about the tubes you are now 
using—if you are interested in collapsible tube quality—we’ll be glad 
to supply samples and prices. Just address our nearest office: 


New England Collapsible Tube Co. 


Dept. B-B1, 17-35 Waller St., New London, Conn. 
Dept. B-B1, 3132-3134 S. Canal St., Chicago 


New York Office: Dept. B-B1, 52 Vanderbilt Ave. 
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Over 1500 Chemicals 
to Serve You 


ORE than 60 years ago when the Mallinckrodt Lab- 
oratories were first organized, less than 50 chemicals | 
were manufactured. A new firm without previous expert- 
| ence but with the Spirit of Service dominating every thought 
and action. The answers to the many questions that con- 
stantly arose were determined solely by the dictates of this 
spirit. An auspicious beginning for any firm to be guided 


only by the satisfaction of its customers. 


| The trade was quick to recognize the excellence of Mallin- 
| ckrodt chemicals and the integrity of their makers. A repu- 

tation was built that has endured and grown brighter through 
| these many years. To-day the Mallinckrodt Laboratories 
are one of the largest manufacturers of fine chemicals in 
the United States—-a distinction that we share with the 


many friends who helped to make it so. 


While our products and customers have increased many fold, 
| that personal touch which guided the Spirit of Service is 
never lacking and we invite you to call upon us at anytime. 


We will not disappoint you. 


| Chemicals 


Standard for over 


| Half a Century 


MALLINCKRODT CHEMICAL WORKS 


SAINT LOUIS MONTREAL PHILADELPHIA NEW YORK 
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| of Control, Food, Drug and In 
| secticide Administration, will 
| have left this office and drug manufac- 
| turers will proceed to forget the hectic 
| conditions that he created during his 
term. It is an open secret that many 
manufacturers have come to hke Durrett, 
while others still hate him and will be 
glad to see him go. But lest those who 
will rejoice in his departure expect a 
change in enforcement work, let us call to 
their attention some pertinent facts. 


are not determined by the particular 
man in that office. These policies are 
determined by the man at the head of the 
Food, Drug and Insecticide Administra- 
tion—a man who has not been changed 
in many years, and who will probably 
These 





remain for many years to come. 
policies are the result of observation and 
also the result of suggestions from the 


| the work. The administration doubtless 
| has its work planned probably five years 
into the future. Drug control chiefs 
can come and go, but drug manutac- 
turers will receive exactly the same treat- 


ment no matter who holds the office. 


| Dr. Durrett’s activity can hope for 
| nothing more than a man who will not 





| trHIN a month Dr. Durrett, Chiet 


| , I SHE policies of the drug control chiet 


| men in charge of particular branches of 


| ANUFACTURERS who felt the sting of 


Without Change 


accomplish so much in as short a time as 
did Dr. Durrett. Or they can hope that 
the most objectionable parts of the ad- 
ministration’s program for drug trade 
has gone through. 
Kor it was either due to Dr. Durrett’s 
enormous capacity for work, or to the 
particular work that he was doing, that 
he alienated such a large percentage of the 
It was not 


improvement been 


trade in such a short period. 
very long after their contact with Dr. 
Durrett, that manufacturers came under 
the charm of his personality and appre- 
ciated his sincerity and good faith. 


| ie the drug trade generally, conditions 
will remain as before. And if, while 
Dr. Durrett office, there was 
reason to advocate a change of the 
methods of administration of the law, 
there will be just as much reason when 
his successor takes office. But somehow 
we do not believe that there will ever be 
any change in the method although there 
will always be agitation to bring one 
Our reason tor this belief lies in 


was In 


about. 
the fact that the entire trade could not 
be united tor a real fight even in the state 
of mind created in it by Dr. Durrett. 
And herein lies Dr. Durrett’s greatest serv- 
ice to both the Food, Drug and Insecti- 
cide Administration, and to the drug trade; 
for he has proved to the administration 
that it can go as far as it wants; and to 
the trade that they will like it. 
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Vick Chemical Com- 
pany is opposing the 
registration of the trade-mark “Vapex,” and 
thus far has an examiner’s opinion in its favor. 
Confirmation of this decision by the Com- 
missioner of Patents will doubtless result in a 
prolonged battle. Vick is likewise fighting 
what it terms an imitation in the form of 10c 
tubes of Vick’s Vaporub being marketed by 
Lava Chemical Company. 

On the other side of the fence, ““Vapex”’ has 
consistently been winning its own battles 
against imitators, and, within the month has 
obtained an injunction against “Inhalex.” 
The interesting part of this decision, however, 
is the fact that the Judge refused to give 
“Vapex” relief against the imitator unless 
“Vapex” had, or would stop advertising the 
product as a germicide which the judge under- 


Vick-Vapex Marks 


stood was not true. 

The science of obtaining and detending 
trade-marks is becoming more intricate as 
these trade-marks increase in importance and 
value. For a manufacturer of honest intent 
it would seem that the name selected can not 
be too fanciful or too different from others 
marks in use if it is to withstand the attacks 
likely to be made upon it. 


Let’s be brutally frank 
A recent survey 


“Check and 
Double Check” about IC. , ‘ 
of tooth paste sales indi- 


cates that Pepsodent is now leading the field. 
Amos and Andy have done a job for Pepsodent 
that has made all the laborious work of the 
sales managers, advertising managers, agencies 
and others concerned with competing products 
seem futile. Unless those concerned with 
these competing products are of a philosophi- 
cal turn of mind, they must be “‘regusted.” 

But first and foremost, the rise of Pepsodent 
clearly indicates that the public is not yet 
sufficiently imbued with the importance of 
scientific claims of tooth paste manufac- 
turers as to allow these claims to sway them 
from a choice based on rather unsound 
reasoning so far as actual care of the teeth 1s 
concerned. Or it may be that the advertising 
done by another manufacturer to the effect 
that the scientific claims of most tooth paste 
manufacturers are unwarranted, has rebound- 
ed to the benefit of another manufacturer who 
has chosen much the wiser course in an effort 
to make buyers purchase through sheer grati- 
tude. 
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Prohibition of narcotics and 


The Two 


Prohibitions Prohibition of alcoholic bev- 


erages are before the Congress 
in two bills aiming at closer control of each. 
The Porter Bill aims at restricting physicians 
in prescribing narcotics and is meeting with 
spirited opposition from the medical profession. 
The Williamson Bill aims at transfer of the 
Prohibition Department from the Treasury 
Department to the Department of Justice. 
Closer control of narcotics is the wish of 
every right thinking citizen in the drug trade 
and, if the Porter Bill will accom- 
Students 


and out; 
plish this, it should have support. 
of the law will differ honestly as to the effec- 
tiveness of the measure, but none will oppose 
it because of any leaning toward the improper 
use of drugs. 

But beverages, 
opposition 1s of a different sort. When it 1s 
stated by the Prohibition Department that 
physicians should be restricted in the pre- 


scribing of liquor, a large part of our citizen- 


with regard to alcoholic 


ship rises in anger. And it is just this sort of 
resentment against the Prohibition Amend- 
ment that makes narcotic legislation and 
control more difficult to obtain. 

Prohibition of narcotics and prohibition of 
liquor are in fact like problems of enforce- 
ment with the greater weight being behind 
liquor because it is backed by a constitutional 
amendment. But a large part of the public 
sentiment 1s very strongly divided with regard 
to the two problems. It appears very strongly 
that the Prohibition Amendment will grad- 


ually weaken narcotic restriction. 
8 © * 
One of the essential 


oil industry’s most 


prominent and most likeable characters has 


William G. Ungerer 


been lost with the passing of William G. 
Ungerer. That he will be missed goes without 
saying, but fortunately he has left behind him 
an organization well equipped to carry on his 
work. A man of unquestionable genius in his 
chosen work, Mr. Ungerer was responsible for 
many of the odors that have characterized our 
perfumes. A man of vision, a man of in- 
tegrity, and a man who served a most useful 
life in his chosen profession. 
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That the possibilities in 
the use of crude drugs in 
medicinal products and toilet 


Natures 
Opportunities 


preparations are far from exhausted stands 
out clearly at this time when psyllium seed and 
quince seed are priced at new high levels due 
to a rapid rise in the consumption of products 
that have been on the market for a compara- 
tively short time. Known sources of both 
these products are about depleted of goods of 
quality, and new sources will have to be dis- 
covered quickly if prices are to 
stabilized even at these higher levels. Another 


become 


example of sudden widespread use of a product 
that had been available for centuries, 1s that of 
ephedrine from the crude drug, ma huang. 
While originators of successful medicinal 
preparations invariably draw in their wake a 
of 
always be made to create among the medical 
profession and the public the desire for the 
original. Furthermore, imitators of a product 
in their effort to create sales, unconsciously 


hoard imitators, proper publicity can 


add to the public acceptance of the product 
made by the originator. It seems to us, 
therefore, that there is still a world of oppor- 
tunities for those who will leave the beaten 
paths and further the 
products of nature in a way that is original. 


attempt to utilize 


Ten Years Ago 


From our pages March, 1920 


J. L. Hopkins, 100 William st. is on a hunting trip in the 


South. 


Harry A. Stebbins, assistant manager of the New York office 
of the Powers-Weightman-Rosengarten Co. of Philadelphia, has 
been appointed manager in place of Charles A. Loring, who re- 


signed. 


Merck & Co.'s report for the six months ended Dec. 31, 1919, 
shows net profits of $409,866.84. To this was added other in- 
come of $35,605.71, making a total of $445,472.55 for six months. 


More than forty-five salesmen and all department heads of the 
attended a two-day convention of their 


Addresses were delivered by Dr. Charles 


Gibson-Snow Co., Inc. 
company at Albany. 


H. Johnson and A. Page Smith. 


George Silver has been appointed manager of the American 
branch of Justin Dupont and of Roure-Bertrand Fils, of Grasse, 
France, succeeding the late Edwin H. Burr. Mr. Silver has been 


associated with these branches for 15 years. 
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Dear Drug Markets:- 


HE other peddlers and myself just 

had a meeting at Dutch’s. The 
result of this economic conference has not yet appeared 
in the press so | hasten to tip you off to some ideas 
which President Hoover's bunch of business leaders 
have not thought of yet. 

First and foremost, as citizens, taxpayers (not 
income), and peddlers, we all agreed to view with 
alarm this talk that's been going on for years about 
the high cost of distribution. It may sound swell at 
conventions, but to the sales staff its the bunk. 

I get a swell portfolio every year with a lot of nice 
intimate about my That 
O. K. and is worth all the advertising and pretty 
pictures the company buys. Many's the buck | ve 


won from an old customer betting he couldn't come 


facts territory. book is 


within 25°% guessing the number of families, income 
taxpayers, druggists in his county, and other facts 
that every child should know—all of which this handy 
volume shows 

Just to show me the firm hasn't forgotten 1m on 
their pay roll, | get a brand new, first class, warranted, 
healthy sales quota each year. Said quota is based, 
among other things, on income and wealth, and each 
year we boys get a seance on income. 

To make a long story short, I can repeat a lot of 
wise cracks on how this county is so prosperous 
because labor is paid such big wages that they can 
buy autos, radios and other things the wife thinks 
no home is complete without. 

Now I'm all for labor—I mean its a swell idea to 
pay them big and then turn around and take it away 
from them, even if it is on installments. But if any- 
one thinks | don’t spend all I earn, they ought to 


interview the wife, especially now that those darn 


‘dress bargains are floating around. 


Some one told me once that one third of all the 
country was taking names on the dotted line, making 
deliveries, or pushing them over the counter. Anyone 
who wants to debate with me that these boys don't 
spend as much of their income for things that make 
good business for labor, bring them to Dutch’s to 
meet the gang. What we lack in cash, we make up in 
credit at Dutch’s. 

Our conclusions at the meeting were as follows: A 
lot of retailers are not so hot on the old turnover, etc., 
we know salesmen for wholesalers and manufacturers 
(none of the bunch here) who ought to be farming. 
But darn near every buck they are paid turns right 
around and walks out to meet something that helps 
keep a factory running. Can anymore be said for 


lebor, factory managers and credit managers ? 


If not, why all this propaganda to flatten the 
peddler and his customers 


: 
K. K. 
Twenty-five years a salesman, and still an optimist. 
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Facts are stubborn things 


HEN you visit our Re- 

search Division at May- 

wood, Illinois, we think 
you'll be surprised with what you 
see there—but, more than that, im- 
pressed with what you feel. You'll 
come away with a sense of having 
been where history is made. 

Of course, if you’re looking for 
hustle and bustle, you’re in for a 
sad disappointment. You've got to 
be behind the scenes to get a taste of 
the thrills. But perhaps you'll open 
the doors of three or four of the 
laboratories—and then 1s when 
you'll get that feeling that’s so 
very hard to describe. 


A forest of glass—of tubings 


and bottles—and the hush of an 
empty room. And over there by the 
window a figure working alone. To- 
morrow, and tomorrow . a week 
.a month... who can say how 
long it will take? But when his ex 
periments are ended and that job is 
done, it may mean another mile- 
stone in the development of industry. 

Perhaps he is pioneering in some 
very important field. Perhaps he 1s 
wrestling with a problem that has 


baffled more than one manufacturer. 


-AMERICAN- 
CAN COMPANY 


CANCO 
ae 


But if trained minds and endless 
patience have any virtue at all, the 
solution will be found some day... 
perhaps tomorrow. 

Whether they tackle some specific 
problem for you as an individual 
manufacturer—whether they work 
out new and better ways to pack the 
products of an entire industry—the 
men of the Research Division with 
their knowledge and experience and 
eager cooperation can be of inesti- 
mable profit to you. 

It is part of what we mean 
is far 


when we say there 


more to buying containers 
than just the containers them- 


sel ves. 
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Drus Contro 


Stating that multiple seizures 
were not necessary for many 
years, Dr. Kebler says that the 
trades and professions in- 
volved should be represented 
on a board to make decisions 


as to labeling. 





An interview with Dr. L. F. Kebler 


ee RING the earlier years of ad- 
ministering the Food and Drug 
Law it was never found necessary to make multiple 
seizures of products alleged to violate the law. There 
were plenty of violations [hey were taken into 


court for adjustment largely under the penal section 


of the law, the most difficult part of the act to enforce 


Seizure iS a comparatively easy procedure, and a 
powerful weapon to destroy any business. Multiple 
seizure is a method that lends itself to great abuse 
\ so-called “club that should be used most cau- 
tiously. This is pointed out by Dr. L. F. Kebler of 
Washington, 1D. C., who was until lately a member 
of the staff of the Food and Drug Administration 
engaged on co-operative work with the Post-office 


[Department in the mail order frauds 


suppression ol 





involy ing quacl remedies and alleged medical devices 


Dr. Kebler resigned from the government about 


eight months ago, and is now engaged as Medical 
the 
I ennessec iS associate 
and Materia Medica 
Washington, D. C 


(Convention 


Director of lennessee Products Corporation, 


Nashville 
-harmacol IOV 
Medical College 
States 


professor of 


Georgetown 
Secretary of 
United 1920- 
1930 


Pharmacopoeal 
acts as Medico-chemical consultant to several 
testifies for 
that 
As a pioneer worker in the cause of pure 
Harvey W. Wiley 


that cause 


Organizations, and, for good measure 


the Government in some of the snarly cases 


develop 
Octo- 


Dr 


foods and drugs, with Dr 


genarian dean of the crusaders in 
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Kebler's views are of special interest at this time 


when multiple seizures are among the favorite 


weapons of the government 
“When the food and drug law was passed, said 
Dr. Kebler to the correspondent ol Drug Markets 


] 


‘we were all workers in a new field. Necessarily, we 


had to ‘make haste slowly The officials charged 
with enforcing the law had to be as sure of thei 
ground as possible before taking any steps [he 


manufacturers of food and drugs had to be educated 


as to the meaning and effect of the law. The public 
had to be educated. A number of brand new points 
of law had to be cleared up through cases in the 
courts, some of which required decision by the U.S 
Supreme Court before they were finally settled. We 


were stopped on once in a while (recall the cancer 


case), but we never swerved from the duty imposed 


whether attacked from the inside or the outside 


even though many pills were exceedingly bitter 
There was much opposition to the law in many 


quarters, and to its enforcement in the early years 


after it was enacted, as the situation was. There 
would have been much more opposition, if.we had 
undertaken too many drastic steps at one time. We 


did the best we could under the circumstances and in 
the course of time, a spirit of co-operation developed 
in the trades and industries most directly concerned 
with the food and drug law and its enforcement.’ 

‘If we had attempted too much at one time we 
been mobbed,” remarked Dr. Kebler 


would have 
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laughingly. “As it was, things got pretty tense at 
times.’ He went on to say that the enforcement 
of a new law involving such important principles 
as the food and drug law must always be a matter 
of slow growth and gradual development. 

“My successors in charge of Drug Control have 
been going much further in the matter and method of 
enforcement than Dr. Wiley and | went, which, of 
course, is very natural’ continued Dr. Kebler. 

“Have they been going too far, in your opinion ?” 
he was asked 

That is not for me to say, was the reply. “How- 
that 
years. 


ever, | may say multiple seizures were not 


necessary for many They have only been 


resorted to largely during the past twelve years.” 


Mr. Walter G. Campbell, in charge of Regulatory 
Work under the Department of Agriculture, has 


broadcasted an argument that they are necessary. 
Irom the comparative silence of the press his at- 
tempted justification of the multiple seizure program, 
at public expense, fell on silent ears 

“es 


roses 


I have heard about that; his bed is not all 
neither the press nor the public look 
by our 


but 


kindly on what appears like persecution 


powerful government 
Dr. Kebler was asked about the suggestion that 


questions of enforcing the law in certain particulars 


should be referred to a special board or commission 
before seizures are made or other drastic steps are 


“such a plan will undoubtedly 


+ rn 


taken | le replied 


come in time. There is a tremendous under-current 


of discord with the one man power delegated by 
certain federal laws 


“Such a board or commission could not be created 


under the food and drugs act by either a cabinet 


officer or even the President. It would require legis- 
President Roosevelt tried to meet the situa- 


lation 


ti 


yn by creating the Remsen Board to review certain 
decisions of the then Bureau of Chemistry of Chemis- 
try officials charged with enforcing the law, but this 
it developed into 


effort was not successful. In fact 


tremendous discord. In my opinion, if there is a 
hoard or commission set up to make decisions as to 
labeling and branding, for example, it should be com- 
posed, at least in part, of men outside of the govern- 
trades and 


the professions 


represented 


ment Unless various 


involved are the breach will not he 


closed. This method of procedure might cause some 
delay in enforcing the law, but it would probably 
result in a better feeling and less vituperation and 
charges of bureaucracy. 

Dr. 
Dr. Durrett in some respects, also differed with his 
late chief, Dr. Wiley 
far, but with it all, he admires and loves this “Friend 
Common Folks.” 30th =Dr 


(Continued on page 309) 


Kebler, while differing with his successor 


who, he felt, at times went too 


Kebler and 
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“Vicks” versus ““Vapex” 


The Vick Chemical Company has gained a victory 
in its campaign to prevent alleged infringement upon 
its trade-mark or trade name Vick’s Vaporub. The 
Vick company is understood to be taking legal steps 
against many trade-marks or trade names and labels 
which contain the word “Vapo” or “Vapor,” or 
words rather closely related to it, as well as against 
other marks or names that may be deemed to be 
somewhat similar to the Vick Vaporub preparation. 


The victory above referred to particularly is 
against Vapex, in which case the opposition of the Vick 
concern to the official registration of the trademark 
Vapex has been sustained in the United States 
Patent Office. It is learned that a decision sustaining 
this opposition has been rendered by an official in the 
office who is known as the “Examiner for Inter- 
ferences. 

However, the owners of or claimants for Vapex are 
understood to have taken an appeal from this decision 
The latter had not 


If his 


to the Commissioner of Patents 
yet acted upon the matter, at last accounts. 
decision does not suit either side of the controversy, 
appeal may be taken from it, under the law, to the 
United States Court of Customs and Patents Appeals, 
which sits in Washington. 

Details of the case are not obtainable, under the 
rules of the Patent Office and the laws under which 
that branch of the government operates. If Vapex 
wins on the appeal to the Commissioner, that fact 
will become known, it is stated at the Patent Office, 
through publication of official announcement of regis- 
tration of the Vapex trademark. 

The public records of the Patent Office show that 
application for registration of the Vapex mark was 
made by Thomas Kerfoot & Co., London, England, 
August 15, 1928, and publication of the fact of appli- 
cation was made December 18, 1928. Before a trade- 
mark can be registered at the Patent Office a certain 
amount of time is allowed in which opposition may be 
instituted against such registration. The Vick Com- 
pany took advantage of their rights under this pro- 
vision, filed opposition, which was ultimately heard 
and decided by the examiner. 

It is understood that this is only one of a large 
number of cases in which the Vick Chemical Company 
has filed opposition to applications for registration of 
trade-marks, names or labels that have come to the 
Patent Office. [Estimates of the number of such cases 
range up into the dozens or scores. 

In many instances, it is reported in patent circles, 
the Vick company gains its point and prevents regis- 


Not 


infrequently this result accrues to the Vick interests 


tration of the marks, names or labels concerned. 


by reason of default on the part of the applicants who 
are unable to defend their claims and applications by 


reason of lack of financial resources. 
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Advertisine Must 


Find the Way 


| HE attack of chill and 


fever which affected 





so many sales managers last year 
each 
the 


announcement. of 
had 


the 
new merger, at 
beneficial effect of bringing under 


the microscope a number of pre- 


with 
least 


viously satisfactory sales and ad- 


vertising plans. 





In our own company the staccato 
announcements of new mergers which seemed to fill 
the air almost every day, caused a continued dis- 
turbance. Looking back, it seems as if my time 
during this period, was largely controlled by the first 
and immediate effects of these consolidations. Time 


one reason or another, ran 


| had to assure our men each 


after time, rumors, for 
through our sales force. 
time that they still had their jobs and would continue 
to have them, providing they fixed in their minds the 
fact that the company wanted new orders—not new 
directors. The trials and tribulations which accom- 
panied the chain store extravaganza is familiar enough 
to every sales manager. Credit, territories, quotas 
and long established trade relations were drawn into 
the maelstrom. 


The breaking of this bubble is 


A one of 


rr. Tr of 
- 


the few wholesome results 


7 the financial debacle. It ex- 
A \ ploded, for a time at least, the 
recently prevalent business and 


bank psychology of “mergers for 
mergers sake.’ It punctured the 
Napoleonic complex of many re- 


{ ’ ox 
r i 


/ 


tailers and sent them back to their 
y work. It has given us all a breath- 
ing spell and time to build new 
business fences 
Our company manufactures a number of items not 
specifically advertised; one rather heavily advertised 
specialty; and another specialty which for some years 
has had a moderate consistent advertising appropria- 
tion which has slowly been pushing it up hill. Both 
of our specialties are subject to imitation and to close 
but legitimate competition. 
we deceive ourselves much about 
We are frankly 


I do not think 
our competition, direct or indirect. 
disturbed at the prospect of seeing most of the retail 


trade for national goods controlled by chains and 


huying combinations in a bitter economic war. We 
do not like the edging forward movement of these 
groups demanding new discounts, new deals, new 
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With most advertising appropria- 
tions stretched to the elastic limit, 
how will advertising meet the 
demand that it prove its economic 
worth by standing between the 
manufacturer and the increasing 
demands of large distributors. A 
well-known sales manager writes 
here that advertising must develop 
a new intensity and sincerity not 
possible in the mass production 
of advertising copy. 


co-operation. Least of all do we 
like the new line-up of private 
brands—often a fertile field of 
imitation, more often a parasitic 


growth upon a demand which we, 
as a national advertiser, contribute 
toward creating 

At the same time our company 


has been too long in business to 





grow panicky over these disturb- 
ances. Providing the public continues to want our 
goods, if the present avenues of distribution develop 


too many ruts and obstructions, somewhere we will 


find a detour. 
forted by the firm conviction that the retail units and 


We may be wrong, but we are com- 


any distributive units that justify themselves as a 
central station for part of that trade need us, the 
manufacturer, which offers to the public a diversified 
selection of known goods, as much or more than we 
need them. 

This bloodless revolution in the trade may very 
well result in the saving of a few cents of the con- 
sumer’s dollar. Right now our chief concern is to see 
that all of the few cents saved to the consumer on our 
products do not come from our end, to the detriment 
of the quality or packages of our products, or from the 
advertising appropriations of these products. 

There is no doubt in my mind that advertising 
will be more necessary in the future than it has been 
in the past. Nothing else of equal power to meet his 
problems is available to the manufacturer. If greater 
security for established business is to be secured, as 
well as greater freedom from the accidents which are 
too frequently the lot of innocent bystanders in this 


turmoil, advertising must find the way 








We shall have to ask more of advertising in the 


future. Not more lineage and not more dollars, 
necessarily, because many appropriations are now 


stretched to the elastic limit. But we do need more 
direct production from advertising at 


touches the consumer, and less of those by-products 


the point it 


of advertising which have so occupied the attention 


of certain advertising agencies that copy has been 


classified as an office routine 
[his means, to me, the passing of the over-empha- 
sized dealer influence in advertising. Ilaunting space 


in certain magazines surrounded 


by the aura of “dealer influence, ” ty) 
' ee Y 
jumbo broadsides, pep meetings oe 


and ext raVvagant port folios for sales- 
men begin to seem strangely out of 
place. The newcomers will not be 


bluffed 


of the dealer 


Their only understanding 
influence in adver- 


tising is a customer with a fixed 


Want. 
This consumer 


wants, or rather desires and curiosities strong enough 


production — of 


to carry John Doe past the blandishments of substitu- 
tion, private brands, imitations, hidden goods, etc., is 
surely a task which advertising can accept with con- 


fidence. mean a new 


It may, and probably does 
sincerity in advertising copy which touches, in a way 
rarely attempted in advertising to-day, the subtle 
forces of temperament, culture, and environment. 
This, | submit, means the passing of mass produc- 
tion of advertising copy. By that | mean the measured 
copy plan, written in careful sequence, prepared most 
often months in advance, and placed with fine im- 
partiallity in selected magazines which run the gamut 
to the “Christian Herald 


It seems a fair observation to say that a large part 


of “True Stories 


4 advertising copy during the halycon business days 


of the past, has been directed to consumers, but rarely 


focused on the consumer \dvertising has considered 


the consumer en mass, circulation only in millions 


COPY aS part Ol a Campaign 


It is not merely an interesting question of reader 


interest to me to discover that among three friends 


one prefers “Time another “Asia, and a_ third 
\merican Mercury Or that their wives prefer 
Ladies Home Journal [rue Stories, “Liberty 

| know something of their temperament, their lives 


and their pleasures. If | want to incline anyone of 


them to a new interest, | instinctively clothe my sug- 
gestion in terms of their character 

We know this as the advantage of personal sales- 
manship. The parrot-like sales talk, planned in the 
home office, enforced as a routine on salesmen, has 
Yet in planning advertising care 


rarely succeeded 


and discrimination is used in the selection of media; 
the copy is subjected to the most careful analysis and 
test; but the placing of the copy ignores the funda- 
mental factors which make the media used high in 


reader interest 
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Thousands of dollars are spent each year to deter- 


mine reader interest. Costly surveys roll in from 
magazines and newspapers in endless procession. 


Most of them are worthless because of their competi- 
tive nature, their unscientific handling, their intent 
to show reader interest as a mass—not as a specialized 
type 

‘The number of magazines and newspapers published 
to-day is an amazing display of highly specialized 
within 


and reach 


To ignore this grouping in our 


grouping of interest temperament 
of the advertiser. 
copy; to purchase space in these media only for the 
added total of their circulation in states, counties and 
trading areas, seems to me an economic waste which 
we may sensibly lay at the door of present adver- 
tising methods 

How far our company can go in the path that these 
conclusions indicate is the problem now before our 
advertising department and our advertising agency 
That the following of this path will place upon us and 
our advertising considerable additional 
burden in the planning and preparation of our copy, 


We also know that only over a long 


agency a 


we well know 
period will we be able to reach either a degree of 
efficiency in this plan or a conclusion as to its worth. 
with an impartial 


But dissatisfaction 


excellence of copy, and our belief that advertising 


our present 
to-day is not nearly extracting maximum value from 
each dollar of space, gives us confidence and courage 
to follow through with a plan which at least will bring 


us plenty of work. 


Vick Seeks To Stop 10c Tubes 


brought suit against Jacob M 
Philadelphia; W. | 
Stores I \ Rollo and A LI 
MeCrory Market street Philadelphia 
of the M 
Unlawful use of trade-mark 


Viel Levin 


Vick Chemical Co. has 


operating as Lava Chemical Co Grant 


MeCrory 
(Garant 


IXeller, man- 


Store 


agers of the and 


tores, respectively; M. Kardon IXardon Paper Co 


manufacturers of folding carton 


and substitution of a product as Vicks are charged, and a tem 
porary injunetion is asked 
lhe case involves the sale of 10c tubes of a product labelled 
Vicl Vaporub by the Lava Chemical Co. and by the chain 
tore Vick has found this product in approximately eight 
tat lestimony in the form of affadavits as to the quality of 


the product found in at least some of the tubes is being introduced 


by Vick. 


In April, Sharp & Dohme will start a national consumer ad 
vertising campaign to promote their germicide, S. 1. 37. A cit 
culation of 14,000,000 is planned including Saturday Evening 
Journal, Good Housekeeping, Woman 
Home Companion, Delineator, McCall's and Hygeia. Adver 
tising copy will be approved by the American Medical Associa 
This product and Advertise 


Post, Ladies Home 


tion, and will bear the statement 
ment is accepted by the American Medical Association. ° 
Squibb advertisement entitled “The call that will wake any 
mother, has won one of the Harvard Advertising Awards for 
an Advertisement Distinguished for its Effective use of Display 


Line.’ The title was held to contain great human appeal 
f PI 
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The 


Areca Nut 


wer the fruit of the 
areca palm finds 
some use in this country, few who buy 
and sell the areca nut, or betel nut 
as it is more commonly known in 
its countries of origin, appreciate its 
importance to the people of those 
countries in which it is produced. 
Few in this country appreciate the 
manner in which the medicinal quali- 
ties of this nut are utilized by the 
natives of Annam who form a vastly 
preponderating part of the population 
of the French possessions in Indo- 
China, which, besides Tongking and 
Annam, include Cambodia, Conchin- 
China, Kwang-chow Bay territory, 
leased from China, and Battambang 
and Laos, ceded by Siam. 

In a recent issue of “World Tra- 
veler, ‘Louise Crane writes most inter- 
estingly under the title of “The Betel 
Nut—Its Status in Oriental Society.” 

It appears, from the information 
divulged in the article, that the 
nuts—about the size of a hen’s egg, 
with a glossy yellow-brown skin and 
reddish white meat—occur in clusters 
of eight or nine broad fronds which 
crown the top of the slender areca 
palms at a height of from forty to 
fifty feet. The tree, formerly found 
native to the Malay Peninsula, is now 
found only in a cultivated state, there 
and in the Phillippines, Southern 
China, Ceylon, Siam, and neighboring 
countries. 

But as to the use of the nut among 
the Eastern people: it occupies a 
place in the regard of these folks 
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Imported into this country for medicinal 
use, areca, or betel-nuts furnish a 
masticatory that is used in the most 
polite society by one-tenth of the 
people of the earth. While the act 
of chewing colors the teeth black, 
great preserving powers are claimed 


for it. 





9 
a wing Galloway 


Native of Ceylon holding a bunch of areca, or 
betel-nuts. This nut produces a masticatory for 
one-tenth of the human race. 
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similar to that occupied by chewing-gum in this coun- 
try, for the nut provides one-tenth of the human race 
with a masticatory no less dearly cherished for the 
fact that it produces the blackened teeth encountered 
among the people of most Oriental countries, except 
China, where the bark of the tree is chewed instead of 
the nut, and this only for medicinal purposes. 

But, says the author, it must in justice be recorded, 
that despite all that may be said against the habit of 
betel-nut chewing, it is neither fair nor correct to 
represent it an indulgence pure and simple. The 


French colonizers of Indo-China at first assumed it 











Tall slender areca palms rise forty 
to fifty feet in height. 


to be such, and in their distress and disgust made 
determined efforts to eradicate the habit. Nothing, 
however, availed the efforts of the reformers 
Vauntingly, but good-naturedly withal, says Mrs. 
Crane, the Annamese displayed blackened teeth and 
gums, rapped on them with his knuckles, and insisted 
with a glow of heartfelt pride, that toothache was a 
malady unknown in the land, due solely to the betel 
nut. There was reason to suspect that his habit of 
glazing the teeth with a sort of lacquer was not with- 
out its effect in preventing erosion; but he dismissed 
the suggestion with a laugh, and went on, still smiling 
though with the faint warning tinge of resistance in 


his manner which is a trait of the rather pliable 
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Annamese. He averred firmly that in the meat of the 
betel-nut inhered other health-conserving qualities, 
and in this he was borne out, later, by French physi- 
cians in the colony. Their analyses revealed the 
presence of certain tonic and astringent properties to 
which they ascribed great value in the enervating 
climate of the country. Subsequent researches by 
f-uropean chemists and physiologists showed that the 
leaf of the betel-vine, which is chewed along with the 
nut meat, contains an essential oil that proved to have 
highly beneficial effects in throat and_ bronchial 
affections. 

The nut as it is generally chewed by these people 
encounters a great deal of preparation, since the nut 
in its fresh state is possessed of intoxicating qualities 
that cause it to be ranked with, and to produce effects 
similar to, hashish and other narcotics of the East. 
In the areca-nut of commerce and polite usage, says 
Mrs. Crane, the intoxicating qualities have been 
removed hy successive boilings, the water from the 
first boiling yielding a catechu of high astringency, 
used in dyeing and tanning, as well as medicinally. 
After boiling, the nut is cut into slices, which are dried 
in the sun; and these, purchased by the chewer, are 
cut into bits to form the basis of the chique, to use the 
French term for the betel cud. 

In the preparation of the chique, the leaf of the 
betel-vine is used as a wrapper; and over this is 
spread, first, a thin layer of lime, and then a small 
made from the berries of the 
tumeric, or some other 
The whole is then 


quantity of pepper 
hetel-vine. Cardamon, 
aromatic spice may also be added. 
rolled into a ball which is placed first against the 
upper gums. 

Mrs. Crane goes on to describe the important place 
that the chewing of the betel-nut plays in society in 
those countries. She describes how “rich or poor, 
lady or servant, she is, with few exceptions, a betel- 
nut addict, with no taste for tobacco, which in the 
man, tempers the habit to some extent. So far as the 
aftermath is concerned, a distinguishing mark is to be 
observed between mistress and maid, in that the 
former carries among her toilet accessories, an orna- 
mental copper receptable, often elaborately and 
exquisitely decorated, to receive the exudations, which 
otherwise are less artfully disposed of, even the white- 
washed walls of the better class homes being granted 
no exemption in this respect.” 


J. L. Hopkins & Co., New York, are celebrating their fourtieth 
year of business, the firm having been established in 1890. The 
Hopkins company is operating one of the largest crude drug 
mills. Their modern equipment also consists of machinery for 
the manufacture of solid and powdered extracts and concen- 


trations and oleoresins with a department well equipped for the 
manufacture of beauty products. 

Alsop Engineering Co. announces that on April 1, 1930, it will 
occupy new quarters at 39 W. 60 st., just west of Broadway, New 
York. 
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Cut Prices— 


Cut Volume 


HE “Sales Manager of a Nationally 

Known Pharmaceutical Manufac- 
turer’ tells Paul Olsen, instructor of Merchandising, 
Wharton School of Finance and Commerce, Phila- 
delphia, his ideas as to whether or not the cutting of 
prices by a retail druggist increases the volume of 
The opinion of this 
is that the 


goods sold by the manufacturer. 
sales manager—backed by his experience 
volume declines rather than increases when a product 
becomes a football of the price-cutters. 

The story of this sales manager is so interesting 
that we reprint it from the “Journal of the American 
Pharmaceutical Association” : 

It is a fact that a great many manufacturers are 
only a little more than lukewarm on this subject of 
wholesale and retail price maintenance. If the truth 
were stated frankly their opinions would run some- 
what as follows: 

“Oh, yes, price maintenance, (with a gesture of 
impatience) “that’s just a difficulty between two 
different classes of retailers. When one group starts 
to cut prices, I gain from these cutters what I lose 
from the others. In fact, the more of a cut price war 
there is, the greater the net gain I stand to make, 
because it is only common sense to presume the lower 
the price at which retailers choose to sell my product, 
the more of it there will be sold.” 

In college there was a professor of mine who, when 
he spoke before an audience of business men, im- 
mediately disarmed them by starting his speech with 
this sentence—'*The trouble with the average business 
man is that he is too theoretical!” 

The more I[ see of business men, as the years go by, 
the more I am inclined to believe that the old pro- 
fessor wasn't so far wrong at that. And one of the 
most potent reasons for this belief of mine is the 
condition that | have just described—the unreasoning, 
unsound belief that I have just described, which is 
held by many responsible manufacturers—that cut 
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The idea that cut prices increase 

volume is erroneous, states this 

sales manager of a firm making 

a nationally known tooth paste. 
His story is interesting. 


price wars of retail distributors in which their product 
is involved are no concern of theirs. In fact, such 
price wars are rather to be encouraged or at least 
tolerated, say these manufacturers, because they are 
believed to help build up that fetish of modern 
business practice—volume. 

My contention is that these gentlemen are guilty of 
armchair theorizing which is far, far removed from the 
actual facts of the situation. We have just had an 
experience in Philadelphia which proves that—to our 
satisfaction at least. 

We manufacture tooth paste and, as tooth paste is 
probably the most widely used toilet article, we have 
been trying for years to make it the leader of our line. 
The unfortunate side of the picture is that because of 
this widespread use of tooth paste, there probably is 
no item in the entire toilet goods field which is harder 
to get started or in which competition is more severe. 

However, we were in a much better position than 
most manufacturers who have wanted to enter the 
tooth paste field, because our name is one of the best 
and most favorably known in the pharmaceutical 
field and the mere attachment of this name to a tooth 
paste was sufficient to secure for it initial distribution, 
at least. 

Moreover, because of our varied and favorably 
known line of pharmaceutical products and toilet 
articles, we had, already established, when we began 
our tooth paste campaign, the necessary contacts 
with the drug trade. In fact, in recent years, these 
contacts had been direct with practically every worth- 
while outlet in the retail drug trade, although we still 
sell also to jobbers at prices which permit them their 
usual profit. The importance of these direct contacts 
with the retail trade will be apparent in a minute. 

When we were ready to enter Philadelphia our first 
step, therefore, was to try to place at least a small 
stock of our tooth paste in every store which, from 


previous contact and experience, was likely to prove 
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a satisfactory distributor. As I explained, this was 
not especially difficult, because of the good will and 
reputation attached to our name. The real test would 
be the repeat business. 

Simultaneously with this introductory distribution, 
newspaper advertising began to appear in liberal space 
in the Philadelphia papers as well as the usual maga- 
zine advertisements. In addition, we arranged for and 
readily obtained hundreds of window and counter 
displays all over the city. 


Retailers Co-operated 


This was easy because retail druggists were willing 
to co-operate with us. They knew they could safely 
put in one of our window displays and not find the 
very next day, to their chagrin, that a competitor 
down the street was offering the very same mer- 
chandise at cut prices. From the first, we have 
vigorously used every legal means to maintain prices 
on our products. Because of our direct distribution 
methods it is possible for us to exercise rather close 
control over our distributors by the simple expedient 
of refusing to sell those who do not conform to what 
we know to be fair retail prices for our products. 

Our tooth paste sales increased steadily in Phila- 
delphia under the combined influence of newspaper 
and magazine advertising, plus interested dealer 
co-operation and a product of proved merit which 
did repeat. 

Then one week the sales curve suddenly flattened 
and became a horizontal line. Sales barely held their 
own. Armies of our scouts quickly descended on 
Philadelphia to learn the causes for our failure to 
maintain our usual sales increase. They soon un- 
covered the trouble. 


The Cutters Begin 


The price we have always suggested for our tooth 
paste is 35 cents with a minimum price of three tubes 
for a dollar. A few weeks before, one salesman in 
Philadelphia had run across one druggist who had 
boldly marked his stock 29 cents. When we sug- 
gested to him that this price was bound to be unprofit- 
able to him as well as unfair to us, he flatly refused to 
listen. So we immediately stopped filling his orders 
and thought our troubles with him would soon be over. 

Unfortunately, however, this was only a beginning. 
This druggist had discovered a source of supply which 
was willing to sell him our tooth paste in virtually 
unlimited quantities. It wasn’t long, of course, until 
other druggists, too, began to sell at the cut price and 
they also soon discovered this source of supply. Then, 
in an effort to outwit competitors, some stores dropped 
the price to 27 cents and 26 cents, and as low as four 
tubes for a dollar. 

Here the armchair theorists who are ardent sup- 
porters of the laissez-faire policy in price maintenance 
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will say, “Don't worry. Let them goto it. You will 
sell more of your tooth paste than ever before. If the 
retailers are foolish enough to throw away their pro- 
fits, that’s nothing for you to concern yourselves 
about.” 

If these theorists are right in their contention, our 
sales in Philadelphia should have kept right on going 
up after this price war started. In fact, if anything, 
they should have gone ahead even faster than before 
because of the impetus of the lower price. As I have 
said, however, we barely held our own. 


Advertising Continued 


Remember, our magazine advertising kept right on. 
Our newspaper space was the same as usual and the 
product of course was as good as ever. The only thing 
missing from the set of conditions which had brought 
us distribution and increasing sales could be druggists’ 
window and counter displays of our product. Our 
scouts quickly discovered that these displays had 
disappeared practically overnight. 

Almost as one man, the druggists who formerly had 
displayed our product reported as follows. “Certainly 
yours is a good product and we know those of our 
customers who have tried it like it, because it repeats 
regularly. 

“But it’s hopeless for us to try to push your tooth 
paste at the price at which you insist we sell it. We 
have arguments enough with regular buyers who come 
in and ask for it and then want to know why we don't 
sell for 27 or 29 cents like So and So down the street. 
Why should we multiply our troubles by trying to 
create more sales for a product which causes us enough 
trouble as it is ? 


Won't Push Item 


“Of course we could meet these 27 and 29 cent 
prices by buying from the sources where those fellows 
get their merchandise, but if we do there's always 
someone who will under sell us. So why start an end- 
less chain of cutting ? We're sorry for you, but we 
simply can't afford to do anything to push the sale of 
your tooth paste.” 

Some people may wonder why we didn’t get enough 
business from the cutters to more than make up for 
our losses in these other stores. A little common 
sense reasoning will answer that. The difference 
between 35 and 27 cents is just 8 cents. Now, I ask 
you, how far out of the way will a person go to save 
8 cents—how far out of the way is he justified in 
going to save 8 cents ? Of course what happened to 
us was that the cutters sold their regular trade plus a 
few competitors’ customers within easy reach of their 
stores. The rest of the people in Philadelphia who did 
not have ready access to the comparatively few cutters 
simply read or heard about these cut prices and when 
they demanded them of druggists who were main- 

(Continued on page 281) 
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Lemon Oil 

Prices in 

dollars per 
pounds. 
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The Weakness 
of Citrus @iuls 


wau“e conditions in the markets 
for citrus oils might well be 
termed favorable to the consumer, the markets have 
been in such a weak state that even the consumers 
who covered at prices that did not prove to be bottom 
are somewhat dissatisfied. Lemon oil in particular 
has found many buyers at prices that later were 
proven high, and to-day practically everyone con- 
cerned with the lemon oil market is nervous about 
entering it in a large way. 

The sad experiences of those who bought on the 
first upturn in lemon oil prices, only to have the 
market react to still lower levels, are causing many to 
wonder if lemon oil can safely be bought at all. While 
the abnormal crop in Italy is admittedly the cause of 
the weakness, large crops in the past have not caused 
such complete demoralization of values. For coupled 
with this large crop is the unwillingness or inability of 
speculators to enter the markets for natural products. 
Unwillingness is rightly or wrongly based upon the 
outlook for the immediate future in business, which 
makes these speculators wonder whether or not they 
can unload the goods at profitable prices. Thus the 
producers are forced to carry the goods themselves, or 
to unload them at whatever prices they will bring. 

The lemon oil market is described by some in- 
terested factors as a struggle between two Italian 
sellers for domination of the American market. Or 
at least it is described as an attempt on the part of 
one seller to take a large part of this market away 
from another seller who now in fact does dominate 
it. Probably this struggle is only imaginary and is 
due to the lesser factor being unable to dispose of his 
holdings through the ordinary channels. At any rate, 
Italian lemon oil production is through for the year 
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The three citrus oils present 
problems to the buyers that can 
not be easily answered. New 
conditions are causing weakness 
in these markets, with the future 
threatening no sharp advances 


in values. 


and the consuming season is still a few months off. 
There is an interim between supply and demand, with 
the possibility of a large American crop of oil appear- 
ing just at the time when consumption comes into full 
Therefore, although lemon oil might easily 
higher 


swing. 


advance above present figures, a sharply 
market with prices rising to dizzy heights does not 


seem to be within the range of probability. 
While lemon oil is admittedly weak at the present 
time, orange oil is always spoken of in different terms 


And 


while it is true that at the present time values are 


with the advice that values are decidedly firm. 


firm, and the consuming season just ahead makes a 
continuance of sound orange oil prices appear likely, 
the spring might very readily bring conditions that 
will result in a continued easy market. 

market 


affected the 


Previous to that time 


American orange oil first 
situation seriously last year. 
production of oil in this country was not of sufficient 
volume noticeably to affect prices. And it appears 
that production of American oil will continue to 
climb during coming years. The reason for the in- 


creased production of domestic orange oil is the 
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increasing sale of bottled orange juice. Previously 


orange drinks were prepared from the oil. Now, as a 
beverage and as a mixer for beverages, the juice with 
the pulp is desired. Heavy national advertising is 
being placed behind this juice with the result that 
many more oranges will go the way of this product. 

While the juice will affect the market by displacing 
oil that might be used for production of beverages, it 
will also affect the market by increasing the produc- 
tion of oil. For after the juice and pulp have been 
removed from the orange, the rind is left to give addi- 
tional orange oil. Thus increased production of juice 
is increasing the production of oil at the same time as 
it is decreasing the consumption. 

When it is realized that the American oil makes its 
appearance on the market at the start of the con- 
suming season, it will be seen that the probabilities 
of a sharply higher market resulting from the approach 
of the consuming season are small. Orange oil seems 
destined to fluctuate within a rather narrow price 
range throughout coming months due to the fact that 
supplies will always be quite plentiful. 

Oil bergamot always appears a puzzle due to the 
fact that it is produced in only one place in the entire 
world and due to the fact that the producers are 
generally described as rich men who do not care 
However, recent 


events have disproven a great deal of this theory and 


whether they sell the oil or not. 


bergamot might easily sell at low prices for some time 
to come. The main fact that would tend to discount 
any statements of an anticipated sharp rise in berga- 
mot is that bergamot has always been high due to 
speculation. And as stated above, speculation in 
natural products is now at a low ebb. 

The low prices of bergamot are partly the result of 


decreased demand due to substitution of products 
that remain stable in price, and also of cheaper pro- 
duction methods in Reggio Calabria. As an example 
of how far the attempts to cheapen methods of pro- 
duction have gone, Trade Commissioner I. Humes, 
Rome, Italy, reports to the Department of Commerce 
as follows 

“For some time the Italian bergamot oil producing 
industry has suffered from a severe depression owing 
to low selling prices. In some quarters this has been 


attributed to over-production, but it may also be 
charged against uneconomic production methods. A 
firm at Gallico in Reggio Calabria, has evolved a 
bergamot oil extraction machine which not only 
produces great labor saving charges, but also increases 
the yield of oil by approximately 18 per cent. Further- 
more, after the first expression of oil with this machine, 
the fruit may be scraped, obtaining a pulp which 
yields a secondary production of bergamot oil. At 
San Giovanni, pectin is also being extracted from the 


bergamot peels. 
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If this report represents what will become the true 
picture of the bergamot industry in Reggio Calabria, 
low prices might be the rule rather than the exception. 
For if costs are reduced and yield is increased, a wider 
market must be found for bergamot oil; and the 
lower prices that can soundly be quoted as a result of 
the savings in production costs, will make this wider 
market possible. Although the bergamot producers 
are reported to be forming a co-operative with the aid 
of the Italian Government, it may well be that a 
co-operative will be unable to peg a large production 
of this oil at a high price if consumers are expected 
to extend its use. 


William G. Ungerer Dies 


William G. Ungerer, president of Ungerer & Co., New York, 
one of the most prominent figures in the entire essential trade, 
died Febreuary 27 following an illness of several weeks. Mr. 
Ungerer was in his sixty-second year. 

Born in Rochester, N. Y., Sept. 6, 1868, educated at Ecole des 
Quatre Fils, Paris and Arts et 
Metiers, Paris. Mr. Ungerer 
was the first American to work 
student in the perfume 
materials plants of Grasse, 


as a 
France. Following his foreign 
education, he became associated 
with Colgate & Co. as perfume 
chemist, and in 1901 succeeded 
his father, W. P. Ungerer, in the 
essential business by incorporat- 
ing the present firm of Ungerer 
& Co. 

Mr. Ungerer was a leader in 


%s scientific development of the 





perfume industry in this coun- 


try. He was founder of the 


- a contributor of many technical articles 


“American Perfumer”’ 


to many papers in the field; a joint founder of the Drug & 
Chemical Club, New York; a Chevalier of the Legion of Honor 
the French American Chamber of 


\thletic Club and of Park 


of France; a director of 
Commerce; a member of New York 
Lodge, 516 Mecca Temple F. & A. M. 

Surviving Mr. Ungerer are his brother, Frederick H., vice- 
president and treasurer of Ungerer & Co., and two sisters, Mrs. 
Charles P. Worth and Mrs. Walter E. Cosgrove, both of West- 
field, N. J. 


Harry B. Mason Dies 


Harry B. Mason, assistant to the president, Parke, Davis & Co., 
Detroit, died Sat Mr. Mason’s 
association with Parke, Davis & Co. extends back many years, 


March 8 in his fifty-fourth year. 


having included the offices of editor of publications, director of 


promotions, assistant secretary, secretary, and assistant to the 


president. He was author of “The Druggist and His Profits,” 
other business books and literary essays. He often lectured 
before colleges and drug trade associations. 

Mr. Mason was a member of the American 
Association, The the following 


Detroit Country, Detroit Boat, Detroit Athletic. 


Pharmaceutical 


Players, and clubs: Detroit, 


William Peterman, Inc., New York, manufacturers of insec- 
ticides and disinfectants, have acquired the manufacturing and 
selling rights of Ercolin, a preparation for use in cases of hay 
fever~and sinus trouble, from the Smith-Ernster Laboratories, 


Inc., New York. 
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SCENE EFEC ADVANCES 


A Review of Patents 


UNITED STATES PATENTS 
Container Cap 


Cap consisting of base with central aperture and annular 
depression of varying width adjacent to the aperture. Guides 
are provided on opposite sides of the annular projection adjacent 
A plate slides across the annular 
A cap covers the 


to the annular depression. 
projection and is provided with apertures. 
plate and base. It also has a number of apertures which are 
normally out of alignment with those in the plate. A spring is 
located in the annular depression and one end of the spring is 
attached to the plate while the other end is fixed to the base, 
whereby inward movement of the plate through the application 
of pressure on it causes the apertures in the cap and the plate to 
become aligned and compresses the spring members the resiliency 
of which causes outward movement of the plate upon release of 
S. Picker, New York, N. Y., assignor, Crystal 
New York, U.S. P. No. 1,624,963, filed April 26, 


pressure on it 
Chemical Corp., 


1920 


Halogenated Alcohols 


Halogenated alcohols are made by heating a halogenated 
aldehyde dissolved in a secondary alcohol with an alcoholate of 
Callsen, Elberfeld, Germany assignor, Winthrop 


New York, U. S. P. No. 1,725,054, filed March 17, 


aluminum. J 
Chemical Co 
1927 


Basic Phenolalkyl Ether 


This product contains alkyl groups attached to the benzene 
ring base through oxygen atoms, as well as one alkylene group 
similarly attached. Halogen or alkyl groups are attached to a 
nitrogen atom which is also attached to the alkylene group 
through an oxygen atom. At least one of the nitrogen groups is 
an alkyl group. An unsaturated aliphatic radicle is also attached 
to the benzene ring base in para-position to the alkylene group. 
These products are generally oils possessing a basic odor and 
forming water soluble salts with acids. They are valuable sub- 
stitutes for secale cornutum. H. Hahl, Elberfeld, Germany, 
assignor, Winthrop Chemical Co., New York, U.S. P. No. 1,725, 


136 filed March 22, 1928. 


Crotyl Bromide 


Crotyl bromide is made by a process in which hydrogen 
bromide is caused to react with butadiene—1.3. IX. Meisenburg, 
Leyrrbusen-on-the-Rhine, Germany, asignor, Winthrop Chem- 


ical Co., New York, U.S. P. No. 1,725,156, filed April 5, 1928 


6-Alkoxy-8-Aminoquinolines 


The process of making 6-alkoxy-8-aminoquinolines consists in 
subjecting 6-alkoxyquinoline-8-carboxylic acid esters to the 
Curtius reaction by treating them with hydrazine hydrate to 
form the hydrazides. ‘The hydrazides are treated with nitrous 
acid to obtain the azides, and the azides are treated with an 
alcohol to obtain the urethanes and the urethanes are treated 
with a saponifying agent to obtain the amines. W. Schulemann, 
Vohwinkel and F. Schoenhoefer and A. Wingler, Elberfeld, 
Germany, assignors, Winthrop Chemical Co., New York, U. S. P. 
No. 1,728,189, filed Jan. 21, 1928 
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BRITISH PATENTS 
Bacterial Preparations 


Preventive and remedial are obtained from 
tubercle bacilli by removing the wax therefrom by treatment 
with strong hydrochloric or sulphuric acid for a short time. The 
remaining albuminous portion of the bacilli is suspended in a 
physiological salt solution containing half a per cent. of phenol 
for use as an injection. According to an example the bacilli are 
collected on a filter paper, ground in hydrochloric acid of 2 to 36 
per cent. concentration for five to ten minutes, separated from 
the acid in a centrifugal machine with or without previous dilu- 
tion of the suspension with salt solution and the precipitate is 
washed with salt solution and finally made into a suspension for 
Hydrochloric acid may be replaced by sulphuric acid of 
concentration in which case the required 


preparations 


use. 
60 to 94 per cent 
material collects on the surface of the acid instead of being pre- 
cipitated. Freedom of the preparation from wax may be tested 
by staining with carbolic fuchsine, decolorizing with alcohol con- 
taining hydrochloric acid and again staining with methylene 
blue. Waxy material may be separated from the acid solution 
by extraction with chloroform or ether. 
wax from tubercle bacilli by prolonged treatment with dilute 
acid is also referred to I. Saisho, Osaka, Japan. B. P. No. 320,048, 


filed May 2, 1928. 


A process for removing 


Spring Mechanism above Closure in Stoppers 


A closure device for collapsible and other containers com- 
prises a line attached to the container or the nozzle of the con- 
tainer and rotatable about an axis fixed with respect to the con- 
tainer, and a resilient stopper which is compressed when forced 
over the edge of the nozzle and expands to close the mouth of the 
container after it has seated itself therein. A rubber cylinder or 
ball is rotatably mounted on a transverse member joining two 
side arms which are mounted on pivots on the neck of the con- 
tainer. In a modification the closure is mounted on a detechable 
nozzle member which screws on to the neck of the container. 
P. Swan, Rye, Sussex, England. B.P. No. 320,247, filed Oct. 20, 


1928. 
Treating Seaweed 


Salts, including organically held iodine, fats, and pigments 
are extracted from seaweed by means of a homogeneous water- 
organic solvent mixture at a high temperature and pressure. 
The extraction is carried out in an incompletely filled vessel 
Compagnie Francaise de 


319,333, filed, 


which rotates on a horizontal axis 
I'lode et de l'Algine, Paris, France. B. P. No 
Sept. 20, 1929 


Closure for Bottles 


A stopper for bottles, etc. has a rounded, bulbous or double 
conical end which is covered by a resilient sealing member which 
is compressed against the inside of the neck of the bottle. The 
stopper can be readily withdrawn by pressing the head at right 
This is due to the fact that the 
The 


angles to the neck of the bottle. 
stem of the stopper is reduced in thickness at the root. 
proportions of the stopper are such that the distance between 
the point of contact of the stem with the neck of the bottle and 
the most remote point of the stem is at all stages of the with- 
drawal less than the distance between the said point of contact 
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and the nearest point in the neck at the opposite side. H. Buck, 
London, England. B. P. No. 319,624, filed January 10, 1929. 


Vanillin 


Vanillin is obtained by cautiously oxidizing lignins, or materials 
containing the latter, excess of the oxidizing agent being avoided. 
The following starting materials are mentioned: incrustated 
vegetable fibrous materials, such as mosses, grasses, straw, 
esparto, hemp, flax, jute, ramie, wood, aged vegetable materials 
such as peat, lignite and brown coal, lyes containing lignins, and 
lignin constituents of cellulose lyes such as lignin-sulphonic acids. 
After extraction of the crude vanillin, the mass is hydrolyzed 
with acid and a second yield is obtained. Hydrolysis at the 
oxidation stage is avoided in case some of the resulting vanillin 
be destroyed by the oxiding agent. Thus wood flour is oxidized 
in the presence of acetic acid with a limited amount of ozone until 
it is nearly decolorized and the product is then hydrolyzed with 
sulphuric acid and finally extracted. Dry powdered peat is 
treated with a solution of chromic acid in acetic acid. Sodium 
chloride is added to the filtered mass and vanillin is recovered 
by extracting with ether. The separated fibers are then hydro- 
lyzed and extracted to obtain a further quantity of vanillin. 
H. Pauly and K. Feuerstein, Wuerzburg, Germany. B. P. 


No. 319,747, filed Sept. 7, 1929. 


Medicated and Disinfectant Soaps 


In the manufacture of medicated and disinfectant soaps, 
ordinary rosin is replaced by an aromatic composition consisting 
of terpenes, sesquiterpenes or polyterpenes; synthetic or ordinary 
resins and the residues from the extraction of flowers by fats or 
solvents, known as resinoids, resinodors, floral wax or resin- 
aromes, to which are added known products having medicinal, 
antiseptic or disinfectant value, for example coal tar derivatives, 
iodine or iodides, sulphur, formalin, birch tar, cade oil, ichthyol. 
The whole mixture is then homogeneously emulsified by a mix- 
ture of glycerin, and ammonium sulphoricinoleate or any well- 
known emulsifier, together with a solvent, for example methanol 
diacetone, cyclohexanone, propyl alcohol, isopropyl alcohol, 
monobuty! alcohol, ethylene glycol or trichloreoethylene and 
added to the soap in the process of saponification. In an example 
a soap base for a camphor soap consists of 65 pounds of tallow 
and 25 pounds of copra to which is added a resinous composition 
consisting of eight to ten pounds of camphene, one to two pounds 
of terpineol, one to two pounds of terpene of rosemary, and four 
pounds of synthetic or ordinary resin emulsified by means of 
eight pounds of industrial methylated spirit at 65 degrees P, six 
pounds of propyl or isopropyl alcohol, one pound of glycerin, one 
pound of ammonium sulphoricinoleate by heating to 80 degrees C 
and stirring to make homogeneous. P. Villain, London. B. P. 
No. 319,832, filed April 26, 1928. 


GERMAN PATENTS 
Manufacture of Non-Peroxidizing Ether 


Ordinary ether of 0.722 specific gravity or preferably purified 
ether is treated with benzidine or its substitution products. The 
ether that is treated in this manner is then separated from the 
reagent used and distilled. Nederlandsche Giften Spiritus- 
fabriek, Delft, Holland. G. P. No. 478,388, filed July 19, 1924. 


Albuminous Medicaments, Water Soluble 


The process is concerned with the manufacture of stable 
preparations which are lastingly soluble in water and which have 
high therapeutic value from albuminous substances or their 
derivatives (decomposition products). The albuminous sub- 
stances or their decomposition products (or vaccines) are acidified 
in the known manner with a weak organic acid (lactic acid or 
similarly active acids) and then hexamethylenetetramine is 
added. The amount of hexamethylenetetramine added is greater 
than the equivalent amount, this procedure leading to the attain- 
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ment of a product which is lastingly soluble in water. E. Jena, 
Biberach, Riss, Germany. G. P. No. 478,167, filed March 20, 


1921. 


Tooth Paste 


This tooth paste is made from glycerine monoformate with the 
addition of an essential oil. K.R. Bigano, Koblenz am Rhein. 
G. P. No. 478,355, filed December 14, 1926. 


Physiologically Active Products from Female Organs 


Physiologically active substances in highly purified form are 
obtained from the extracts of female inner-secretory organs by 
treating the latter with saponifying media and separation of the 
soaps formed. Saponification is carried out with the alkalies or 
alkaline earths in such organic solvents which do not dissolve 
the alkali or alkaline earth soaps. The alkalies or the alkaline 
earths are contained in certain cases in inert carriers. Gesell- 
schaft fuer Chemische Industrie, in Basle, Basle. G. P. No. 
479,332, filed December 9, 1924. 


Lecithins and Sterins 


Lecithins and sterins are obtained from fats or extracts of fats 
which contain them by separating the fat from the sterins and 
phosphatides with the aid of an aqueous alcohol or with the aid 
of absolute alcohol or methanol. Chemische Fabrik Promonta 
G.m.b.H., Hamburg, Germany. G. P. No. 463,531, filed August 
8, 1926. 


Cosmetics and Medicinal Preparations 


This process is concerned with the production of super-fatted 
soaps, shaving creams, disinfecting preparations, and other 
medicinal preparations, including cosmetics, skin creams, 
pomades, spotting fluids and similar products. The manufacture 
of these preparations is accomplished by the addition of aliphatic 
alcohols of sixteen to twenty carbon atoms in the molecule. 
Dr. C. Stiepel, Berlin-Charlottenburg, Germany. German 
Patent No. 476,261, filed February 1, 1925. 


Disinfectant 


This process is concerned with the manufacture of a disinfectant 
from lactic acid. This is accomplished by incorporating suitable 
quantities of alkali lactates in the acid. The preparation which 
is obtained in this manner contains a concentration of hydrogen 
ions which is suitable for disinfecting purposes. Other materials 
are also added to the preparation, these including gelatin, bac- 
terial culture media, bacterial cultures, perfumes, cosmetic 
materials and the like. Several of these substances may be mixed 
together as the occasion demands. C. H. Boehringer Sohn 
Chemische Fabrik, Nieder Ingelheim am Rheim, Germany. 
German Patent No. 476,467, filed June 21, 1925. 


2-Aminopyridin 


This substance is obtained by allowing pyridin and alkali- 
amides to act upon each other at high temperatures. Equal 
numbers of molecules of pyridine and alkali amides are brought 
into reaction with one another in a suitable solvent at tempera- 
tures below the boiling point of pyridine, preferably at tempera- 
tures below 100° C. Deutsche Gold and Silber-Scheideanstalt 
vormals Roessler, Frankfurt-on-Main, Germany. German 
Patent No. 476,458, filed December 17, 1925. 


Para-Aminoethyl Urea 


This substance is made by treating ethylenediamine with one 
molecule of an acid and alkali cyanate. J.D. Riedel-E. de Haeen 
A. G., Berlin, Britz, German Patent No. 476,533, filed August 16, 


1925. 
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Sealed hermetically in the factory— 
resealed tightly in the home 


Put yourself in your customer's shoes. Do you like fussing 
around with bottle caps that won’t come off with an easy 
twist? Do you like to use a product put up witha cap that 
won't reseal tightly and simply? 
The many, many people who use your products every day 
will have another important reason to stay enthusiasti- 
cally sold on your product if it is capped with an R-O Seal. 
These are the only seals that give initial hermetic sealing 
and still come off easily and reseal tightly. 
Because they assure hermetic sealing, R-O Seals are es- 
pecially suitable for capping those products whose vola- 
tile essence so often escapes, both through the old- 
fashioned cork stopper or a loose fitting metal cap. 





R-O Seals are made without threads. But as you apply 
them the soft aluminum of the seal is rolled over and 
fitted to the bottle neck-threads. Every seal is tailored to 

fit the threads of each individual bottle. Since, in apply- 
ing R-O Seals, only a trifling top and side pressure is re- 
quired, there is practically no glass breakage. 

R-O Seals are supplied in any solid color, lacquered or 
enamelled, and are made in a wide variety of sizes. Write 
for full particulars. ALUMINUM COMPANY of AMERICA; 
2459 Oliver Building, PITTSBURGH, PENNSYLVANIA. 
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Palmolive in Mexico 


A decision against Palmolive's suit to protect its trade-mark 


in Mexico has 


created considerable misunderstanding 


among American manufacturers who have been told that 


their trade-marks in Mexico “are not worth a dime.” 


These 


trade-marks are just as important as they ever were. 


UITE some excitement among Amer- 
ap ican manufacturers doing business 
in trade-marked articles in Mexico has resulted from 
the recent decision against the Palmolive Company 
which sued an alleged Mexican infringement of their 
trade-mark. In the case of Palmolive Company vs 
Campdera 7 Ayala Palma yo Livo Infringement of 
Palmolive, the Mexican Supreme Court decided that 
since the Palmolive Company was not registered as 
a corporation in Mexico, it had no right to sue in 
defense of its trade-mark. 
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While this has been taken by many in the drug 
manufacturing trade to mean that all their Mexican 
trade-marks are worthless unless they register their 
corporations in Mexico and pay the taxes involved 


in such registration, such is not the case. The fol- 
lowing statement based entirely upon first hand 
information from Mexico clearly indicates that 


American manufacturers 
whose corporations are not registered there, are not 


Mexican trade-marks of 


in jeopardy and will not be infringed by Mexican 
companies indiscriminately. 
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This decision rendered by the Second Commission 
(Segunda Sala) of the Mexican Supreme Court, held 
that a foreign corporation has no ‘judicial personality ” 
to appear before Mexican Courts to defend its indus- 
trial and commercial rights unless it had protocolized 
its charter and by-laws and had registered itself as 
a foreign corporation in the Mexican Commercial 





Registry. 
Summary of Case 


A brief summary is about as follows: The American 
company brought suit against a Mexican company 
Suit was brought under the 


to stop infringement. 
The defendant put 


prior Trade-Mark Law of 1903. 
in a plea of “lack of personality’ on the part of the 
American company to sue a native company in the 
courts because it had not protocolized its charter 
and by-laws in Mexico, nor had it registered its 
corporate status in the Public Registry. Apparently 
this question first had to be disposed of, and the 
American corporation argued that it was not doing 
business in Mexico, and that it was only protecting 
its trade-mark rights in accordance with the rights 
enjoyed by it under the Trade-Mark Law and in 
accordance with treaties, etc. A decision on this 
point was rendered by the Federal Court in favor of 
the American corporation, whereupon the defendant 
appealed to the Federal Circuit Court of Appeals, who 
overruled the lower court and held that the American 
company was without ‘judicial personality to sue 
in the Mexican courts unless it had complied with 
the requisites of the Commercial Code (protocoliza- 
tion, etc.). An appeal was taken by the American 
corporation to another Federal Court, in accordance 
with the practice in Mexico, and the Second Federal 
District Court in an Amparo proceeding followed the 
decision of the Circuit Court of Appeals, and later 
the Mexican Supreme Court upheld the same. It 
was decided that a foreign corporation cannot appear 
in the courts of Mexico to sue a Mexican unless it has 
protocolized its charter and by-laws and registered 
itself as a foreign corporation doing business_ in 
Mexico in the Commercial Registry, the decision 
being based upon certain articles of the Mexican 
Commercial Code. 


Not Mexican Law 


According to advices received from Mexico, this 
decision is not in accordance with the Mexican law 
and treaties Mexico has with foreign countries, nor is 
it in accordance with former precedents; and further- 
more the decision in itself sets no binding precedent 
to be followed in the future. The Mexican Federal 
and State courts are not compelled to follow it, 
are the other Commissions (Salas) of the Supreme 
Court, nor the Second Commission itself in sub- 
The law of Amparo specifically 


nor 


sequent decisions. 
says that a single Supreme Court decision shall not 


set any precedent (Mexican Jurisprudence) 
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Regardless as to whether or not a precedent is set 
by such decision, this would appear to be a matter for 
intervention through diplomatic channels, as ap- 
parently it constitutes a breach of the International 


Convention on Industrial Property (Paris, 1883; 
Brussels, 1900; Washington, 1911 and Hague, 1925) 
and the Pan-American Convention (Argentine, 1910; 
Chile, 1923 and Washington, 1929), under which 
foreigners in Mexico are presumed to enjoy with 
regard to trade-marks advantages which the re- 
spective laws now grant or may hereafter grant to 
Mexican citizens. The Court has taken the position 
that a foreign corporation which is doing business in 
Mexico must be registered to do business as a mer- 
cantile company in Mexico before it has power to 
assert its rights, which would appear to be contrary 
to certain articles of the International Conventions 
referred to above. 

Article 2 of the 
that, insofar as Mexico is concerned, foreigners shall 
enjoy in regard to trade-marks advantages which the 
respective laws now grant or may hereafter grant to 
Mexican citizens, etc. Mexican citizens, in order to 
sue for infringement in Mexico, apparently do not 
have to register their business in a special foreign 
register. In addition to contravening Article 2 of the 
International Convention, it appears that the decision 
also contravenes Article 6, which states that every 
trade-mark regularly registered in the country of 
origin shall be admitted to registration and _pro- 
tected in other countries of the Union. This should 
undoubtedly be interpreted as meaning protected 
by the Courts; otherwise, there would be no object 
in securing registration, if the effect of such registra- 
tion does not result in protection. 


International Convention states 


Diplomatic Settlement 


It is understood that the U. S. Government has 
already taken proper steps to protest the decision, 
and it is further understood that many export asso- 
ciations have protested the same. As this decision 
may also affect the status of nationals of many 
European countries, doing business in Mexico, it is 
not unlikely that similar steps have been taken by 
the authorities in such countries also to 
protest the decisions. 

Until some definite information is received as to 
whether this decision is likely to be modified in view 


proper 


of protests filed, having regard to treaties, etc., into 
which Mexico has entered with foreign countries, and 
for other reasons, there would appear to be nothing 
which can be done. It is understood that the validity 
of trade-mark registrations, in themselves, heretofore 
granted to U. S. citizens, are not affected by the 
decision. 

It has always been understood that a primary 
reason for securing registration in Mexico is for the 
purpose of precluding a third party registration, 

(Continued on page 309) 
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Changing 


Drugs Control 


> SUGGESTED repeatedly in this 
correspondence, the expected 
comes to pass with announcement by Dr. J. J. Dur- 
rett, Chief of Drug Control, of his retirement from 
that office. While Dr. Durrett has not resigned at 
this writing, he stated to Drug Markets correspondent 
that he expected to leave the Department of Agricul- 
ture about the middle of April. 

lor his successor, Dr. Frederick J. Cullen, junior 
medical officer in the staff of Drug Control, has been 
selected, according to understanding, although no 
was forthcoming, pending 
Drug trade 


official announcement 
receipt of Dr. Durrett’s resignation. 
representatives and others in touch with the food, 
Drug and Insecticide Administration are satisfied, as 
are some officials in the Administration, privately, 
that Dr. Cullen will head Drug Control. However, 
Dr. P. B. Dunbar, Chief of the Food, Drug and 
Insecticide Administration, under Walter G. Camp- 
bell, Director of Regulatory Work, in the Depart- 
ment, would neither confirm or deny the selection of 
Dr. Cullen. Dr. Dunbar’s answer was that there 
was “no official announcement” of Dr. Durrett’s 
successor. 

The impression prevailed among some officials of 
the Administration that a permanent appointment 
as Chief of Drug Control might not be made at the 
present time, but that rather a designation would be 
made to head Drug Control for the time being, 
pending a permanent appointment after a period 
perhaps more or less probationary. 

Dr. Frederick J. Cullen hails from Washington 
State who took degrees in pharmacy and medicine in 
Colorado. After several years hospital training he 
served in the army from 1916 to 1919, advancing to 
the rank of major. Since then he had nine years’ 
general medical practice, with special attention to 
diagnosis, according to the record at the Department 
of Agriculture, until his appointment as medical 
officer on the staff of Drug Control, on November 11, 
1929. Dr. Cullen is a man of pleasing personality, 
with prematurely gray hair. 

The senior medical man in the Drug Control office, 
from point of service, is Dr. Frank Galatzo of Wash- 
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Above is Dr. Frederick 
J. Cullen who will most 
likely succeed Dr. 
James J. Durrett as 
Chief of Drug Control. 





Once again the office of 
Chief of Drug Control passes 
into new hands, and it is 
stated that the policies 
of Dr. Durrett will not be 
abandoned but will be 
carried on by his successor. 


who specializes in supervision over the 


ington, D. C., 
He was appointed in 1924. 


importation of drugs. 
Next to him comes Dr. Paul McC. Lowell, who holds 
degrees from Franklin Marshall College, Jefferson 
Medical School, and the University of the Philippines. 
Appointed to the Department in 1927, Dr. Lowell 
had a record of service in those islands, as chief 
medical officer of the United States Engineering 
Mission to Siberia during the war, and afterwards as 
director for the Rockefeller Foundation, of hospital 
work in Siam, in the Philippines, and in a Chinese 
leper colony 

Dr. George T. Clarke of Ohio was appointed to 
Drug Control June 1, 1929, after obtaining degrees 
from the University of Illinois and practicing medicine 
in New York and Ohio, where he engaged in public 
for five years before 
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health work, at Cleveland, 











entering the government service. Dr. Fred W. Norris, 
of Texas, was appointed November 1, 1929, and has 
been in charge of the collaboration of work in drugs 
with other branches of the government, notably the 
Post-office Department, in déaling with quack reme- 
dies through the issuance of fraud orders. 

In selecting Dr. Cullen, against whom there is 
nething personally, the powers that be at the Depart- 
ment of Agriculture “run true to form,” in the 
language of one who has been in close touch with 
developments there, especially in connection with 
the Food, Drug and Insecticide Administration, for 
many years. By this he meant that length of service 
or experience in the Department does not count when 
it comes to making an appointment to a high position 
there. The policy of promotion, adopted with regard 
to Dr. Cullen, did not prevail in certain previous cases. 

For example, Dr. L. F. Kebler, who was assistant 
chief of the old Bureau of Chemistry, under Dr. 
Harvey W. Wiley, for many years, was passed over 
when Dr. Carl Alsberg was appointed as Dr. Wiley’s 
successor, again when Dr. Browne was named to 
succeed Alsberg, and when Mr. Walter G. Campbell 
headed the Bureau of Chemistry. When the food 
and drug and chemical services of the Department 
were reorganized a few years ago, and food and drug 
law enforcement was placed under the Food, Drug 
and Insecticide Administration, the research 
work of the Bureau of Chemistry was consolidated 


and 


with certain other work, under the Bureau of Soils, 
again was Dr. Kebler overlooked. 

~ Dr. George W. Hoover had for a number of years 
When he 


retired to go into private business, Dr. Kebler was 


been in charge of Drug Control work. 


retained in charge of collaborative work with the 
Post-office Department, until his retirement to private 
business last year. Instead, Dr. J. J. Durrett was 
brought in from the South to take charge of Drug 
Control, over the heads of Doctors Kebler, Lowell 
and Galatzo. And it is said that there have been 
other similar instances. 

Without special reference to the cases of Drs. Dur- 
rett and Cullen, it is a fact well recognized by those 
in touch with the situation that incidents such as 
those above cited do not tend to promote the peace 
and contentment of men engaged in the task of food, 
drug and insecticide control. On the contrary, such 
incidents tend to create dissatisfaction and discontent. 
[Discord may be too strong a word to use in connection 
with the present situation, although it is generally 
known that there has been discord within the Food, 
Drug and Insecticide Administration in the past. 
Officially, of course, this is not admitted. 

Although naturally they might have reason to feel 
disappointed at being overlooked when the plums are 
picked from the departmental tree, the men in the 
Drug and Insecticide Administration seem 


Food, 


inclined to view the situation philosophically. Some 


say that the additional salary that goes with the job 
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of Chief of Drug Control, together with the honor 
attached to that office, is not sufficient to compensate 
for the added worries and responsibilities that go 
with the office. The salary of chief, $5,600, incidental- 
ly, is inadequate. 

The change in Chief of Drug Control affords 
occasion for renewed speculation in and out of the 
service on the old controversy between chemical men 
and medical men in the Food, Drug and Insecticide 
Administration. For years the work of the medical 
men in the Administration has been subordinate to 
the chemical experts there, except that the Chief otf 
Drug Control has been, for the past two years, Dr 
Durrett, who is primarily a medical man. Attempts 
to release the medical work from this subordinate 
position have not been successful. It is an open 
secret that certain chemical men have threatened to 
resign, from time to time, unless their policies or 
verdicts are permitted to stand. 

Whether it was meant to cover the particular 
question at issue in the special controversy just above 
mentioned is not known, but the statement is made 
at the Food, Drug and Insecticide Administration 
office that the same policies in force with Dr. Durrett 
on the job will be carried out by his successor. 

In that connection it is of interest to note Dr. Dun- 
bar's statement that additional medical men will be 
appointed to the F. D. I. A. after July | next, pro- 
vided that the annual appropriation bill for the Agri- 
the form in 
The 


cultural Department becomes law in 
which it passed the House of Representatives. 
bill carried $95,000 more for enforcement of the food 
and drug law, but $20,000 of this was specifically 
designated for use in establishing a laboratory at Los 
Angeles, California. 

Dr. Durrett has not been particularly happy in 
Washington. His heart has remained in Alabama, 
where he has a large farm and family interests. He 
secured a furlough for several weeks last fall in order 
to attend to his farming. [rom the first he has 
indicated that he did not expect to remain in the 
national capital very long. However, he did not 
apply for appointment as State Health Officer in 
Alabama. It is learned that he was invited by the 
Alabama State Committee of Public Health to go 
south and confer with them about filling a vacancy 
in that office. He went last month and was told about 
the plans for state health work in Alabama. He 
became convinced that there was opportunity for 
real work there, and accordingly accepted the offer 
of the appointment that was made to him. 

Dr. Durrett was one of the first all time county 
health officers in Alabama, namely, in Tuscaloosa 
For thirteen years he has engaged in public 
He says that the 


County. 

health work, partly in Tennessee. 

State of Alabama appropriates $500,000 a year for 

public health work, with every county in the state 

providing additional funds and a_ full-time health 
(Continued on page 246) 
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Both Must Be Fair 


A federal judge steps over into the realm 


of control of advertising control in grant- 


ing ““Vapex” relief from an imitator. 


ye JOUGH the case which Thomas 
Keerfoot & Company, manufac- 
turers of “Vapex,’ brought against Blackman & 
Blackman, Inc., manufacturers of “Inhalex,” was a 
suit of the owner of a popular product against an 
imitator, the decision in the case is of particular 
interest because of the fact that Judge Knox, who 
rendered the decision would not give Keerfoot relief 
unless he was certain that Keerfoot was acting in a 
manner of fair competition. And the charge of unfair 
competition that was brought against Keerfoot by 
the defendents did not mean that Keerfoot had been 
unfair with reference to the imitator of the product 
in particular, but rather unfair to general drug 
manufacturing trade. 

The decision rendered by Judge Knox stated in 
the second paragraph: 

The papers before me clearly establish the popu- 
Whether 
it possesses all of the turative virtues which are 


larity of the product known as “Vapex.” 


ascribed to it may be open to question. This is par- 
ticularly true of the claim that it is germicide in the 
real sense of the word. But such claim, I under- 
stand, is no longer actively made as an aid in the sale 
of the inhalant. If this understanding is not in 
accord with the fact, no present relief will be given 
until the product ceases to be advertised as a germi- 
cide. With this reservation | shall proceed to a brief 
summary of my reasons for finding the defendant 
guilty of acts of unfair competition. ° 

And the peculiar part of this matter is that the 
l‘ederal Trade Commission or the Food, Drug & 
Insecticide Administration of the Department of 
\griculture had nothing to do with the case. They 
were not called upon for any information, nor did 
they volunteer any. Also there was no record of 
seizures of ““Vapex” that the Judge might had knowl- 
edge of. The fact of the matter is that the defendant 
attempted to show that the plaintiff, who was apply- 
ing for an injunction against unfair competition had 
been unfair himself. The defendants introduced 
testimony in the forms of tests by chemists which 
attempted to prove that “Vapex’’ was not all that 
was Claimed for it in the advertisments that had 


been used to promote it. ‘The plaintiffs also intro- 
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duced testimony of the same character to offset the 
testimony of the defendant. 

But it is extremely significant that the Judge went 
as far as he did in giving weight to this testimony of 
the defendants in rendering his decision. 

Clinton Robb, counsel for United Medicine Manu- 
facturers of America, has issued a bulletin to the 
members of his association calling particular attention 
to this phase of the decision. Mr. Robb’s statement 
follows: 

**A Federal court has just decided a case of much 
interest to manufacturers of proprietary prepara- 
tions in their efforts to curb unfair competition. 
Here the manufacturer of a well known inhalant 
complained that another manufacturer of a similar 
preparation had so closely copied its container, 
carton, directions and style of advertising as to 
cause confusion of the two products in the minds 
of the purchasing public and thus to permit the 
later manufacturer to reap where the first had 
sown at great expense 

“The court has granted relief, but only upon 
condition that the original manufacturer confine 
itself to labels and claims free from misleading 
statements as to the medicinal virtues and powers 
of its product. Pointing out that “it may be open 

to question” whether the first product “possesses 
all of the curative virtues which are ascribed to 
it, the court warns that “no present relief will be 
given until the product ceases to be advertised ° in 
a misleading manner, and “with this reservation” 
the court proceeds to discuss the facts calling for 
relief 

“Stated in plain terms, this decision stresses the 
fact that the manufacturer of a proprietary medi- 
cine must be fair with the public if he expects the 
aid of a court in compelling another manufacturer 
to be fair with him, and that the law will refuse 
protection from unfair competition to an unfairly 
advertised product Here we have practical 
application of two maxims of equity, one of which 
is that he who seeks equity must do equity and the 
other that every man must come into a court of 


equity with clean hands 


to 
_ 
ie | 














“After discussing the “obvious purpose” and 
desire of the second manufacturer to appropriate 
the trade of the first through unfair means, the 
court said in part: “That wish should effectively 
in so far as defendants have not 
* * * * It 


be frustrated 
already put it aside. were better if 
defendants should try to get away from similari- 
ties to plaintiff's package instead of clinging to 
them as closely as it is believed will pass muster.” 

“This case contains much food for thought on 
the part of every manufacturer and dealer, from 
whatever angle it may be studied. While it has a 
severe rebuke for the trade pirate, it also carries a 
warning to all dealers who would protect their 
trade dress, advertising and other elements which 
give value to their good will.” 

That Keerfoot had a clear case of unfair competi- 
tion by imitation of their container is indicated by 
the following extracts from the decision: 

“All of this is persuasive evidence that plaintiff 
is possessed of a property right of considerable 
value. If such value is to be taken away or di- 
minished by those who wish to supply the public's 
demand for inhalants in the treatment of colds 

and kindred ailments, the object must be #accom- 
plished by competitive efforts that can be de- 
nominated as ‘fair... Such description cannot be 
applied to the acts of defendants as of the time 
at which the bill of complaint was filed. When 
defendants selected a name for their preparation, 
they should have kept far enough away from Vapex 
to avoid all possible confusion. Northern Warren 
Corp. v. Universal Co., 18 Fed. (2d) 774. 
of doing so, they chose the word ‘Inhalex’ as a 
means of identification of their product. ‘They 
marketed it in a bottle and carton hardly dis- 
tinguishable from those employed by plaintiff. In 
carrying out the similarity, they adopted so much 


Instead 


of plaintiff's phraseology of description and direc- 
tive matter as to indicate to the careless purchaser 
that ‘Inhalex’ was, in fact, ‘Vapex.’ ”’ 

“Various other similarities of like character 
are to be found. 
of all of them was to traffic in a trade which plaintiff 
had established and from which defendants hoped 


That wish should effectively be 


The obvious purpose of the use 


to profit unfairly. 
frustrated in so far as defendants have not already 
put it aside. By this is meant that since the con- 
troversy has arisen, defendants have changed the 
shape of the bottle in which this inhalant is mar- 
The change in such respect will be regarded 
The printed figure of a woman 


keted. 
is sufficient. 
suffering from a cold which appears on defendants’ 
later cartons is also a step in the right direction, but 
neither of these changes is quite enough. Some of 
the printed matter, together with its placement, is 
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The words, “The powerful 


still open to objection. 
inhalant used in the treatment of head colds’ is too 
close to plaintiff's inscription appearing on the face 
of its carton, which reads: ‘A powerful inhalant 
generally indicated in the treatment of 
It were much better if defendants should 


head 
colds.’ 
try to get away from similarities to plaintiff's pack- 
age instead of clinging to them as closely as it is 
believed will pass muster. In this connection, 
reference may be had to the change in name of 
defendants preparation. Since the first argument 
on the motion, ‘Inhalex’ has been changed to 
‘Halex.’ This will not do. It is worse than before, 
and the use of both ‘Inhalex’ and ‘Halex’ will be 
restrained. In short, defendants will be required, 
under pain of the penalties of injunction, to elimin- 
ate all features having to do with the dressing and 
marking of its inhalant which properiy may be said 
to be unfair to plaintiff's trade rights, and which 
are reasonably calculated to enable defendants’ 


preparation to be passed off as plaintiff's products.” 


Changing Drug Control 
(Continued from page 244) 


officer, and municipalities making satisfactory pro- 
vision for public health work. The total amount from 
these several sources that is available for public health 
work is understood to be approximately $2,000,000 
County and municipal health officers co- 
Alabama is said 


da year. 
operate with the state health officer. 
to head the list of states, in the matter of efficient 
public health work, and Dr. Durrett proposes to keep 
her in that position. 

He is appointed to fill an unexpired term of about 
three years. The term of the Alabama Health Officer 
is five years and it is said not to be a political office. 
Dr. Durrett says he expects to devote his full time to 
this new work. 

When he came from 
Alabama authorities, Dr. Durrett 
have reported to Dr. Dunbar and Mr. Campbell, and 
told them of his plan. At that time Mr. Campbell 
was about to leave for Florida to attend upon a con- 


his conference with 
is understood to 


back 


gressional investigation of the situation as regards 
the Mediterranean fruit fly. So the understanding was 
reached that Dr. Durrett should carry on for a while 
longer. Accordingly, his resignation was withheld 
temporarily, with a view to the matter being taken 
up upon Mr. Campbell's return from the south. 
However, the latter s stay down there was prolonged 
and indications at this writing are that the change 
may occur before Mr. Campbell's return and the 
appointment of the new man be announced after con- 
sultation with Secretary of Agriculture Hyde. 
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Gathering 

aloes and 

placing in 
tubs. 


The Strensth 





of Gul Aloes 


HE market for gum aloes, which has 

been climbing quite steadily since 
we first called attention to the true situation (Drug 
Markets, December 1928) promises to climb higher 
during coming months or at least to remain in a very 
firm position at levels of approximately 
22 cents per pound in this country. From the facts 
at hand at this time, there is little likelihood of any 
recession in price as the spot and primary markets 
are practically devoid of supplies, and will remain so 


present 


for two months or more in the future. 

The Curacao variety of aloes—which accounts for 
practically all the aloes imported into this country 
is produced in the islands of Oruba and Bonita, and 
is shipped through the islands of Curacao. Produc- 
tion of this item is not as simple as the ordinary 
gathering of crude drugs, and quite a little labor is 
involved. 

The leaves of the aloe plant are gathered and placed 
in inclined troughs or tubs. At the lower end of these 
tubs there is an opening through which the crude 
aloes drips into five gallon tins. About one hundred 
tubs full of aloe leaves will drip enough crude aloes 
to fill fourteen of the five gallon tins. When the 
seventy gallons of crude aloes contained in these 
tins, are boiled, the final yield will be one case.of 123 
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With prices at extremely high levels 
compared with recent years, the 
market for gum aloes is bare of 
supplies and the immediate future 
holds very little promise for the 
consumer. 


pounds of aloes. The boiling of the crude aloes is 
carried on in a large copper kettle, and a period of 
twelve hours boiling is required to produce a single 
case of 123 pounds. 

From these facts on production of aloes, it is no 
wonder that the laborers involved in this work were 
able to earn more money working in the new oil 
refinery installed there than they could by producing 
aloes for a market here of 8 or 9 cents per pound. The 
single fact that the great majority of labor in the 
islands is now engaged in this refinery, is the cause of 
the high prices for aloes. And there seems to be no 
probability of any great return of this labor to aloes 
production since a large amount of the labor engaged 
in the oil refinery will never return to the other work 
with its long period of low pay and its uncertainty 


depending upon supply and demand of aloes. 


247 














\t the present time, even though prices for aloes 


are abnormally high in comparison with recent years, 
the market here and in the producing islands are 
quite bare. The primary market can be considered as 
always bare of supplies due to the fact that interest 
rates there are 12 per cent. The result is that the 
goods are immediately shipped to this country on 
consignment since here money can be obtained at six 
per cent. ‘The carrying charges take up only a small 
part of the remaining six per cent. 

In the early part of this month there were in the 
New York market just about 836 cases of aloes. And 
at that time there was a large consumer in the market 
who took practically all these goods. There will be no 
further supplies of aloes until June or July as the 
present time is the tail end of the season, and the new 
season does not open up until summer 

A bare market at this time is particularly significant 
due to the facts that imports of 7,200 cases during 
1929 were quite heavy in comparison with imports 
during 1928 of 5,300 cases. However, it must be 
pointed out that 1928 imports fell sharply below 
imports of 8,300 cases during 1927 due to the fact 
that the shifting of labor in the primary markets 
occurred during 1928, and goods during that year 
were exceedingly scarce. 

However, it appears a certainty that aloes will 
continue in good demand, and that at the present 
time production is no more than sufficient to take care 
of normal requirements It also appears to be certain 
that if the supply of aloes should reach the point 
at which consumers would be enabled for sharply less 
than at present, the situation would quickly readjust 
itself due to the laborers engaged in aloes production 
immediately changing over to the oil refinery 

The large bulk of aloes for the current year is still 


to be imported, as arrivals here for first two months 
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Crude aloes is 
boiled in a large 


copper kettle. 


of this year were only 389 cases. Thus the removal 
from the market of approximately 836 cases has 
cleaned out not only the carry-over from last year, 
but also all the goods that arrived during the present 


year. 


The Chicago Drug and Chemical Association, having changed 
its place of regular monthly assembly to the Hamilton Club, 
has stimulated a fresh spirit of response in its members and had 
a highly successful meeting on Thursday, February 27th. Her- 
bert V. Prochnow, President of Chicago Financial Advertisers’ 
Association spoke on “Four Essentials of a Good Merchandising 
Policy.” 

Arthur W. Fortune, for many years associated with the 
essential oil and manufacturing industries of Chicago, has 
established a business under his own name at 227-229 West 
Van Buren st. In view of Mr. Fortune's wide acquaintance and 
splendid reputation in the midwest, his move is considered of 
high significance to the Chicago industry. Merchandising plans 


will be announced shortly. 


Joseph De Lorme, of Riviera Products Co., having become 
comfortably established in extensive new quarters at 5 West 
\ustin ave., Chicago, is planning a wide extension of his en 
deavors in the manufacturing and merchandising fields. He 
traveled to Philadelphia and New York early in March with a 


view to establishing new connections 


I). A. Day, Chicago representative of Heine & Co., recently 


established new officers in the Palmolive Building 


O. N. Davis, President of the Chicago Drug & Chemical 
\ssociation and Chicago representative of UU. S. Industrial 
\lcohol Co., was confined to his home during the early part of 


March with a severe attack of influenza 


lhe extension of merchandising facilities in the Chicago office 
of Norda, Inc., necessitated the establishment, late in February 
of a new shipping department under the charge of J. I. Carpenter 


and an assistant 
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AMER SOL “GOLD SHIELD” ALCOHOL 





. 4 A Distinct Achievement in i 
line Chemical Purity and Stability this 


MER-SOL “GOLD SHIELD” — a selected grade of 
alcohol recently placed on the market — is made ex- 
pressly for high-class Pharmaceuticals, Perfumes and 
other special uses. 


we have carried the refinements of distillation and rectification to 


q Through intensive research and advanced methods of production, 


extreme limits. “GOLD SHIELD” represents a distinct achieve- 


ment in chemical purity and stability. 


No matter how high your standards, “GOLD SHIELD” will abun- 
dantly meet them. 


nity of demonstrating ‘SGOLD SHIELD’S” superior characteris- 


q On the basis of comparative chemical analysis, we ask the opportu- 
tics. If quality of finished product and the insuring of greater 


stability in delicately-balanced formulas is an important factor with 
you, you will want to know about this new-quality alcohol. 


Your inquiries will receive immediate and courteous attention. 


AMERICAN SOLVENTS & CHEMICAL 
CORPORATION 


Executive Offices: 122 East 42nd Street, Chanin Building, New York, N. Y. 
Plants: Everett, Mass.; Harvey, La.; New Orleans, La.; Agnew, Cal.; Albany, N. Y.; Chicago, III. 


SALES OFFICES AND WAREHOUSES ALL OVER THE COUNTRY 




















A. D. M. A. Advertising Program 


American Drug Manufacturers’ Association meets at Pine- 
hurst, North Carolina, April 26. The meeting will start on 
April 22, and the program of the Advertising and Sales Com- 
mittee, listed -elow, is scheduled for Friday the 26. 


S. DeWitt Clough, Chairman 
J.K. Lilly, Jr., Vice-Chairman 


Sampling of Pharmaceutical Specialties 


Mr. A. M. Hayes, Hynson, Westcott & Dunning, 15 min. 

Discussion, 15 min. 
Sales Contests 

R. D. Keim, E. R. Squibb & Sons, 15 min. 

Discussion, 15 min. 
Salesmen’s Expense Accounts 

Turner F. Currens, Norwich Pharmacal Co., 15 min. 

Discussion led by Mr. Thurston Merrell, Wm. S. 

Merrell Co., 15 min. 

Sales Quotas 

J. K. Lilly, Jr., Eli Lilly & Co., 20 min. 


Discussion led by Dr. Frank B. Kirby, Abbott Labora- 


tories, 10 min. 
Salesmen’s Compensation 
R. M. Cain, Swan-Mvyers Co., 15 min. 
Discussion, 15 min 
Medical Copy Writing 
Charles S. Mohler, American Medical Association, 30 min 


A suggested advertising and sales campaign for a hypothetical 
pharmaceutical product demonstrated with exhibits of proposed 
charts, plans, layouts, advertising material and training for 
detail men. 

Harry C. Phibbs, Chicago, 

Donald Merrell, Wm. S. Merrell Co., 


James Upsher Smith, Upsher Smith Co., 30 min 


Jokichi Takamine, Jr., president of the Takamine Laboratories 
Inc., Clifton, N. J., 
22 as a result of injuries sustained in an accident in New York 


manufacturers of enzymes, died on February 


Mr. Takamine was the son of the late Dr. Jokichi Takamine 
discoverer of Adrenalin and Taka Diastase. 

The business of the laboratory will be continued under the 
management of Eben |. Takamine, who will become president 
of the company, and carry out the policies adopted by his father 
and his late brother 

[he funeral was held on February 25 


Cemetery, New York. 


Burial was at Woodlawn 


F. T. Dodge on Citrus Oils 


Francis I’. Dodge, President of Dodge & Olcott Co., New York, 
has returned on S. S. “Majestic’’ from an extended trip to the 
connections of his firm in France, Italy and England. Mr. Dodge 
found the business situation in Europe somewhat subnormal. 
He reports the Messina lemon crop as the largest for some time 
past with the orange crop also good but not unusual in size. 

Oil bergamot has been the subject of considerable criticism in 
Messina owing to much sophistication in this product. Pure oil 
bergamot is difficult to obtain. 

Prices for the French floral products are low and it is the 
opinion of the Grasse producers that good sized purchases at 
this time might prove good investments. 


A petition in bankruptcy was filed against Morgenstern & Co., 
454 18th St., Bklyn. by Archibald & Lewis Co., for $36.90; The 
Kalbfleisch Corp., $7,689.47, and the Grasselli Chemical Co., 
$18.18. 
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Drug Markets Moves 


On March 22 we are moving to larger 
quarters more centrally located at 101 
West 31st St., New York. Drug Markets 
will hereafter be found in Room 2010 of 
Greeley Square Building at the corner of 
Sixth Avenue. 
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Dental Products Council 


The American Dental Association, through the newly-formed 
council of dental therapeutics is preparing a program for passing 
on the use of medical products used in the dental profession. 

The first step in the work of the council will be to prepare an 
“accepted list’’ of drugs and dental proprietaries. After this 
phase of the work is well perfected, it is planned to extend the 
scope of the work to include consideration of ceramic and metal- 
lurgical products and physical therapeutic apparatus in the 
dental field 

Dr. Samuel M 
Association, in research and reports, has been appointed secretary 


Gordon, chemist for the American Dental 


of the council 


Indianapolis pharmaceutical and biological 
139-149 


Swan-Myers Co 
manufacturers, have opened an Eastern branch at 
Hudson St., New York 

A. B. Dulin is in charge of the new branch. Large stocks will 
be carried for the convenience of Eastern customers of the com- 
pany. 

Cincinnati College of Pharmacy graduating students were 
visitors and dinner guests of the William S. Merrell Co. recently 
\fter a tour through the laboratories the students were taken to 
the Cincinnati Club for dinner and entertainment 
Brocklyn, sailed for Europe 


Warner James, lowns and Jame: 


March |, aboard SS. Aquitania 





Destroying Counterfeit “Vitalis” in Philadelphia 
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D. S. C. Holds Convention 


One hundred and thirty-eight delegates of the members of the 
Druggists’ Supply Corp. attended the seventeenth annual con- 
vention of that organization at Hotel Pennsylvania, New York, 
Feb. 24 to 28. Ninety-two exhibits of lines of drug sundries that 
did not duplicate each other turned the roof garden of the hotel 
into a veritable world fair. 

The Druggists’ Supply Corp. now has a membership of 122 
wholesale houses, including branch houses, employing a total of 
1,700 salesmen. In 1929 the Corporation made marked advance 
in its effectiveness in promoting sales of the various lines of gocds 
and in effecting certain merchandising drives. Measures will be 
taken by the Corporation to avoid over-solicitation of the retailers 
which will aid these retailers in avoiding dead and heavy stccks 
of goods 

Ihe directors of the Corporation elected at the meeting are 
Wm. Jay Schieffelin, George H. Huff, Warner James, Sherwood 
Coffin, J. M. Penland, Carl F. G. Meyer, A. J. Geer, H. J. Bower- 
find, H. I. Fox, M. E. Sherman, Roblin H. Davis, W. M. Bruns- 
wig, H. J. Frank, W. L 

Officers who were elected by 
Wm. Jay Schieffelin; Ist Vice-president, George H. Huff; 
Vice-president, W. M. Burnswig; 3rd Vice-president, Warner 
James; Treasurer, Wm. P. Ritchey; Secretary, M. P. Hopkin. 

H. H. Rosenthal was retained by the Corporation as buyer in 
Hunt 


Thompson. 
the directors are: President, 
2nd 


the department of drugs and chemicals, and F. C was 
appionted general manager 
Reports from member houses are said to show that the work 


of H. W. Adkins 


and valuable improvements and economics, and the opinion was 


Service Engineer, has resulted in important 


freely expressed that this convention has shown that the inde- 
pendent retailers have put themselves in a position to render 
such service to the manufacturers and independent retailers so 
that the well run independent store has far less to fear from chain 
store competition than seemed to be the case a year or two ago 


Food & Drugs Act on Air 


W. R. M. Wharton, Chief of Inspection, Eastern Division, 
Food, Drug & Insecticide Administration, Department of Agri- 
culture, is now delivering 15 minute talks on the Food & Drugs 
Act over radio station WEAF and the red net work of the 
National Broadcasting Co., at 9.45 A. M. each Tuesday morn- 
ing. Mr. Wharton's talks started March 4 and will continue 
for four months. The talks are on Mr. Wharton's experience 
in the enforcement of the Act, and each talk contains an inter- 
esting tale of both a food and a drug. The second talk was on 
the subject “How to Read Food and Drug Labels.” 


Ungerer & Co., New York, has appointed William MacMillan 
manager of its Detroit branch, with offices at 424 Book Bldg., 
effective March |. 

Mr. MacMillan has been connected with the Chicago branch 
of Ungerer & Co., for the past three years and is therefore well 
acquainted with the Ungerer line of essential oils and aromatic 
chemicals. 


Dr. J. G. Davidson, manager of chemical sales of the Carbide 
and Carbon Chemicals Corp. has been chosen chairman of the 
New York section of the American Chemical Society for 1930, 
He succeeds Professor R. R. Renshaw of New York University 


John Powell & Co., New York announce the appointment of 
L. R. Potter, 62 Long Wharf, Boston, as representative in the 
New England territory, who will attend to the growing business 
of the Powell company in this section of the country. 


Newport Chemical Works has moved its Rhodia Chemical Co. 
division from 21 Spruce st. to 260 W. Broadway, New York. 
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Eau de Cologne Opinion 


An opinion in the litigation between the original House of 
Ferd. Muelhens of Cologne, Germany, and Mulhens & Kropff, 
Inc., of New York, has recently been filed after lengthy hearings 
before the Federal Court 

Mulhens & Kropff, Inc., have tried to obtain an injunction 
preventing Ferd. Muelhens, Inc., U. S. Representatives of the 
House of Ferd. Muelhens of Cologne, Germany, from marketing 
the 4711" preducts including the well-known brand of Eau de 
Cologne. 

Mulhens & Kropff, Inc. who purchased the trade-mark from 
the Alien Property Custcdian, claimed that they had the original 
recipe, and having bought the trade-mark from the Alien Prop- 
erty Custodian, they were entitled to prevent the House of Ford. 
Meulhens of Cologne, Germany, or its representatives, Ferd. 
Muelhens, Inc., New York, from using the designation, 4711." 

After taking testimony, the court finds the claim on the part 
of Mulhens & Kropff, Inc., that they had the secret recipe was 
not true, and while holding that Mulhens & Kropff, Inc., have 
title to the trade-mark *4711°° because of the purchase, if they 
desire to prevent Ferd. Muelhens, Inc. from using the trade-mark, 
they must, on account of their former false assertions, print 
clearly on all their labels, circulars, advertising and wrappers 
the statement that their product is not manufactured in accord- 
ance with the original secret recipe in type, form and color, to be 
approved of by the court. Notwithstanding that Mulhens & 
Kropff, Inc. should place upon their labels, circulars, advertising 
and wrappers the statement mentioned, the court permits the 
House of Ferd. Muelhens of Cologne to sell their products 
freely in this country, and to assert their ownership of the trade- 
mark in all other countries and the identity of their product with 
that so sold before the war in this country as °'4711” as well as 
Muelhens’ (of Cologne) sole ownership and knowledge of the 
secret receipe under which the preduct is made. 

[he decision is without prejudice to the suit now pending by 
the U. S. Government to set aside the sale of the trademark to 
Mulhens & Kropff, Inc 


Col. Nutt Demoted 


Levi G. Nutt, deputy commissioner of prohibition in charge of 
narcotics, was deposed from that position by Seymour Lowman, 
Assistant Secretary of the Treasury, following the Federal grand 
jury investigation of the narcotic unit of the Internal Revenue 
Department. Mr. Nutt was appointed field supervisor of the 
Prohibition Bureau and will operate from Washington. 

Harry J. Auslinger, assistant commissioner of prohibition, was 
temporarily appointed to assume the duties formerly performed 


by Mr. Nutt 


William P. McConnell 


William F. McConnell, secretary of the Drug and Chemical 
Section of the New York Board of Trade, died February 25, in 
New York, following a brief illness with pleurisy and pneumonia. 
He was in his seventieth year. 

Mr. McConnell was born in New York, September 5, 1859 and 
began his business career with A. T. Stewart & Co., retail mer- 
He went with the board of trade in 1873 and was for 
He was prob- 


chant. 
thirty-five years secretary of that organization 
ably the oldest trade organization officer, in years of service, in 
this country and his death is a severe loss to the drug and chem- 


ical section 


Alfred G. Wright, retired Rochester perfume manufacturer, 
died in his seventy-third year, at Sarasota, Fla., February 12. 
Death was due to heart failure. The firm of Alfred Wright was 
established in 1868 by Mr. Wright's father and was sold in 1910, 
at which time Mr. Wright retired 
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Endustry’s Finances 


American Cyanamid Buys Lederle 


American Cyanamid Co., originally a manufacturer of cynamid 
and other organic chemicals by fixation of air nitrogen, has made 
its first real step of expansion into drug trade products by the 
acquisition of Lederle Antitoxin and Davis & 
American Cyanamid has purchased the assets of 


Laboratories, 
Geck, Inc 
both of these companies 

American Cyanamid Co. has been expanding during the past 
year or more, but most of the companies acquired have been in 
the intermediate and dye field, as well as in the industrial chem- 
ical field. Only through the acquisition of Calco Chemical Co., 
which manufactures cinchophen, neocinchophen; and some other 
medicinal chemicals, has American Cyanamid touched the 
medicinal field 

Davis & Geck, Inc., located at 211 Duffield st., Brooklyn, N. Y 
are manufacturers principally of sutures. This company will be 
operated as a subsidiary of the Lederle Antitoxin Laboratories, 
which company will in turn be operated as a direct subsidiary of 
the American Cyanamid Co. Officials of both companies will 
continue to direct their activities 

According to an official of the American Cyanamid Co., the 
acquisition of these companies were effected because of the fact 
that they were both very sound companies as to present standing 
and as to potentials, and also because the American Cyanamid Co 
desires to round out its scope of activities in the chemical indus- 
try. When it was suggested to this official that there are activi- 
ties in the drug trade which are more of the nature of consumers 
of actual chemical materials, he stated that he did not know of 
any contemplated acquisitions that would bring his company 


into the more commonly distributed drug products 


Zonite Products Earnings 


[he Zonite Products Corporation reports 1929 consolidated 
net income of $1,356,845, after development expenses and losses 
incident to liquidation of stock investments and charges, equal 
as $1.92 a share on 704,726 no par capital shares outstanding at 
the end of the year. Excluding development expense chargeable 
to the Larvex Corporation and the Agmel Corporation, subsidi- 
aries, the net was $1,576,000, equal to $2.24 a share. In the 
previous year the report covered the eighteen months ended 
December 31, 1928, and showed a net profit of $275,622, equal to 
$1.56 a share on 176,000 shares then outstanding. 


Lambert-Pro-phy-lac-tic Approved 


The proposed merging of the Pro-phy-lac-tic Brush Co. with 
the Lambert Co. has been approved by a vote of approximately 
90 per cent. of the outstanding stock, George H. Burr, chairman 
of the Pro-phy-lac-tic Co. announced yesterday. 
the Mass. company have been transferred to the newly organized 
Prophylactic Brush Co. of Delaware, which is 100 per cent. 
owned by the Lambert Co 

For each share of Pro-phy-lac-tic Brush Co. common stock 


All assets of 


the holder will receive one-half share of common stock of the 
Lambert Co. Stock of the latter will be available for delivery 
on March 3 against delivery of the stock of the Mass. company 


Walgreen Co., at their annual meeting, changed the fiscal year 
to end Sept. 30, instead of Dec. 31. John H. Johnson, Walter 
Schwamke, John McKinlay, Jr. and R. G. Knight were elected 
additional directors, increasing board to nine members from five. 
Other directors were re-elected. 
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Ritchie & Frostilla Take Pompeian 


Pompeian Co. kas been purchased from Colgate-Palmolive- 
Peet by a syndicate composed of F. M., Guy S., Clayton S. and 
M. Holmes Shoemaker, all executives of the Frostilla Co. of 
N. Y 


in almost all 


Elmira and Harold F. Ritchie, president of sales agencies 
and also president of Inter- 


Fruit Salts and 


foreign countries 


national Proprietaries, Ltd., owner of Eno’s 
[hermogene 

Ihe business will be continued under the name of the Pom- 
peian Co., manufacture of the numerous Pompeian preducts 
being transferred from Jersey City to the Elmira laboratories 
of the Shoemakers Manufacture of the products will also be 


started at once in Toronto, Ont 


Drug Inc., Takes Household 


Stockholders of Drug Inc. met at Wilmington, on March 11, 
to approve acquiring the property, assets and liabilities of House- 
hold Products, Inc. The acquisition will be made by the exchange 
of one share of Drug Inc. stock for one and two-fifths shares of 
Household Products stock 


There are 575,000 shares of Household Products stock out- 


standing. Under the terms of the transaction, this involves 
transfer of 410,715 shares of Drug Inc. stock. Drug Inc. will 
now have outstanding 3,154,428 shares Stockholders also 


voted on increasing the capital stock from 3,000,000 to 5,000,000 
shares of no par value to provide for the acquisition 

a wholly owned subsidiary of Drug 
Household 
Products 1923 has 


been under the direction of Sterling Products and many of the 


Sterling Products, Inc 


Incorporated, owns 27 per cent. of the stock of 


Its management since its organization in 
stockholders of Household Products are also stockholders of 
Drug Inc 

Household Products, Inc. and subsidiaries report consolidated 
net profits for 1929 of $3,246,474 after charges and Federal taxes 
and including dividends received on the stock of Scott & Turner, 
Ltd., whose earnings are not included, equivalent to $5.64 a share 
on 575,000 no par shares, after subsidiary dividends. In the 
preceding year the company reported a net of $3,001,518, or 
$5.21 a share 


Drug, Inc., Earnings Gain 


Drug, Inc., reports for 1929 net income of $17,013,543, after 
charges, equal to $6.90 a share on approximately 2,465,700 aver- 
age no-par shares of stock outstanding during the year, and to 
$6.35 a share on 2,678,713 shares outstanding at the end of the 
year. The 1928 net income, including the profit of constituent 
companies for January, was 512,797,871, equal to $5.86 a share 
on 2, 183,990 shares 
the period from February | to December 31, during which time 
Drug, Inc., was in operation. The net income for that period 
was $12,014,335, equal to $5.50 a share on the 2,183,990 shares. 


The company’s 1928 report covered only 


Sharp & Dohme, Inc., in a statement covering operations of 
the present corporation since the acquisition of prior business as 
of July 1, 1929, and of H. K. Mulford Co. as of Sept. 1, 1929, to 
Dec. 31, 1929, shows net profit of $703,619 after depreciation, 
Federal taxes For the year ended 
Dec. 31, 1929, including operations of predecessor corporations 
from Jan. 1, net profit was $1,683,007 after depreciation, Federal 


reserve for maintenance etc 


taxes, reserve for contingencies, etc 








Abbott Earnings Gain 23% 


Abbott Laboratories, Chicago, report net earnings for 1929 of 
$591,013.65, after all allowances for Federal taxes and depre- 
ciation. This compares with $479,653.21 in 1928 or an increase 
for 1929 of 23%. This equals $4.90 a share on the 120,000 shares 
outstanding, as compared to $3.99 per share in 1928 on the same 
number of shares outstanding. 

The net increase in surplus, after dividends paid and pro- 
vided for, amounts to $276,720.00 or $2.30 a share. Current 
assets, of which $619,390.29 is in cash on hand, or marketable 
securities, amounted to about seven times liabilities 

At a director's meeting, held February 24, the regular 50c 
dividend was voted. 


Fries & Fries Seeks Dissolution 


Fries & Fries, Cincinnati aromatic house, incorporated in 1920, 
filed an application asking the Common Pleas Court to dissolve 
the corporation. The firm, which has an office at 34 W. Thirty- 
third st., New York, is unable to meet certain notes, according 
to George G. Fries. The court was told in the suit that dissolu- 
tion of the company will be beneficial to the interests of the 
stockholders 


Lehn & Fink Earns Less 


Lehn & Fink Products Co. and subsidiaries report for the year 
ended December 31, 1929, net profit of $1,721,608, after depre- 
ciation, Federal taxes, &c., equivalent to $4.10 a share on 419,166 
no-par shares of common stock. This compares with $1,906,269 
or 4.59 a share, on 415,000 shares in 1928 


Lambert Gains 23% 


The Lambert Company reports for the year ended Decemker 


31, 1929, consolidated net profits after taxes of $7,019,349, based 


on the present ownership of 95.83 per cent. of the stock of the 
Lambert Pharmacal Co. This is equivalent to $10.04 on 698,996 
hares of capital stock outstanding at the end of the vear. On 


a similar basis consolidated net profits for 1928 would have been 


$6,234,726, equivalent to $8.92 per share on the same number of 
Nar°e 
Newport Chemical Co. report sales during 1929 amounting 


to $11,084,646, an increase of $3,589,920, or 47.90 per cent over 
1928. Net income, after interest, taxes and all other charges, 
amounted to $]1,682,285.68 145.44 


Net income for 1929 was equivalent to $3.50 per share 


an increase of $996,858, or 
per cent 
of the common stock outstanding on December 31, 1929, after 
deducting the dividend requirements on the Class A convertible 


stock outstanding on that date. 


Anchor Cap Corp. reports a net income for 1929 of $1,133,612 
after all charges, equivalent after preferred dividend require- 
ments to $4.02 a share on 230,758 shares of common stock 
Earned surplus increased from $666,691 at the end of 1928 to 
$880,858 on Dec. 31 last 


The Colgate-Palmolive-Peet Co. reports for 1929 net profit of 
$8,910,631 after charges $6,127,173 in 1928. This is 
equal, after 6 per cent. preferred dividend requirements, to $4.03 
a share on 1,999,970 no par common shares, against $2.60 in 1928 


against 
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Warner Buys Chamberlain Medicines 


The medicine division of Chamberlain Medicine Co., Des 
Moines, Ia., has been sold to William R. Warner & Co., and made 
part of Bell Medicine Co., a Warner subsidiary. The price for 
the Chamberlain business, which is much larger in foreign coun- 
tries such as Mexico, Australia and Africa than it is in this 
country, is close to $2,000,000. The company had its own 
laboratories established in many countries in which Bell Medicine 
is an important factor. 


G. D. Searle Sales Up 25% 


The report presented at the annual meeting of the stockholders 
of G. D. Searle & Co., Chicago, showed an increase of 25% in 
sales-over the previous year. Dr. C. H. Searle was re-elected 
president; John G. Searle was named first vice-president, in 
addition to his former position as treasurer; Howard B. Searle 
was made second vice-president; T. L. McMonies was re- 
elected secretary, and Marion T. Searle was made assistant 
treasurer. 


Stearns Earnings Climb 


Frederick Stearns, pharmaceutical manufacturers, Detroit, 
report net profit for 1929 of $491,431, after all charges and 
Federal taxes, equal after preferred dividends and dividends on 
common stock now owned by subsidiary companies, to $2.79 
per share on 133,032 shares of no-par common stock outstanding. 
This compares with $453,526, or $2.60 per share in 1928. 

At the annual meeting MackKellar Graham and Frederick 
Sweet Stearns were added to the board of directors. All other 


officers were re-elected 


J. T. Baker Improves 


Phillipsburg, N. J. report net profit 
equivalent, 


J. I. Baker Chemical Co., 
of $235,790 for 1929, after depreciation, taxes, etc., 
after 7“; preferred dividends, to $1.80 per share on 100,000 shares 
of no-par common stock 

This compares with $197,894, or $1.44 per share in 1928. Net 
sales for 1929 amounted to $2,610,187 as against $2,223,673 in 


the preceding year 


report net additions to surplus for 1929 
Of this, the amount 


Merck & Co., Inc 
before dividends, amounting to $653,339 
applicable to the steck owned by the Merck Corp. was $428,081, 
equivalent to $12.61 per share of Merck Corp. preferred stock 
and comparable to $6.57 per share fro 1928 1929 
Merck & Co., Inc., redeemed $600,000 more of its bonds reducing 
the outstanding amount to $1,200,000 


During 


People’s Drug Stores, Inc., reports net for 1929, after charges, 
of $893,920, equal, after dividends on the preferred, to $5.71 a 
share on the 127,975 shares of common outstanding at the end 


of the vear, against $744,529, or $4.76 a common share for 1928 


Robert Gair Co. at their recent annual meeting, elected Andrew 
Muirhead, E W. de Clercq, T. 
Raymond Peirce and Allen M. Pope as directors. Mr. Donaldson 


was elected vice-president and general manager. 


Victor Donaldson, George E 


Monroe Chemical Co., Quincy, Ill., report net income for 1929 
of $400,489, as compared with $309,463 in 1928, according to 


financial statement recently issued by the company. 
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He Cad a sale for 10 castonds 
of flour by ‘[clephone 
































THE SALES MANAGER Of a Columbus, Ohio, 
flour company placed a telephone call to a 
customer in Roanoke, Virginia. In less than 
four minutes he sold ten carloads of flour 
valued at $17,500. Cost of call, $2.10. In 
one month the telephone expenditure for 
the company was $65 and brought in orders 
for approximately $300,000 worth of flour. 

Telephone calls between distant cities are 
increasing sales for all types of concerns. A 
coal wholesaler of Abilene, Kansas, sells 
90% of his tonnage by telephone, and in- 
creases his sales each year. During 
the spring storage-taking period, he 
reaches out by telephone and sells from 





twenty to one hundred carloads of coala day. 

Business by telephone is the growing 
economy today. A Decker, Indiana, fruit 
company distributes 80% of its volume by 
telephone. An oil company of New York, 
Pennsylvania and Ohio does 95% of its 
annual business—$3,000,o0o—over the 
telephone. 

What percentage could you add to your 
business by telephone contacts? Ask your 
local Bell Business Office to help you sur- 
vey your needs. You may be overlooking 
telephone opportunities for increased 
business. Bell Telephone Service is. . . 
Convenient... Economical... Universal. 











Parke, Davis Gains Slightly 


Parke, Davis & Co. earnings for 1929 showed a gain of $172,409 
over 1928, a summary of the statement follows: 


Calendar Years— 1929 1928 1927 
Gross earnings... $ 9,832,962 $ 9,723,352 $ 8,721,050 


Res. for depreciation 401,678 434,477 345,685 
Federal & foreign taxes 1,050,000 1,080,000 , 1,060,000 
Net income $ 8,381,283  $ 8,208,874  $ 7,315,365 
Cash dividends 7,839,995 7,835,380 7,121,774 
Balance, surplus for year $541,288 $373,494 $ 193,59] 


10,691,735 10,498, 144 
Dri00,000 


Cr500,000 


11,465,229 


Previous surplus 
Dr150,000 


Employees pension fund 
Adj. tax reserve 

$11,856,517 $11,465,229 $10,691,735 
5 4,749,619 
) $1.75 


Profit & loss surplus 
Shares of capital stock outstand- 
ing (no par) 


4,747,829 
Earn. per sh. on cap. stock $1 


54 


x Par $25. y Includes $19,218, reserve to equalize value of current assets in 


foreign countries with market rates of exchange 


Balance Sheet Dec. 31 


1929 1928 
$ $ 


Assets $ 

6.515.791 
10,500,000 
6,892,924 
8,803,080 
2,690,855 


Land, buildings, machinery, &c 7,732,256 
Formulae, trade-marks, &c 10,500,000 
Inventories 7,368,050 


Investments 7,315,009 
Cash 3,489,777 


Accts. receivable 4. 767,714 4.948 651 
1929 1928 
Liabilities g $ 
Capital stock x23,837,990 23,775,845 
Accts. payable 1,244,912 930,857 
ee ers 1,329,598 


2,849,771 


Reserve for special taxes 
: 11.465.229 


Dividend reserve 
Surplus 


2,851,629 
11,856,517 


Total (each side) 41,172,806 40,351,300 


x Represented by 4,752,715 shares of no par value. y After deducting de- 
129, p. 3811 


preciation of $3,435,479.—\V 


American Can Earnings Up 


The American Can Co. reports for 1929 net income of $22,724, 
802 after depreciation, interest and Federal taxes, equivalent to 
$8.02 a share, par $25, on 2,473,998 common shares. This com- 
pares with $19,863,326 or $6.86 a share, in 1928, an increase of 
$2,861,476 

Net earnings before charges totaled $27,599, 802, compared 
with $24,863,326 in 1928. For depreciation there was charged off 
$2,000,000, the same as in 1928 
$2,875,000, against $3,000,000 in 1928 

Preferred dividends paid out during the year totaled $2,886, 331, 
Common dividends came to $10,514,490, 


Federal taxes in 1929 totaled 


the same as in 1928 
compared with $8,040,494 for 1928 

Surplus after dividends for the year amounted to $9,323,981, 
compared with surplus of $8,936,501 for 1928, making total sur- 
plus at the end of 1929, $62,111,851, compared with $52,787,870 


at the end of 1928 


{ New Incorporations } 
Cecelia Belle, New York. Toilet articles. Capital 200 shares 
common. J. Stein, 115 Broadway, New York 
Conde Pharmaceutical Products, New York. Capital 1,000 


shares common. Seligsberg & Lewis, 43 Cedar Street, New York 


White Plains, N. Y. Delaware 
$10,000 


Cabina Laboratories, Inc., 
charter. Drugs, medicines 
Trust Co. of America, Wilmington, Del. 


Capital Corporation 


Les Parfums Marley, New York. Cosmetics. Capital $50,000 
pf, 500 shares common. Barron, Rice & Rockmore, 220 West 


42nd st., New York 


Manufacture 
Bissell, 


Montclair, N. J 
Arthur H 


Franklin Chemical Corp., 


3,000 shares common 


drugs Capital 
Montclair, N .J 
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Container Corporation Earnings 


Container Corp. of America, largest producer in the country of 
paperboard and products, reports net earnings for the six months 
ended December 31 of $2.07 a share on the Class A common 
stock. Net earnings for January were given as $64,600 applicable 
to Class A, compared with $11,000 on Class A in January, 1929. 

The company reports book value, as of its last balance sheet, 
in excess of $27 a share, with a ratio of current assets to current 
liabilities of approximately four to one. 

Container Corp. Class A stock was originally issued by the 
National City Company, EH. Rollins & Sons and Spencer, 
Trask & Co., and is on a $1.20 annual dividend basis. The com- 
pany owns and operates thirteen plants in Central and Southern 
territory. 


American Commercial Earnings Up 42% 


American Commercial Alcohol Corp. and subsidiaries report 
for 1929 net earnings, after all charges, including Federal taxes, 
of $1,395,716, equivalent after preferred dividends on stock since 
retired, to $4.78 a share on the 261,924 average number of shares 
outstanding during the year. This compares with net earnings 
of $592,759, equivalent to an annual rate of $3.35 earned on the 
same number of shares in 1928. During the year the company 
retired $4,000,000 of 15 year © per cent debenture mortgage 
bonds, the entire issue, and all of its outstanding preferred stock, 
of which there was $2,397,000 outstanding. At the end of the 
year there were 389,138 shares of common stock outstanding, due 
to a two for one split-up and offering of rights to stockholders 
and the acquisition of the Industrial Solvents Co. of Cal., the 


Orleans Distilling Co., and the Kessler Chemical Co. 


Hinde & Dauch Expanding 


Hinde & Dauch Paper Co. announce that they 
mediately begin the erection of a large modern corrugated ship- 
ping box factory in the city of Baltimore. A new site comprising 
some five acres of land has been purchased and contracts let for 
new factory buildings with capacity sufficient for the shipping 
box needs of the State of Maryland 

This development, together with the newly acquired Hinde & 
is expected to strengthen greatly 


will im- 


Dauch plant at Richmond, Va., 
the Hinde & Dauch shipping container service in Middle and 


South Atlantic territory 


Container Expansion 


The Container Corp. of America, through its vice-president 
F. G. Becker, stated that the expansion program of the corpora- 
tion contemplated the acquisition of an important company in 
the box board field 

He stated that no application to increase the present amount 
of Class A common stock outstanding had been made and that 
no additional amount of authorized Class A common stock over 
and above the present authorization of 600,000 shares would be 
required for this acquisition. 

When asked regarding the trend of business during 1930, 
Mr. Becker stated that net earnings for January and February 
are running ahead of the same period for last year, January of 
the current year showing net profits of $72,183 after charges and 
taxes, against $18,394 for January 1929. 


The American Can Co. and its subsidiaries lost a suit in the 
Supreme Court against the Government involving a tax refund 
of $2,719,159 on 1917 income. The lower court upheld the com- 
pany’s contention that its tax liability should be computed on 
the cash receipts and disbursement basis after the Government 
rejected an accrual basis of accounting used by the company. 


Mar. ’30: XXVI, 3 











DureEz sives Listerine 
the kind of closures you want! 


Ce « 
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Write for this free booklet, “Do 

It With Durez.” Contains com- 

plete information about Durez 

... physical and dielectric prop- 

erties, color ranges, and scores 
of possible applications. 
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THOUGH your present material may not 
provide them, you know the advantages 
closures should possess. They must fit 
tightly. They must not rust or corrode. 
They must not discolor the contents. 
They must be beautiful. And they must 
not cost a king’s ransom! ... Durez- 
molded caps, on Listerine tubes, meet 
every one of those requirements! 

The Lambert Pharmacal Company, 
St. Louis, has made the words “Lister- 
ine” and “Halitosis” familiar every- 
where. This great establishment uses 
Durez-molded caps on all Listerine 
Shaving Cream and Dental Cream tubes. 
Why? For exactly the same reasons 
that promise to make Durez closures 
accepted universally in the pharmaceuti- 
cal and toiletry industries. 

Durez threads are molded, not cut. 
Any kind, any size, they can be held 
within accepted commercial limits. Al- 
ways accurate. And these strong, tough 
threads will not strip! Durez caps screw 
down tightly. Air is kept from the tube. 
The contents cannot cake. Leakage is 
prevented. Yet these tight-fitting closures 
are readily released; they will not bind, 
and they grip easily. . . . Cork inserts 
are unnecessary, for Durez caps cannot 
discolor or corrode the material in the 
container. And Durez comes in all 
practical colors. 

What about your closures? Are you 
passing up this durable, economical, 
beautiful product because you just don’t 
like to change? Can you afford to neglect 
a material the public has said it likes? 
Investigate Durez! Our engineering and 
laboratory staff are at your service. 
General Plastics, 
Inc., 31 E. Walck 
Road, N. Tona- 
wanda, N. Y. Also 
New York, Chi- 
cago, San Fran- 
cisco, Los Angeles. 
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Shares Earnings 
1930 Listed per share 
Jan. 3ist 1930 1929 ISSUES Par (000 An. $ 
Bid Asked High Low High Low 2 Omit.) Rate 1929 
NEW YORK STOCK EXCHANGE 
1424 1424 1463 117% 184} 86 American Can............... 2 2,474 $4.00 t 6.86 
142 145 145 133, 145 133} pfc See sie ope aa 412 7.00 t 48.17 
28} 28} 33 26} 55 20 American Com’! Alcohol....... No 382 1.60 * 2.59 
59} 60 604 55% 85§ 40 American Home Products. No oll 4.20 ¢ 2.67 
20} 20} 22} 12 234 12 Container Corp. Class A 20 279 1.20 * Ba 
7} 7} 8} 4} 114 § Container Corp. Class B No 588 ; * 0.14 
28} 28] 33 24} 82} 203 Coty, Inc...... ena No 1,493 2.00 * 2.46 
79 795 8&4 77 126} 69 Drug Incorporated No 26,677 4.00 TF 3.10 
55% 56 574 52h 79} 40 House Hold Products No 575 3.50 f 2.64 
107} 108 108} 97 157} 80} Lambert Co No 699 8.20 * 7.79 
3] 313 34 29] 684 28 Lehn & Fink ; No 419 3.20 t 2.20 
314 32 354 31} 59 21) McKesson & Robbins. Com No 1,001 2.00 f 1.50 
443 46 46] 444 63 40 pf 50 421 3.50% 5.13 
554 56 60 49 804 47. Monsanto Chemical Co No 95 > {.2Z3 = 4.44 
9 60 89} 43 89} 43 Owens-Illinois Glass Co 25 827 - 4.04 
Rossville Com'| Alcohol Corp : 
l 17} 18 17 22 16] Sharp & Dohme, pfd No 777 a 0.88 
118} 119 1393 10 2433 95 U.S. Ind. Alc No 373 6.00 t 5.30 
fd 
) 53 5 4 133 3 Vade © Sales No 971 *c 0.86 
10 4] 4lz 374 =«109 33. Vick Chemical Co No 800 2.50d 4.63 
NEW YORK CURB 
1 i i 4 7} } Allison Drug Stores Class A No 70 e 
4 3 : } 53 } Allison Drug Stores Class B No 95 oe Spe 
14} 154 154 10 37 10} Amer. Sol. & Chem. Corp VTC. No 181 ; 7 }..83 
25} 26 293 24] 424 25} Con. Partic pfd.. No 113 3.00 t 5.93 
157 163 210 130 Ches. Mfg. Co ; 25 120 4.20 Tf 8.49 
60 ol 60} 52 90 40 Colgate-Palmolive-Peet Com... No 2,000 2.50 b ee 
97 993 96 pfd .. 100 137. 6.00 b 23.81 
24 2} 3 2 57} 2 Davis Drug Stores Allot. Ctfs . 
lk 14 14] 104 34} 10 General Ind. Aleohol VTC No 115 f ‘ 
5 54 65 > 206} 34 Helena Rubenstein No 289 t 1.13 
18 20 41} 17% Heyden Chemical Corp 150 7 2.02 
6} 64 7} 6} 24} 6} International Perfume Com No 392 1.00 g 1.02 
70 70 71 67 Be term, PG. 56.525 se No 6l pe i Be | 8.81 
- May Drug Stores. . . Ses 
$5. §9 501 55% (673. 40 Mead-Johnson ise ai No 165 3.00 t 3.30 
3h 33 5 3h 12 14 Nauheim Pharmacies Com..... No 97 wae Nil 
3] 5 5 3h 32} 2 pfd 7“ No 45 oe ° O74 
l 2 13 2 Neve Drug Stores, Com No 170 h 
314 315 324 24 52 214 Newport Co., Com .. No 405 2.00: * 2.18 
33 34 34 32 46} 29} Northam Warren Corp. Pfd... No 50 3.00 g 10.35 
37} 37} 42} SO} 58} 40% Parke Davis & Co te No 4,770 1.00 t L732 
43 45 49 44 94 45 Peoples Drug Store... .. No 123 1.00't 4.75 
; Sharp & Dohme, Com : oat Gheke 
13% 15 16} 10 24 104 Stein Cosmetics, Com.. No 60 i 
85 8} 9} 8 18 6} Vick Financial Corp...... 10 750 | kate 
50 51 ol 50 107} 35} Walgreen Co., Com No 834 ene 1.63 
184 19 20} 17} 44} 13) Zonite Products Corp No 176 1.60 * 1.31 
CLEVELAND 
69} 714 75 69} 80 60 Dow Chem. Co 
103 103 103 103 b ‘ pfd é 
23 23 25 23 42 20) Miller Wholesale Drug Com 
39} 39} 394 314 51 24 Weinberger Drug Com 
CHICAGO 
39 424 424 35 52 36 Abbott Laboratories No 1200 2.00 tf 3.86 
40 40} 42} 36 73 28} Katz Drug Co., Com . spe mies : 
4 4} 6 4 29} 2 Lane Drug Co., Com VTC.. No 95 g 0.92 
12 12 15 12 32 14 Cum. pfd..... No 65 2.00 g 3.00 
CINCINNATI 
lo 16} 18 15 41} 16 Dow Drug Co... 
15 lo 18 15 125 102 pfc : 
ve my ee ... Standard Drug A’. 
BALTIMORE 
33 334 334 30 395 25 Emerson's Bromo Seltzer. . 
UNLISTED 
Heyden Chemical Corp. pfd... 
JS A” A eee ot 
Noxzema Chem. Co .. 
Squibb Com 
SEE Pet totsanevaruae 
t Yr. Dec. 31, ‘28 e None Reported 
* 9 mos. Sp. 30, °29. f Incorporated in April, 1929 
t 6 mo Je, 30, '29 g 10 mos. Oct. 31, °29 
a 8 mos. Au. 31, ‘29. h Controlled by United Cigar Stores 
b 3 mos. Sp. 30, ‘29 i Incorporated in Dec., 1928. 
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Stockholders of the NuGrape Company 
of America at a special meeting in Atlanta 
yesterday approved the plan of consolida- 
tion with the Mavis Bottling Company of 


\merica 


stockholders has been called to act on the 


project on March 17. 


A special meeting of Mavis 


j Affil. with V 


‘ick Chem. Co. 





NuGrape 


in the New Y 
May 


und 


of the 
operate 


marks and pr 


will give 80,000 shares of 


stock in exchange for 51 per cent. interest 


‘ork and Philadelphia plants 


is company, which it will 


er Mavis patents, trade- 


ocesses, 
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P. D. Outlook 


In his remarks to stockholders Oscar 
W. Smith, president Parke, Davis & Co., 
calls attention to the fact that the com- 
pany has paid a dividend each year for 
the past fifty-one years. An appreciable 
sales increase during 1929 did not result 
in a net profit correspondingly large 
because promotion and advertising ex- 
ceeded the previous year by $500,000. 

“National advertising and promotion 
are expensive, Mr. Smith declared. “The 
management feels, however, that we are 
laying a foundation for the future which 
eventually will express itself in the net 
profits in the years to come 

“It will interest 


know that our foreign business is growing 


our stockholders to 


apace with our domestic output,” Mr 
At 
take care of our expanding foreign business, 


Smith added present, in order to 
additions are being made to two of our 
older plants, namely, London and Sydney 
In Brazil, where we have been established 
only a few years, a small extension of our 
original plants has become necessary and 
this work will shortly be completed. 

“In Buenos Aires, likewise, we have 
purchased our own land and are now 
erecting a new building which will serve 
and 
In Australia we have decided 


the double purpose of laboratory 
warehouse. 
to combine our city warehouse in Sydney 
with the laboratory located at Rosebery, 
and to make this possible quite a large 
building is being added to the Rosebery 
plant 

“This, we believe, will work for both 
efficiency and economy. We have every 
confidence that our foreign business will 
continue to grow each year as it has in 
the past.” 


Drug Stocks Recede 

After reaching the week during Feb- 
ruary 6, the highest point of 1930, the 
prices of common stocks of drug and 
cosmetics companies dropped the next 
week to the lowest point for 1930. During 
the last three weeks they have climked 
steadily upward, practically reaching for 
the week ending March 6, the high point 
of amonthago. The index of the Standard 
Statistics Co., New York, shows that drug 
stocks as a whole are still better than the 
general list of Detailed 
figures on the drug index and the index 
for 337 industrials follow: 


1926 equals 100 


industrials. 


Drugs and 337 

. Cosmetics Industrials 
Feb 6 173.8 156.9 
13 wesyet 167.0 157.6 
1 167.6 152.8 
27 169.3 156.1 
March 7 73.5 159.4 
1930 High. 173.8 159.4 
Low 167.0 146.0 
1929 High 2600.6 218.9 
Low. 158.8 134.5 
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Boxes using paper of special designs 


Hhe Paper 
on the Package 


Most important in attracting buyers to perfumes is 


the paper used on the outside container. Mr. Risacher 


gives the French conception of how these papers 
should be selected. 


By L. Risacher’ 


io a preceding article, | took up, at 
some length, the important question 
of dressing up a perfume It is an ancient art, since 
we find perfume bottles in the Egyptian sarcophagi, 
and a recently discovered perfumer s shop in Pompeii 
shows, from the large number of bottles found, that 
this art was very highly developed there. Further- 
more, the collections of bottles made by some of our 
largest perfumers constitute a most vivid picture of 
the art of presentation down through the centuries 
Some of these collections comprise very precious and 
exquisite jars, flacons, and containers of every de- 
scription used for creams, perfumes and rouge. 

The subject of this article will be the paper used in 
building up a presentation for perfumes or toilet 
preparations of different kinds, for it is the paper, 
after all, which is fundamental in the creation of a 


*Ftablissements Risacher, Editions d'Art, Paris, France 
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beautiful package. Through the proper use of paper 


harmony is achieved, and the presentation becomes 
a delight to the eye 

[here is probably no country in the world where 
the artistic possibilities of paper are so successfully 
for the French manufacturer 
The 
ways of employing what we call papier de fond, or 
many, 


utilized as in France, 
insists upon an ensemble that will sell his goods. 
foundation paper of repeated motifs, are 
depending upon the purpose it is intended to fill. It 
may be used to cover boxes or chests; cut in different 
sizes and varying shapes it is utilized to wrap soaps, 
bottles or boxes, in this way filling the role of propa- 
manufacturers trade-mark and 


gandist for the 


product. Because of its importance it should, there- 


fore, have the attention of a specialist, some one who 


knows his business thoroughly. 
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Redistilled | ; | 
Peppermint Oil : 




















HE mere fact that an oil is labeled Oil Pepper- 
mint Redistilled U. S. P. and meets the phar- 
maceutical requirements in every respect is not all 


that the buyer is entitled to demand and the dis- 


























may be wide variations of purity, quality and flavor 
between U. S. P. oils from different sources. | 





criminating manufacturer recognizes that there | 











Ungerer Redistilled Peppermint Oil represents pure, 
selected natural oil carefully rectified under the 
best conditions and its appeal to the user lies in its 
purity and in the quality of its flavor, not merely 
on the relatively incidental fact that it is U. S. P. 
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“Our Quality Is Always 





Higher Than Our Price”’ 
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Modernistic paper 
designs 


Fantasy, originality, invention in the choice of a 
design and of the color are requisite if one wishes to 
avoid that host of papers which simply run into the 
words, the choice of a paper for 


banal. In other 


| 


packaging requires the same care and knowledge 


exercised in any of the arts. Unless an artist in this 
particular branch of packaging is secured, the result 
is very liable to be just ordinary and far from striking 
the note desired for products or line of products 

A specialist, versed in the art of packaging, will 
omit nothing there is to be known or included when 
the question of a suitable floral design is brought into 
play. Then there are the leaves, fruits, branches and 
twigs, which furnish, direct from nature, an endless 
amount of inspiration. Geometric motifs, as well as 
the ornamental, together with the various combina- 





tions possible, constitute a constant source of in- 
spiration. No specialist who knows anything about 


the oriental, Persian, Chinese, and French arts of the 
seventeenth and eighteenth centuries, is ever at a loss 
to find a design that will actually help to sell perfumes 
and toilet preparations of quality Modern art, 
during the past five years, has developed to a point 
where the specialist can secure suggestions of the 
most attractive and sometimes most unusual kind. 
In fact, this latter source is growing in importance 
from day to day, particularly where a very striking 
effect, based upon extreme simplicity, is sought. 
Practically all of the art exhibits being held through- 
out the world serve as a fresh source of inspiration to 
the packaging specialist, and he should make it a 


(Continued on page 270) 
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Types of paper using 
repeated motifs 
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Pertume Odors 


for 


Soaps 
Creams 
Extracts 
Bath Salts 
Face Powders 
Toilet Waters 
Talcum Powders 
Insecticide Sprays 
Deodorizing Blocks 


If you are endeavoring to improve your product in regard to odor, the full facilities 
of our Perfume Research Division are at your disposal and we 
suggest that you place your problem before us. 


Samples on request 





A Sy yo ~S 
REG u.s.par. OFF 


FRITZSCHE BROTHERS, Inc. 


78-80-82-84 Beekman Street, New York, N. Y. 
Proprietors of PARFUMERIES de SEILLANS, Seillans, France 


Sole Agents in the United States and Canada for 
SCHIMMEL & COMPANY, Miltitz (near Leipzig) Germany and CHAUVET & COMPANY, Cannes, France 
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NWot Spice 


Nor Fiower 


VERY manufacturing perfumer 

knows the excellent results that 
may be obtained through the use of a good quality oil 
of vetiver when compounded with cassia, rose, patch- 
ouli, sandalwood, orris root, coumarin, heliotropine, 
etc., particularly if a satisfactory oriental tone is 
desired. Vetiver, or the Andropogon muricatus of 
Retz, belongs to the family of Indian bent-grasses, 
and is grown successfully in the island of Bourbon, or 
Reunion, in Java and in the Malay peninsula. Besides 
the island of Bourbon, belonging to the French, there 
is its neighbor off the East Coast of Africa, namely 
Madagascar, on which vetiver is also being cultivated, 
particularly near the large lake Itasy, and in the 
Betsileo provinces, where large plantations were 
recently established. It is also known in the trade as 
Vetiveria zizanoides Stapf, and has had recognition in 
India, for example, over a period of centuries, as it 
grows wild there. Apparently, the people of India 
did not extract the oil, but the roots were employed 
in family medicines and as an aromatic drug, for the 
purpose of perfuming and preserving clothes, as well 
as manufacturing powdered incense. In fact, the 
roots are still employed in the manufacture of rugs, 
fans, and other objects that are woven, and which 
give off an agreeable odor when they are sprinkled 


A tuft in a 
bunch of 
Vetiver. 





Young stalk of Vetiver showing the roots, and 
in the center a bit of rhizone. 


With a distinctive character of 
its own, Oil Vetiver comes from 
various primary markets, three 
of which produce different 


grades. 
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SOCIETE des USINES CHIMIOQUES 
RHONE - POULENC 


PARIS - FRANCE 














The Recognized Summit of Achievement in 
Synthetic Aromatic Perfumes is fully exem- 
plified in the following Specialties: 


Rhodinol --Tilleul Ex. Conc.--R hodiones--Methy] R hodiones--Gera- 
niol--Citronellol Ex.--Linalool Ex.--Ambrene Ex. Conc.-- 
Cinnamic Alcohol -- Phenylacetaldehyde -- Aubepine -- 
Linalylacetate-- Eglantylene -- Irhodione-- 


_ se i 3: 
Vanillin 100%--Coumarin 100% 














R. SORNIN & CIE. 


Established 1826 
GRASSE, FRANCE 














In the Field of Perfume Material Development, success depends upon 
specialized knowledge and experience. With a background of over 
one hundred years of Scientific Achievement, we are in a position to 
offer products of the highest degree of Uniformity, Potency and Purity. 


Rose de Mai -- Oak Moss -- Tuberose — Oranger 
Fleurs - Ylang Ylang 


Superabsolute Essences -- 


Absolute Essences -- Jasmin Fleurs — Ciste — Geranium — Oak Moss — 
Daucus — Patchouly 
-- Patchouly Penang -- Geranium Sur Roses — Dis- 


Essential Oils 5 z 3 
tilled Carrotte -- Geranium Rosat E. I. -- Segeta - 
Plumeria Alba — Basilic -- Petit Grain Citronnier — 


Estragon 





Sole American and Canadian Distributors 


NEWPORT CHEMICAL WORKS, INCORPORATED 


SUCCESSOR TO 
Rhodia Chemical Company 
260 WEST BROADWAY, NEW YORK Works: New Brunswick, N. J. 


Chicago Branch Office: 605 W. Washington Blvd. Clayton F. Shoemaker, Phila. Rep., 689 Drexel Bldg. 
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with water. A great quantity of these roots is used in 
and near Calcutta for the making of parasols, called 
tutty. These parasols, during the hot season, are 
sprinkled with water, and the aromatic principle of 
the vetiver fills the air with a pleasing odor. Vetiver, 
it is said, holds a place midway between aromatics, or 
spices, and flowers, thus giving it a thoroughly dis- 
tinctive character of its own. 

The vetiver plant may be found in practically all 
of the warm countries, including Tunis and Spain. 
Although the greater amount for the world’s con- 
sumption comes from the Indies and Java, it is also 
grown in the Philippines, Martinique, Guadeloupe, 
Fiji, the Seychelles, and on the Ivory Coast. Mention 
has already been made of the island of Bourbon, now 
known as Reunion, and it is from this French colony 
that an ever-increasing quantity of vetiver oil, as well 
as the plant itself, is exported. 


Provincial Names 


In the vernacular of the various countries vetiver is 
known by many different names. The designation in 
Hindoustan is Khas-Khas, whereas in the Tamil 
language it is Vetiver, or Vettyveer. In Java it is 
called akar wangi (aromatic root), and in the Philip- 
pines it is known as moras or raiz moras. 

Cultivation on a commercial scale of the vetiver 
plant is of comparatively recent origin, having been 
started some time during the last century. It was, 
however, carried to other parts of the world from its 
native habitat, India, long before that time. Vetiver 
does not require a great deal of care, and is not very 
particular as to the soil in which it will grow. In fact, 
it is a very hardy plant, and will stand up under long 
dry periods. Even fire will not, as a rule, kill the 
vetiver plant, and the burned leaves will begin to grow 
again after the first rains. The only requirements are 
an average temperature of 25° C. or 77° F. and a 
humid climate. 


Method of Production 


Oil of vetiver is obtained by distilling the roots of 
this graminaceous plant, which has distichous, odorless 
leaves. Statements have been made from time to 
time that oil of vetiver is extracted from the rhizomes, 
or rootstocks, of the plant. This, according to Chalot, 
is not true, as the rootstocks, as such, are not ex- 
ploited. In other words, only the actual roots are 
exported and distilled. 

Distillation is either carried out in the country 
where the vetiver is grown, or by the distilling per- 
fumers of Europe, and other parts of the world. In 
this latter case, the roots, after having been cleaned, 
washed and dried, are pressed into bales and shipped 
to the country for which they are destined. Among 
the French colonies, the island of Bourbon, or Reunion, 
is the only one which, up to the present time, exports 
appreciable quantities of vetiver oil, as distillation in 
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this colony is carried out on the spot. India and Java 
are among the principal exporters of the vetiver root, 
also sending out a considerable amount of oil, which, 
insofar as Java is concerned, is also being produced 
on the spot. The Malay States have, apparently, 
confined most of their efforts in connection with 
vetiver to production and distillation experiments. 


Three Varieties 


Three varieties of oil are usually quoted, namely the 
Bourbon, Indian and Java. Both the Indian and the 
Java bring higher prices than the Bourbon. The 
difference in price which exists between the vetiver oil 
coming from Java and that coming from the island of 
Bourbon, or Reunion, for example, is due to the fact 
that the oil produced from plants grown in Java is 
admittedly of a better quality, because the growers 
there have succeeded in developing a plant of ex- 
ceptionally fine yield. Bourbon oil, however, repre- 
sents about two-thirds of the world’s output, and, 
although somewhat below the Java in quality, is in 
great demand because of its individual odor. Dis- 
tillation in Java is said to be improving, although the 
best results from plants grown there are, apparently, 
obtained when the dried and carefully selected roots 
from Java are treated by a competent firm of dis- 
tillers. 

To properly distill the roots of the vetiver plant is 
very difficult, and the procedure involved is long and 
delicate, because of the closely knitted texture of the 
tissues. Furthermore, there is very little volatility 
to aid the distiller in his attempt to extract the 
essential oil. The viscosity met with makes it very 
difficult to produce a commercially presentable oil, 
unless thoroughly experienced. 


Different Conditions 


Oils of vetiver distilled in Europe from roots grown 
in Java differ from those originating in the island of 
Bourbon, or Reunion, because of a higher density, a 
more highly developed rotatory power, index of 
refraction, acidity, as well as ether and alcohol con- 
tent. They are less fluid and possess a more intense 
odor, as well as tenacious, at the same time giving off 
a finer aroma than the Bourbon oils. France, it is 
reported, absorbs about 9-10 of the roots grown in 
Dutch West Indies, and the oil produced in the island 
of Bourbon, or Reunion, the rest going to Holland, 
Germany and the United States. 

In 1916 the export figures for Bourbon oil were 
approximately 37 to 38 quintals, whereas 10 years 
later, or 1926, the amount exported was 105 quintals. 
This figure for 1929 is reported to have been increased 
to 175 to 200 quintals, although this must not be 
accepted as definite, as the figures quoted are only 
estimated. Recent prices for the Bourbon oil, caf 
point of shipment, are quoted at 210 to 230 francs 

(Continued on page 271) 
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and Kindred Products 


Oil Juniper Berry U. S. P. 
Oil Cognac Artificial 

Oil Coriander U.S. P. 

Oil Peppermint U.S. P. 
Oil Lemon U.S. P. 

Oil Lime Natural 

Oil Orange U.S. P. 


4 gr, 
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Quality Products bearing 
the stamp of Reliability 


Tg A, 


DTD) by ey Say-N, | Dt D) ND) Boe DD) Y | OY.N bf 
87 Fulton Street New York City 


“The integrity of the house is reflected in the quality of its products.” 
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“cKessons 


\VING CREAM | 


AND 


SHAVING ag <eTN : i: | | 
Nee CREAM —\AALMOLIN 
IN == McKesson’ “UE | Shaving 


. tan Drucosts E Por your sKin iy van - 
i Steer eroresa | CHAN /INIZ | |Cream| 


SHAVING CREAMS are TUBE PACKED 


| 










Wuar a real comfort to mankind 
the collapsible tube has proved! It 
made possible shaving cream, carried 
it to millions of homes, and now 


makes it a daily necessity. 


( Shaving cream manufacturers have 
always known Witz as a dependable 
source of supply. Many now find in 
Wirz tubes the uniform quality of 
tube and decoration so necessary to 
package a fine product. 





30 East 42nd St. 1231 E. 7th St. Railway Exchg. Bldg. 


New York City Los Angeles Chicago 





SPRINKLER TOPS--WIRZ--COLLAPSIBLE TUBES 
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~ | Applicator Kod and Seal-- 


Using the Seal 


Which screws into a thread 





formed on the inside neck of the bottle 





Yor R bottle can have this inside screw 
thread finish, to use a stopper or stopper and 
applicator rod of Glass, Durez, Bakelite or 
Porcelain. This choice of material prevents 
any trouble from chemical action for any 
product. It makes a perfect seal and reseal, 
in a variety of attractive finishes. 


New and now ready for delivery, is an all 
glass seal and applicator rod, which really 
seals, is convenient to handle and which 
makes a very neat attractive appearance. 


Stoppers of porcelain (vitreous enamel) 
which may be fitted with a glass applicator 
rod are particularly adapted for certain 
products. The top of this stopper can have 


ef ; , . . oni: * * 
fo Nedte tion a color baked in, if brilliant white is not 


PO wt 4 
Pra Ve OD pe 


preferred. 


Durez or Bakelite stoppers, stoppers and 
rods, or stoppers with glass rods inserted 
appeal especially for the color and appear- 
ance this material makes possible. 


This seal, using a bottle which carries a 
thread on the inside neck of the bottle, may 
be the answer to your sealing problem. You 
can be sure of a perfect closure and reclosure 
using it; of distinctive appearance for your 


product. 


May we send samples of seals, or seals and 
applicator rods with liners adapted to your 


product ? 


“ 
Spring Stopper Co. 
165 Broadway, New York, N.Y. 


Telephone Cortlandt 1495-1496-1497 





Patentee of bottle finishing devices applied to the various 
types of automatic bottle making machines. Patents in 
United Slates, Canada and Foreign Countries. 
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Facts 
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rasse 


@ Jasmine Yield Appears Unfavorable 
@ Victoria Violet Prices Low 

@ Mimosa Yield Below Normal 

@ Jonquil Production Greater 

@ Deficient Rose Crop Certain 

@ Mint, Tuberose, Tuberose Neglected 


By O. C. Zilisch 


Our Grasse Correspondent 


INTER weather, up to the present time, has remained 

exceptionally mild throughout the entire Grasse region, 

this condition existing practically all over France, as 
pointed out in last month's report. In fact, a number of persons 
who usually take a trip to the Riviera, or Cote d'Azur, during the 
months of January and February, have delayed their voyage 
because of the fine weather prevalent in practically all sections 
of France. The Paris press has been showing people in photo- 
graphs which suggest every sign of spring. So far everything has 
gone excellently for the perfume-flower plants of the Grasse 
district, particularly because of the fact that very fine, abundant 
rains visited the region during the month of January and the first 
part of February. The vegetation is in very good shape, with 
some quite advanced for the season. Buds are appearing on 
many of the trees, and in certain sections some of the orange 
trees are already beginning to bloom. Naturally, a sincere hope 
is being held by the perfume-flower growers that the mild weather 
will continue, and that no late frosts and cold spells will intervene 
to undo all of the gcod that has been accomplished thus far. As 
indicated in the previous report, some fear is expressed with 
respect to this unusually warm weather, as any sudden appear- 
ance of cold might cause considerable damage. At any rate, 
everything humanly possible is being done to protect the various 
cultures against such an occurrence, the unfavorable experience 
of last year having brought with it a great deal of caution and 
care among those depending upon the perfume-flower for a liveli- 
Winter work in connection with the various cultures has 
and, with a 
the coming 


hood 
progressed along normal lines, generally speaking, 
continuation of the present favorable conditions, 
season promises satisfactory results for everyone concerned 


No New Jasmine 


One of the exceptions, to judge from all indications at the 
present time, is that of the work done for the jasmine plantations. 
\fter all, the jasmine, as the trade recognizes, represents the base 
of the floral cultures in the Grasse region, and those close to the 
soil are categoric in their opinion that this year’s yield of flowers 
will go below that of 1929, no matter how favorable conditions 
are or remain. The reason for this is that practically no new 
plantations are being planned for this spring, and many of the old 
plantations have suffered severely for the past few months from 
the excessive humidity in certain sections. Furthermore, much 
of the care usually given the jasmine plantations has been 
neglected, particularly the important matter of proper dunging. 
True, unusually favorable conditions may develop to offset the 
pessimism now voiced, but it would appear that the normal 
expectation leans frankly toward the feeling that nothing can 
keep the yield from being inferior to that of last year. Jasmine 
concretes for the last several months have remained at 6,500 to 
7,000 francs (about $260 to $280). No immediate change in 
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price is looked for, as the production for 1929 brought with it 
comparatively large stocks, which are being reduced gradually 
With this season's yield below that of last year’s, a slight rise in 
price may, however, develop during the latter part of the year. 
This development is, of course, contingent upon the requirements 
and demands of the manufacturing perfumers during 1930. The 
prices quoted at this time are about the same as those existing 
a year ago, whereas in 1928 jasmine concrete reached 8,000 to 
8,500 francs (about $320 to $340), during the month of April. A 
high peak was reached in March, 1926, four years ago, when 
jasmine concrete was quoted at 15,000 francs (approximately 
$600), price at which it was then stabilized 
tions are considered to be as low as they can go in order to 


The present quota- 


encourage the culture, 15 francs per kilogram (or 60 cents) 
having been paid for the jasmine flower during 1929. In many 
instances the growers had to pay 7 to 8 francs (28 to 32 cents) per 
kilogram to the gatherers, leaving them only 7 or 8 francs at 
most for their investment, time, trouble, and so on, certainly 
anything but a fair return 


Parma Violet Disappearing 


Practically no information can be secured from anyone regard- 
ing the actual status of the Parma violet, which, as signalled in 
last month's report, is gradually disappearing from the Grasse 
region, insofar as the distilling perfumer is concerned. There are, 
of course, several isolated cases where the individual needs of a 
distilling perfumer are satisfied, either by way of directly owned 
plantations, or those under his protection, but, on the whole, the 
Parma violet is conspicuous by its absence. Some market 
quotations do not even carry it, and that to be secured, in the 
way of absolutes, is in the hands of a few. In the opinion of 
certain distilling perfumers, it is not worth while treating the 
Parma violet, because of its unusually high price 

Treatment of the Victoria violet has commenced, with prices 
paid to the growers being practically the same as last year, which 
did not exceed 6 to 7 francs per kilogram (24 to 28 cents) on the 
spot. 
anything less than that making the cultivation for the perfume 


These prices are, of course, as low as they can possibly go, 
trade prohibitive. It is thought, at the present writing, that the 
prices paid to the growers might see a decrease this year, due to 
If this 


should occur, a sharp reaction in next year’s yield would, no 


an apparently abundant crop, comparatively speaking 
doubt, be experienced. Victoria violet concrete, according to 
latest advices, was quoted at 12,000 francs ($480), whereas in 
April, 1929, it was up as high as 15,000 frances ($600). 

The yield on mimosa, although better than that of last year, is 
with the result that no 


still considerably below the normal, 


decrease in price is looked for. In fact, as stated in the previous 
report, with the normal reduction of stocks, a slight upward 
reaction may result. As expected, the first crop of this season 
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was small, and the spring yield does not promise anything of what 
it should be. Apparently, the cold and snow of last year's severe 
winter damaged the mimosa considerably, and it is thought that 
some of the trees will require several years to recover. In fact, a 
portion of them were so badly touched that their comeback 
remains doubtful. 

The first jonquil flowers have made their appearance, and the 
yield for this season, accepting present indications, will, very 
probably, exceed that for 1929. Although no price for the jonquil 
has, as yet, been arrived at, officially, it is reported that it will be 
somewhere around 25 francs per kilogram (approximately $1). 
The price paid last year was 28 francs per kilogram (about $1.12). 
This may be radically changed, however, due to the fact that 
the growers feel they should have more, on account of the high 
cost of jonquil bulbs, and the comparatively small yield per 
hectare of the jonquil, as compared with some of the other cul- 
turcs in the Grasse region. The jonquil is, as a rule, gathered 
sometime during the month of April, at times extending into the 
first days of May, although rarely. Last year the entire crop was 
taken care of by the 10th of April, and, although the flowers 
brought a smaller amount per kilogram than the previous year, 
namely, 1928, jonquil concrete was quoted at that time 15 to 
16,000 francs ($600 to $640) because of its scarcity. During 
April, 1929, jonquil concrete was offered at 12,000 francs ($480). 
Recent quotations carry it at 10,000 francs, with the notation 
that it is hard to find. In fact, price of 10,000 francs ($400) is 
given as being only nominal. The pomade absolute is quoted at 
7,000 francs ($280), this year, as compared with 8,000 francs 
($320) last year, month of April. 


Position of Hyacinth 


Although not of extreme importance, as compared with other 
perfume flowers, one should not forget the cultivated and wild 
hyacinth. Prices for the cultivated hyacinth last year were 
somewhere between 6 francs 50 centimes to 7 francs per kilogram 
(about 26 to 28 cents), prices which must be upheld, or even 
increased, in order to take care of the growers in a way that will 
not prove too unsatisfactory. The cost of gathering these 
flowers, as well as the transportation charges, must be taken into 
consideration, if any profit is to be realized. This applies, of 
course, equally well to the wild hyacinth, which grows in the 
olive groves. The cultivated hyacinth blooms earlier than the 
wild, the latter appearing, as a rule, about the middle of March. 
Last year the wild hyacinth brought 3 to 4 francs per kilogram 
(12 to 16 cents). 

The so-called mountain narcissus, or poeticus, will, apparently, 
be a bit in advance of other years, and the price reported, 
delivered to the distilling perfumers, is given as 6 francs per 
kilogram (about 24 cents). 

Insofar as the May rose is concerned, only a few plantations, 
as already indicated in previous reports, have been added by the 
perfume-flower growers of the Grasse region. They will hardly 
serve to maintain the present yield level of the existing number 
of plantations, and the situation is being watched very carefully 
by those interested in the continuance of this important culture 
Already, due to certain unfavorable aspects, a crop inferior to 
that of last year is being predicted among the growers. The 1929 
yield, as reported in these pages last year, was very good, despite 
the rigors of the winter. Hope seems to be low, however, this 
year, and a deficient crop is regarded as being inevitable. Should 
this development bear fruit, rose products will, of course, be 
affected. It is, naturally, too early to give any idea as to the 
prices the growers will receive, but the trade will remember that 
complaints on the part of the growers of roses in the Grasse 
district were very frankly expressed last year. Indifference was 
very noticeable while making the rounds last year, just before 
the gathering time, and this indifference has, apparently, not 
worn off to-any great extent. To tell the truth, the indifference 

(Continued on page 269) 
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N making a fine tooth paste, the executives in charge of pur- 
chasing, technical control and production have long known 
that the quality of the precipitated chalk they use is determined 

as much by skill in manufacture as by the quality of the material used. 


For instance, in manufacturing Sturge’s Chalk the size of the particles precipitated 
can be varied to produce all grades of density between the limits of one-sixth to 
twice as dense as water. 


This control is exact and uniform—so uniform that buyers know and speak of it 
as Sturge’s Standard. Other qualities, so necessary in the precipitated chalk to be 
used for a dentifrice are equally under exact manufacturing control. 


For instance: 

No Free Alkali 
Available alkalinity so reduced by a special process of manufacture 
that there is no red coloration when dilute phenolphthalein is poured 
on dry powder. 

No Grit 
Matter insoluble in Hydrochloric Acid never exceeds 25 parts in 
100,000, therefore free from grit. 


Free From Metals 
Complying with the rigid standards of the U.S. P. 

Color Unadulterated 
Sturge’s Standard Chalk is not treated in any way—has the natural 
bright white of pure Calcium Carbonate. 


STURGE'S 


TANDARD 


JOHN & E. STURGE, Ltd. Birmingham, England 





Distributors 
271 Madison Ave. H. J. BAKER & BRO. New York, N. Y. 
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HE intelligent buyer of soap realizes the importance 
this raw material attaches to his manufacturing process 
and to his finished product. 


Consistent with the high standard of his tooth paste, the 
soap he uses must be of tested purity; must have uniformity 
of chemical constants and physical characteristics. 


Powco Brand Neutral Powdered Soaps meet 
these exacting requirements by being labor- 
atory controlled--safeguarded against ran- 
cidity, hardening or discoloration. 


A wide range of Neutral Powdered Soaps offers a selective 
buying basis for your requirements. 


Your problem analyzed and samples submitted upon request. 


JOHN POWELL & CO., Inc. 


112 E. 32nd Street New York, N. Y. 
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Grasse Market Facts 
(Continued from page 266) ) j 


expressed this year has been translated into a lack of action, 
namely the neglect to place new plantations of any consequence 
or importance, and it is no secret that many persons who used to 
grow roses in the Grasse region are trying their level best to find 
a more profitable outlet for their energy and their money. The 
step from one culture to another is not taken in a day, but prepar- 
ations are being made by those who feel that high labor costs 
and endless anxiety only spell ruin to find a more satisfactory 
way of earning a livelihood. 

The orange trees are showing up very well, and if the mild 
weather should continue a little longer this year’s crop of flowers 
will be ready for gathering some time ahead of the normal. Only 
a sudden spell of cold weather can keep the prediction of a better 
yield than last year from becoming a fact. Despite this favorable 
outlook, however, it must be borne in mind that the damage done 
last year was serious, many of the trees having been completely 
destroyed in certain sections. This season's yield, therefore, will 
not, under the most favorable conditions, go beyond a third of 
the normal, or about six to 700,000 kilograms, according to 
latest advices. With respect to prices for the growers, it is 
hardly thought possible that the prices will go below those paid 
last year, even though the yield will be bigger this season. Orange 
flower products of certain categories are practically off the 
market, and it is felt that whatever stocks are forthcoming will 
be extremely easily absorbed. In fact, the normal can not, it is 
thought, be reached under any circumstances, no matter how 
good a year it is 

Clary sage plantations are progressing satisfactorily, and a 
vield larger than that of last year is predicted. This culture, as 
frequently pointed out, is becoming more and more important 
each year, and the growers are giving considerable attention to it. 
Latest quotation was 3,000 francs for the oil (about $120), and 
available stocks reduced. A large number of new plantations 
will be in production during the coming season, and this condition 
will, no doubt, have some effect on the entire situation as applied 
to this particular culture 

Some of the plants like the mint, geranium, and tuberose are 
being almost completed neglected by the growers of the Grasse 
region. As indicated any number of times, the production of the 
tuberose, for example, has fallen to, perhaps, one tenth of what 
it used to be a few vears ago. 

Several of 


approaching, this year, the termination of their contracts, and 


the production co-operatives of the region are 


that certain developments, not 


All that can be said is that 


it is very possible, therefore 
absolutely definable, are in the offing. 
those developments may be of vital importance, adding to the 
general feeling of depression in existence among many in the 
Grasse district. 

The Jardin dEssais de Grasse, or Garden for Experimental 
Research, is carrying out some experiments with the reseda, 
vetiver, etc., in order to find ways and means of securing profit- 
able cultures for the growers in the district. It is too early to 
make any definite statements with regard to these experiments, 
but it is reported that they point to a possible solution of, at 


least, a part of the problem. 





M. S. Mandell, for the last ten years a sales representative 
with the Vadsco Sales Corp. New York, Vivaudou products, has 
been appointed salesmanager of Parfums D’Ouchy, Inc., also 
of New York. 


Donald Shaeffer, formerly with Terri, Inc., New York, has 
been appointed a sales representative of Jean Jordeau, Inc., 
maker of Zip, Zip-Shave and other Madame Berthe products. 
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Guaranteed 
under Food 
and Drug 
Act of June 
30, 1926, 
Sersal No. 
4068. 





Specify 


T. L. BRAND 


Sun Bleached under glass from the highest quality crude 
yellow beeswax obtainable. Especially suitable for the 
manufacture of toilet preparations of quality, that will 
keep and not turn rancid or yellow. 


PIONEER BRAND---Yellow 
THEODOR LEONHARD WAX CO., Inc. 


HALEDON PATERSON NEW JERSEY 
Long Distance Telephone: Armory 1690 


PIONEER | MT 


TILT Hh HUI 


TL. 














BEEHIVE BRAND 
BEESWAX 


Absolutely Pure 
and 
Sun-bleached 


Stearic Acid— Red Oil 
Glycerine — Ceresine 
Spermaceti 


WILL & BAUMER CANDLE CO. Inc. 


Syracuse, N. Y. 














The Paper on Package 


(Continued from page 259) 


Perfumery Raw point to keep in intimate touch with what is being 


done by the modern artists. 

° How important it is to choose just the right shade 
Materials of paper for a particular perfume, a certain kind of 
soap. The very color of the product must be taken 
into consideration. A dainty perfume bottle, or an 


[Jnexcelled | exquisitely modeled piece of soap can not be placed 
° in contact with paper that jars. The artist who 
really loves his art will not allow any package to leave 
his workshop until the blending of the product with 
t B the presentation is absolutely perfect. No one, per- 
Aromatic Chemucals haps, will know how much work and time was ex- 
pended to produce so harmonious a package, but the 
very harmony of it will draw to it nothing but favor- 


Individual Compounds able comment and satisfaction with the result achieved. 


In fact, a real work of art never shows the labor pains 


Specialties of the artist—it is a perfect piece of work, that is all. 


Once the paper desired has been decided upon as 





to texture, color, appearance, then there is the vital 
matter of an ink and characters necessary to bring 





out the full value of the paper. Nothing is so hideous 


Because Givaudan-Delawanna, | and out of harmony as an unsuitable ink, on a beau- 
Inc is the largest manufac tifully designed paper. And this in harmony is height- 
turer of aromatic products 
in the Uniecd Seates...... 


ened when the characters used for the name or trade- 
mark of the product are entirely at variance with the 


| 
| 
| ensemble visualized. 
(Continued on page 271) 
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We serve you --- 


Economically 


Precisely 
COLGATE-PALMOLIVE-PEET CO. 


Rapidly Palmolive Bldg. Chicago, IIL. 
Produced at and shipped from 
NEW YORK LOUISVILLE 
KANSAS CITY SAN FRANCISCO 
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“Notes on Perfumers Synthetics’ 
is an invaluable booklet 
for the perfumer. A copy 


will be sent to interested 








Manufactured for seventy-three years 
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SULPHURIC (CConcentrated) 
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101 Fifth Avenue, New York, N. Y. Hea ae Y. 
The sign of well Established Works: 
| made chemicals - 1857 Sage Newark, N. J. 
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(Continued from page 270) 

The perfume and toilet preparations trade gains 
everything by spending some time on the choice of 
sales-producing packages, and packaging artistically 
approached and conceived never fails to pay divi- 
dends. Women are extensive buyers of perfumes and 
toilet preparations, and there is surely no one who 
would be so rash as to deny that women are inevitably 
attracted to the perfect package. No matter how good 
the quality is, unless the product is properly presented 
there is very little, if any, chance for a profitable, 
continued sale. 

In fact, there is no industry in which the question 
of packaging is more important than in that of the 
manufacturing perfumer. French perfume houses 
have a universal reputation, and the smallest manu- 
facturing perfumer, before launching a product, will 
spend much time, money and effort, comparatively, on 
the solution of his packaging problems. Window 
displays of perfumes and toilet preparations all over 
France bear witness to this statement, and | do not 
hesitate to say that only the manufacturing perfumer 
who can see the importance of an attractive package 
remains in business over a long period of years, or is 
successful in building up a permanent business 


Not Spice Nor Flower 
(Continued from page 268) 
(about $8.40 to $9.20) per kilogram. In 1926 the 
price quoted was approximately 575 francs per kilo- 
gram, or about $23. It is thought that the bottom 
figure has been reached at 210 francs, and many in 
the trade are looking for an advance in price within 
the very near future. Distillation facilities, although 
still wanting in perfection, are growing better, and 
the crude methods originally employed are giving way 
to modern progress. The oil secured from the roots 
is shipped in bottles weighing a little more than a 
kilogram 
The oil of vetiver is used exclusively in the prepara- 
tion of compounded perfumes, its low volatility serv- 
ing as a very desirable fixative in connection with 
(Continued on page 280) 





HYDROXYLAMINE 
| Hydrochloride C. P. White Dry Cryst. 


PHENYLHYDRAZINE 


| Hydrochloride C. P. and Technical 
Chlorcosane U. S. P. 


| Chlorinated Paraffin U. S. P. 
Ammonium Acetate CP. 
| Write for Quantity Quotations and Samples 


American Chemical Products Co. 
Rochester, N.Y. 


7 Litchfield Street 
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Acriflavine Acid 
Acriflavine Neutral 
Benzocaine U S P 


Berberine Sulphate Acid 
Berberine Sulphate Neutral 
Berberine Hydrochloride 


Cinchophen U S P 
Colchicine Alkaloid U S P 
Hydrastine Alkaloid 


Hydrastine Hydrochloride 
Lobeline Sulphate 
Neocinchophen 
Podophyllin U S P 
Powd. & Solid Extracts 
Procaine Hydrochloride U S P 


For quotations, please address 


—— 
CHEMICAL 
| SALES DEPARTMENT 


ABBOTT LABORATORIES 
NORTH CHICAGO, ILLINOIS 
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Improved World Labeler, Model S 


THIS UNIVERSAL LABELER IS 
EFFICIENT, FLEXIBLE, QUIET 


Many new and exclusive mechanical 
features have been built into this 
machine. Notable among these are: 





Silent adjustable motor drive. 


Roller chain with cut sprockets for 
driving gum roll. 


Redesigned follower lips which 
check the upward pressure of the 
labels when pickers are in contact. 


Swinging label follower rod enabl- 
ing operator to easily place labels 


in holder. 


Quickly removable transfer roll. 








Improved type of gum box. 


All World Labelers are equipped 
with Alemite push type high pres- 
sure lubricating system. 





Write for advice regarding your labels; 
send labeled samples of your bottles or 
packages showing the way you want them 


labeled. Let World Labelers help you 


solve your labeling problems. 





ECONOMIC MACHINERY COMPANY 


Largest Manufacturers of Labeling Machines in the World 
WORCESTER, MASS., U. S. A. 


WORLD L ABELERS 
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Sooner or Later 


@hsolescence 


Should machinery and equipment 
be operated to anticipate and 
speed the time of obsolescence, 





or should production be planned 


at rated machine capacity ? 


wae’ manufacturers think of obso- 
lescence as an inevitable and 
definitely measurable factor as depreciation is in the 
life of machinery. While it is hardly so predictable, it 
may be considered, however, as precipitate deprecia- 
tion caused by the invention of more effective ma- 
chinery. 

Though few of us would call it that, obsolence of 
quite another kind plays an important part in the 
drug and toilet goods industries. This form of obso- 
lescence is caused by changes in package design, 
changes in the line of merchandise sold, and changes 
in the chemical and physical nature of the products 
themselves. Machinery, made obsolete by reason of 
changes of one kind or another, is not affected as to 
its mechanical effectiveness. But to the manufac- 
turer, who has to change his equipment to conform 
to a change in product, the equipment is just as obso- 
lete as if it had been rendered so by mechanical 
progress. 


Package Obsolescence 


To illustrate this let us suppose that a certain 
manufacturer of toilet creams decides to abandon 
jars and put out his creams henceforth in collapsible 
tubes. One can at once visualize what would happen 
to his filling, capping, labelling, and even his convey- 
ing and cartoning equipment. And this wholesale 
scrapping would come about, not through ineffective- 
ness of the equipment itself, but because it would be 
impossible to use the old equipment for the new 
products. This sort of thing in less radical form is 
happening continually. Sometimes, of course, changes 
in package or in the nature of the product itself, 
require but the scrapping of accessories; and at most, 
the scrapping of individual machines which cannot 
be rebuilt. 
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By Francis Chilson 


Any number of instances could be quoted of 
formulae changes which have forced obsolence :—For 
example, a certain producer of a powder depilatory 
changes his formula to make a cream depilatory. 
Another manufacturer, who, selling a product which 
will react with ordinary metals and being compelled 
to use therefore, special machinery—glass or tin 
lined—discovers that the substitution of another 
chemical will improve his product and make it possible 


to use standard, high-speed machinery. 


Improved Machines 


[In addition to all other factors, mechanical progress 
is continually forcing obsolescence of existing equip- 
ment. Neither the manufacturer of an enormous 
volume of a single product, nor the producer of a wide 
variety of products, ranging from limited-application 
specialties to widely used staples, can afford to allow 
his equipment to become obsolete through failure to 
use modern and highly effective machines. In these 
days of intensive competition, no opportunity for 
cutting costs can safely be overlooked. Hence, two 
schools of alert production men have risen; both of 
which recognize the importance of obsolescence, but 
are at odds respecting the point at which a machine 
actually becomes obsolete 

One group holds that mechanical obsolence takes 
place so quickly that existing machinery will have 
passed through but a small part of its life before it is 
outmoded by better equipment. Therefore, they 
hold, equipment should be pushed even beyond its 
rated capacity, on the theory that so doing results in 
lower operating costs; and that, before the machine 
is worn out, they will have obtained a production 


total equivalent to its maximum capacity when 


Drug Markets 273 











One patented feature alone saves the one 
operator's WALES.» 


and there are a doxen more advantages... 


in the latest model STOKES Collapsible 
Tube Filling, Closing, Clip Making 












work in two large plants—is versatile and 
economical. A development of over 20 years’ 
experience in building this type of equipment, 
it fills semi-liquid and paste products into tubes 
of any size up to 1/2" x 7". One operator only 
is needed. The patented clip forming attach- 
ment — which completely makes its own clips 
from a roll of metal ribbon— usually saves 
enough to pay the one operator's wages. 


From 35 to 50 tubes per minute are handled. A “no 
tube—no fill” control prevents spillage. Tubes are 
accurately and cleanly filled. Adjustments are simple. 
Machine is compact. Motor is housed in base. 


and Attaching Machine 





This new and modern machine— illustrated at 






By permission of the users, two typical installa- 
tions of the new STOKES Collapsible Tube 
Filling, Closing, Clip Making and Attaching 
Machine are shown above. 


The new STOKES Collapsible 
Tube Filling, Closing, Clip 
Making and Attaching Machine, 


No. 90C. 
o a 


Ps a 


Write for special folder describing complete line of 
STOKES Tube Filling Equipment 
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FJ§tokes MACHINE COMPANY 


Filling Equipment since 1895 
5932 Tabor Road, Olney P. O. 


Philadelphia, Pa. 
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operated normally during its ordinary life. And 
hence, they will have obtained the full value of the 
investment in the equipment and lose nothing when 
it is junked in favor of better models. 

The second group, on the other hand, maintains 
that production gained by operating equipment at 
beyond rated capacity, is lost through continual 
breakdowns, and idle time resulting from production 
in excess of normal demand. They also hold that 
while obsolescence does take place, it rarely affects 
every machine in a production line at the same time. 
They believe it is better to maintain synchrony of 
operation throughout the line, than to introduce 
faster machines at certain points and, thus, cause 
bottle necks at subsequent operations. They further 
insist that a machine operated at beyond normal 
capacity has such an enhanced depreciation rate that 
it will burn up long before new machines will have 
outmoded it. 


Arguments Against High Speed 


Against the position of the first group certain 
arguments may be here presented. 

In the first place exceedingly few firms have such 
enormous sales of single products that they can 
afford to develop special multi-operation machines, 
nor can they exhaust the capacity of existing equip- 
ment if it is kept operating steadily. It must be 
remembered that even such slow output as thirty 
packages per minute, if maintained seven hours per 
day for two hundred and fifty working days, will 
total three million one hundred and fifty thousand 
packages. And machines capable of producing up to 
a hundred packages per minute are available even 
now. 

Men of the first group often fail to consider the cost 
of idle machine time due to breakdowns and produc- 
tion in excess of requirements. Moreover, they also 
fail to consider as factors cutting down the total 
result, increased breakage, increased spillage, varia- 
tion in contents, and increased rejects, caused by 
slipshod, capping, labelling, etc. It not infrequently 
happens that at such breakneck speed, synchrony of 
flow cannot be maintained, and product dams up at 
subsequent operations, resulting in suspension of the 
major machines until the product can be cleared away. 

The benefits of excessive speed are considerable, 
however, despite its hindrances. 

If no more operators are required, high speed 
operation certainly does cut costs. This is particularly 
and strikingly true if the same equipment has to be 
used for other products. Indeed, the manufacturer of 
a line of miscellaneous products, which can be pro- 
duced on a given production line, has even a greater 
incentive for pushing his equipment to the limit, than 
the single product operator has, because of his fre- 
quent losses caused by changing set-ups for different 
products or different sized containers. And in general, 
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where a direct cost has been reduced, overhead is also 
reduced, though not always in the same proportion. 

Opposed to the position of the second group, are 
these facts :—first, that equipment is often nursed too 
muc’1 and not operated at any where near its rated 
capacity; second, that a production line is not in- 
frequently attuned to the speed of the slowest machine; 
and third, obsolescence does occur like death, unpre- 
dictable; and while it may not come to a certain 
machine before it is worn out, yet, it may occur within 
a year after the machine is installed. While it is no 
doubt true that all equipment seldom becomes obso- 
lete at the same time, it frequently happens that the 
purchase of improved accessories, or an addition to 
macl.ines performing minor but necessary operations, 
will speed up the production of the entire line. 

No manufacturer, whatever his beliefs with respect 
to obsol sce 1ce, can afford to ingore it. It would seem, 
therefore, that an effective operating policy should 
include the following factors 

Output per operating hour should be established 
from an analysis of sales for each production line. 

Check machinery to determine whether it is capable 
of meeting sales requirements, operated at normal 
speed 

Check number of operators required, power ratings, 
of equipment to make certain that it is 
the 


Capacity, etc., 
not already outmoded by equipment now on 
market. 
Make certain that all production lines are syn- 
chronized at the speed of the most important machines. 
Keep a record of idle machine time to discover why 
equipment is not kept operating for every working 


hour of the entire year 
Always on the Alert 


Since obsolescence of one form or another is abso- 
lutely unavoidable, the wise manufacturer will be 
continually on the alert for it. He can do this by 
comparing his factory cost per unit in relation to total 
sales of his product, with what that cost would be by 
the introduction of more modern equipment. But 
nevertheless, he should move cautiously. All manu- 
facturers have products, whose cost could be reduced 
by the use of better equipment, but the sales total of 
these products does not always warrant the installa- 
tion of more effective machinery. Moreover, it must 
not be forgotten that many factors limit obsolescence 
For example an oil of a given viscosity will flow 
through an aperature of a certain size and fill a con- 
tainer of given capacity in a definite, irreducible 
length of time. If greater production is required, it 
can only be obtained by the use of more feed nozzles 
turn increases the and cost of the 
machine. Likewise, it may be desirable to fill a 
certain product on high speed equipment, but if that 
product will attack rubber, bronze or steel, the manu- 


which in size 


(Continued on page 279) 
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NE girl can bottle 75 to 125 gross a day.— 

Handle a variety of bottles with only a few 
simple adjustments.—Fill the bottles perfectly with 
neatness and accuracy, no waste or mess. 


Thin or heavy liquids filled; also oil products. 
All metal construction; no rubber tubes. A wonder- 
ful piece of equipment finely finished. 


One pharmaceutical manufacturer after trying 
this machine has installed a second and third, and 


has now ordered a fourth. 


Send samples of your bottles and products and 
find out how this or one of the other machines of our 
complete line of vacuum fillers will save money in 


your plant. 





THE KARL KIEFER MACHINE CO. 
CINCINNATI, OHIO 


LONDON OFFICE 
Cc. S. Du Mont, Windsor House, Victoria St. Westminster, S. W. I 






























The best wrapping 
for your product 


It is our business to help you find the best type of wrap- 
ping for your particular produet—Cellophane, glassine, 
waxed paper or printed wrapper. 

In supplying the machines to do the wrapping, we con- 
sider every factor that tends to lower cost. Our machines 
use the minimum amount of material, require little super- 
vision, and operate at speeds which give the maximum 
production per square foot of floor-space. 

When introducing new products, or when seeking better 
packages for your present line, consult us. 





PACKAGE MACHINERY COMPANY 
SPRINGFIELD, MASSACHUSETTS 
New York Chicago Los Angeles 


London: Baker Perkins, Ltd. 


‘ a a carff 


PACKAGE MACHINERY COMPANY 


Over 150 Million Packages per day are wrapped on our Machines 
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Liner Specifications 
“Liner Specifications’ is the title of most complete 
and comprehensive survey published in  loose-leaf 
form by the Phoenix-Hermatic Company for use by 
the company’s sales and service staff. 


tabulations of the more important 


Convenient 


a number of commonly used non-official proprietary 
products, show at a glance the proper liner combina- 
tions to use in sealing. In addition to specifying the 
best liner, as established by laboratory test, several 
other liners which may be used are indicated. The 
purpose of these additional listings is to limit the 
number of different liners required by any one manu- 
























































preparations and chemicals listed in the U.S. Phar-  facturer—that is to enable a manufacturer to stand- 
macopoeia and the National Formulary, together with 
(Continued on page 278) 
Liner Specifications 71 
Cork Cork Cork Cork Cork 
MISCELLANEOUS and and and and vt Special 
PROPRIETARY PRODUCTS Cork Wax Oil Black Tin “7 CR Liner 
Paper Paper Paper Foil 
Alcohol, 190° Proof | | | | 1 | 2 ] 
Agares, U. D. Co. | 1 | 2 | 2 | 
Absorine Jr. | | | l 1 ] | | 
Antiseptic Cutizine—Waterbury | | 2 | 1 | 2 | ] | 
Aqua Velva—Williams | | | | 1 | 2 | 
Bromidia—Battle | | | 1 | | | | 
B. L. Laxative | | 2 | 1 | 2 | | | | 
Creolin—Pearson | | | 1 ] | | 
Creomulsion | | | 1 | 2 53 | ] | 
Chlorogestins—Norwich | | 2 | 2 | 1 | | he 2 | 
California Syrup Figs | | | 1 | 2 | | | 
Campho-Phenique | | | 2 | 2 | 2 | 1 | | 
Concentrated Coffee | | | 2 | 1 | | | } 
Cherry Juice | | | | 1 | | | | *1602— 
| | | | | | { “FE 


Deodol—Norwich 





Portion of page showing proper liners for various products. 








The 





SPECIFICATIONS 
CAPACITY (sugar granulation per 
60 


NN ss occ craticceie apes <. lR ME sind 
POWER REQUIRED........... 114 H.P. 
NIRS os coo, ca crem eel ons escselvterer ais " 
ME 20/2" :dsccjas ace Rie ieie suis Kerk sacs $185.00 
Bands can be furnished with perfora- 


tions from 3/64 to 1/4” 





2620 East Jefferson Avenue 


Faster, Better Granulating 


Granulating is such an important operation in tablet 
manufacture, that you need the best equipment you can get. 


Increased production capacity saves a lot of money and 
this machine will give it to you. 
on production costs, its installation is usually paid for within 
ninety days. 


punches and dies, and makes the product more saleable. 


Let us tell you more about the wonderful results obtained 
with the machine illustrated here. It produces a firm, even 
granulation for tablet work and is equally effective for ef- 
fervescent salts. 


Some users find it valuable for breaking down the dried 
0 Ibs. granulation. 


We make a complete line of pharmaceutical machinery. 
Write us for Catalogue No. 8. 


ARTHUR COLTON COMPANY 


At Lower Cost 


In fact, it saves so much 


uniformly finer granulation obtained is easier on 








DETROIT, MICHIGAN 
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There's a BOND 
CREED . . - Bond 
Tubes arrive when 
they’re promised . 
or else it’s beyond 
our control, 
Prompt Delivery 
is justone of the 
satisfactory 
reasons for 
using BOND | 
TUBES. 
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MANUFACTURING oF? 


WILMINGTON, DEL. 
New York Offices: LH.Bropricx 


SQ 475 FIFTH Avett 151) 
Sx. Phone Caredonia 4867 | 
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Liner Specifications 
(Continued from page 277 


ardize on as few liners as possible for all his products, 
thus reducing inventory of caps as well as possible 
errors in packaging. 

Liners illustrated by actual samples stitched in the 
Fook and described, are 
Flack paper, tin foil, “X™ 


Cork, wax paper, oil paper, 
coated, C. R. (rubber). 

Data contained in the book were compiled by F. O 
Snyder and H. J. Higdon, both of Phoenix-Hermatic. 
Compilation of the data required a year’s time, and 
the physical cost of the book is placed at $10.00 per 
copy. Although the book is designed primarily for 
the sales and service staff of Phoenix-Hermatic, further 
distribution is planned among purchasing agents, 
chief chemists, and other executives interested in 
sealing products which use the Capital Cap. 

In the tabulation reproduced from the book, liners 
under which the figure | appears are first choice for 
the product in question, while those which may be 
satisfactorily used are indicated by the figure 2. Lach 
specification is based on test or actual experience. 


Parke, Davis Holds Label 


Sharp & Dohme, Inc., Baltimore, has been denied the right to 
use its “two band label” as a trade-mark for pharmaceutical 
products because of the prior use of a similar label by Parke, 
Davis & Co., Detroit 


United States Court of Customs and Patent Appeals in upholding 


Decision was handed down by the 
the ruling of the Commissioner of Patents 

\lchough there were minor differences in the bands, the court 
held that the Sharp & Dohme label had nothing sufficiently dis- 
tinctive to permit is registration in view of the opposition of 


Parke, Davis & Co., who had previously used the label for many 
years 
John S. Turn succeeds Percy C. Magnus, of Magnus, Mabee & 


Reynard, Inc. As his last official act, President Magnus sug- 
gested that Frank E. Holliday be elected to honorary member- 
ship of the club in recognition of his service to the club as a 
former member of the Foard of governors. Upon motion, Mr. 


Holliday was unanimously elected an honorary member. 


Hosken & Co., New York, will establish offices in Los Angeles 
and San Francisco, to act in conjunction with their New York 
offices and warehouses 








ROTARY FILLERS 


ALSO 
Bench and Gang Types 
FAST—ACCURATE—DURABLE 
For Extracts, Medicines, Inks, 
Bluing, Oils, Syrups, etc., etc. 
For filling bottles, jugs, cans of 
3 ounces to 5 gallons. 


Automatic or Hand Feed 


Horix Manufacturing Co. 
Corliss Station :: Pittsburgh, Pa. 
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Obsolescence 


(Continued from page 275) 


facturer will have to move cautiously to provide 
against purchasing a machine that will be ruined by 
his products 

But when the manufacturer after having weighed 
all these facts, suspects that his equipment is obsolete, 
One way would be to 


~ 


how can he be certain of it 
summarize this discussion in the form of a question- 
naire, which would run somewhat as follows: 

Can his present equipment meet sales requirements? 
ls it operated all the time at rated capacity ? What 
are his labor and overhead costs per unit ? What will 
What will power 
? What 


set-up costs be 


4 


these costs be on new equipment 
on new equipment foor 


What 


Does it require highly skilled 


consumption be 
; 


space is required ? will 


Maintenance costs ? 
operators ? 
Having decided to scrap his old equipment anc 


purchase new by a process of ratiocination more or 


less like the foregoing, he should remember if he pur- 
chases or develops multi-operation machines, that 


than 


they usually are delicate and require more 
normal care, and hence, can never be operated safely 
at more than rated speed 

And finally, all manufacturers should continually 
check the performance of his own equipment, not only 
against the mechanical progress of his own industry, 


but of other related industries as well. 


Drug Trade Get-Together 


The annual drug trade get-together sponsored by the Drug & 
Chemical Section of the New York Beard of Trade proved the 
usual success when held this vear at the Hotel Roosevelt on 
March 4 


allied trades within the metropolitan area gathered at the hotel 


Over four hundred and fifty of the drug, chemical and 


to exchange greetings and sit at dinner together 

Dr. H. Sheridan Baketel, president of Reed & Carnrick, pre- 
sided at the dinner after his introduction by Charles A. Prickett 
Baketel 
University ; 


Ihe Upjohn Co., who is chairman of the section. Dr 


introduced in turn Colonel Axton, of Rutgers 
Charles ©. Concannon, Chief, Chemical Division, 
Foreign & Domestic Commerce 


Bay Ridge 


Bureau of 


and a humorist, Mr. Baker of 


Salesmen’s Association of American Chemical Industry will 
be addressed by Frederick A. Kopff, assistant district attorney 
of Kings County, N. Y., 
at the Drug & Chemical Club, New York 


ecuted many of the famous murder trials of the past few years 


at its next meeting to be held March 24 
Mr. Kopff has pros 


in Brooklyn, and he will descrite methods used in detecting 


criminals and convicting them. 


A certificate of domestication has been issued to Johnson & 
Johnson, a New Jersey Corporation, with principal office in 
Virginia at Richmond, with E. C. Toone, agent in charge of 
business, to manufacture and deal in drugs, chemicals, physi- 
cians’ and surgeons’ supplies. Maximum capital is $8,200,000. 
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THE NEW IMPROVED 
SEALING MEDIUM 


Is the Beardless Mouldless Wonder 


“NoWhiskers 
of Mo uLD!” 


Closure Cork-Tex never fears whiskers 
of mould. They simply won’t grow 
on him. and manufacturers 
of cork have long feared mould. Now, 
that danger is gone with the devel- 
opment of CLOSURE CORK-TEX. 
CLOSURE CORK-TEX is safe 


company for your products. 
Write us. 


Users 


BOND MANUFACTURING CORPORATION 
WILMINGTON -- > DELAWARE 
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Every Botile 
Labeling Job 
A Work of Art 


On World, O. & J., National, Er- 
mold --- on every automatic or 
hand-fed labeler --- you are sure 
to get one hundred per cent gum 
efficiency from 


BOTTLE 
LABELING 
GUMS 





Grab quickly, work smoothly. High- 
ly concentrated --- go further. Will 
not crystallize --~ climate-proof and 
weather-proof under all conditions. 
Non-staining. Hold labels perma- 
nently --- enhance the sales appeal 
of your bottled goods. 


Other Mikah Adhesives: 


TIN PASTES 
CASE SEALING GLUES 
CARTON SEALING GLUES 


NATIONAL 
ADHESIVES 


CORPORATION 
Executive Offices: NEW YORK 


WORLD'S LARGEST PRODUCER 
OF ADHESIVES 





ST 
AN .ADHESIVE FOR EVERY | 
MACHINE OR HAND OPERATION |: 











Not Spice Nor Flower 
(Continued from page 271) 


more volatile essential oils. Small bunches of the 
roots are sold for perfuming linen and lingerie, and 
also as a protection against the ravages of moths, the 
purchasers preferring those roots which are known 
as white. Pulverised root is employed in the prepara- 
tion of certain sachets. 

Oil of vetiver also enters into the composition of a 
number of highly popular bouquets, and an excellent 
extract or tincture of vetiver can be produced by 
taking about two kilograms (4.4 Ibs.) of dried vetiver 
root, cutting it into small pieces and then putting 
these into four liters 50 grams (1.1888 gallons) of 
rectified alcohol, and allowing them to soak in this 
alcohol for 15 days. Naturally, the amounts called 
for can very easily be stepped up to meet the individ- 
ual requirements of the manufacturing perfumer. 
Many persons who have lived in the Orient are fond 
of this, and a very profitable trade may be established 
on this item among such people. 


Spencer Boehmer, of S. U. Boehmer & Co., Chicago, reports 
encouraging results from his recent advertising campaign on his 
new lotion “Bimay Balm,” and is laying his plans for a similar 
course of action on the new shaving soap, which will be placed 
in a container that will be an interesting departure from the 
customary tube 





- 
Metal Cap Specialists 


If you are confronted with any 
problem in connection with the 


proper sealing of your containers--- 


If your product is chemically active; 
If it seeps from your containers; 

If moisture or air affects it; 

If your cap liners do not stand up--- 


That’s the time to 
call in Gutmann! 


FERDINAND GUTMANN & CO. 


Bottle Closure Specialists Since 1890 
Bush Terminal No. 19 BROOKLYN, N. Y. 


Exclusive Manufacturers of 


“FILMASEAL” The perfect closure 
“INERTO"’—A Plastic Inert Liner 
“SANISEAL”—The Ideal cap for Standard Milk 
Bottles and 5 gallon Water Bottles. 
Trade Marks Registered---Patents Pending. 
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Cut Prices, Cut Volume 


(Continued f-om page 236) 


taining the price these druggists simply stopped | 


boosting our product and sold it only to those who 
unmistakably asked for it. 

Is this some theorizing on my part ? Listen to this. 
We succeeded at last in stopping the source from 
which these cut rate druggists were getting our tooth 
paste after we had refused to sell to these druggists. 
Immediately, retail prices went back to their former 
fair and profitable level and, best of all, our tooth 
paste sales resumed their upward trend, because now 
druggists over the city were willing to get back of a 
product which they could sell continuously at a fair 
profit. 

Don't let anyone ever try to tell me that retailers’ 
cut price wars are no concern of the manufacturers. I 


know and I have the facts to back me up. Dealer | 
co-operation very well may mean the difference | 
between profitable and unprofitable volume, and | 


dealer co-operation isn't to be obtained from any 
large group of retail merchants unless they are able to 
sell a product at a fair profit. 


Low Priced Aenemia Treatment From 
Cod Liver Concentrate By-product 


One of the most interesting recent developments in the manu- 
facture of drugs and similar preparations, in the opinion of 


officials of the Food, Drug and Insecticide Administration, is the 


successful production of a valuable liver extract from the residue 


and water left over from the production of cod liver oil con- | 


centrate. This new product is said at the Administration to be 
equal in potency to calve’s liver extract and it can be made at a 
cost of approximately only one-fourth or one-fifth of the cost of 
producing calve’'s liver extract 

The importance of this cost element, which, it is presumed 
will be reflected in the price of the new article, in the treatment 


of pernicious aenemia, will be appreciated, medical officers of the 
Administration say, when it is noted that the cost of treating 


this insidious disease has run to about $2 or $3 per day for the 
calve’s liver extract alone. 

The new product has been tried out successfully in Bellevue 
Hospital, New York, under the supervision of competent phy- 
sicians, it is stated 


LatherKreem Sales Stimulation 


\. J. Krank Co., St. Paul, manufacturers of LatherKreem and 
a complete line of beauty preparations, report a new merchan- 
dising policy, offering for the first time a ‘free deal” proposition 
on LatherKreem to the dealer. Three free with a dozen tubes 
or jars during the month of April only. This is expected to 
stimulate a considerable interest in the product which has been 
known the world over for more than twenty years. <A national 
advertising campaign is already under way in the Saturday 
Evening Post, Collier's, and the American and other general 
magazines are to be added to the list later. 

Euro American Corp. have consolidated their New York sales 
office with their main offices in Newark. Their Newark building 
occupies about 20,000 sq. ft. and is equipped with offices and a 
modern laboratory and manufacturing plant at 125-135 New 
Jersey R. R. Ave., Newark. 
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mh OF 


HIGHEST QUAL 


product» 


--- THE FINES 
CLOSURE MAE 









| Sercscies quality! 


OR highest quality products, the finest 
closure made. 
Bottled-at-factory-freshness until the very last 
drop has been used. 
Utmost convenience in use—no tools, no openers 
needed. 


* **That’s a very brief summary of Kork-N-Seal’s advan- 
tages. All are extra selling points for your product, if it’s 
Kork-N-Sealed. 


For millions of families are reading and hearing about 
Kork-N-Seal regularly. And you can cash in on this adver- 
tising and put Kork-N-Seal’s merchandising plans to work 
for you. Let us tell you how other leading manufacturers 
are doing it! Write—no obligation. 


WILLIAMS SEALING CORPORATION 
Decatur, Illinois 


~ Williams 
KORK-N-SEAL 


| THE CAP WITH THE LITTLE LEVER 
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Fine Chemicals 


Creosote 
Creosote Carbonate 





Guaiacol 
Calcium Guaiacol — 
Sulphonate ao 


Potassium Guaiacol 
Sulphonate 


5 eters 
2 A IES 
eap eee: 


Salicylic Acid 
Formaldehyde f ; ; | 
Para Formaldehyde Acetyl Salicylic Acid | 


Hexamethylenete- 
tramine 





iMethy] Salicylate 


Benzoate of Soda 


Benzoic Acid 


Sodium Salicylate 


and 


Bromides 


Benzaldehyde 
Benzyl Chloride 








Glycerophosphates 


Minor Salicylates 





Silver Salts 











HEYDEN CHEMICAL CORP. 


50 UNION SQUAIRE NEW YORK 
180 N. WACKER DRIVE CHICAGO 
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{ Prices Curren 


Chemical prices quoted are of American manufacturers, spot 
New York, f. 0. b. for immediate shipment, unless otherwise 
specified. 

Products sold f. o. b. works are so specified. Imported chemi- 
cals are so designated. Resale stocks, when a market factor, 
are indicated “‘second hand." 


Medicinal, Aromatic, and Photographic Chemicals, 
Crude Drugs, Spices, Essential Oils and 
Concentrates, Miscellaneous Raw Materials, etc. 


Crude Drugs and Essential Oils are quoted f. 0. b. New York 
(Manhattan with limitations) for immediate shipment. 

The range of price given is not “bid and asked," but are 
prices of different sellers, based on varying grades and/or 
quantities. Containers named are original packages most 
commonly sold. 




















= Chemicals 
Ammonium Valerate 
Current am - — '- 
P Market High w ¢ w 
Month } 
{ by Review Acetanilid, USP, 200 Ib bbls. . fb. 36 37 ae .36 37 .36 
Acetone, pure 350 Ib drs wks.. mY .14 14} my. 19 .14 
Acetphenetidin, 225Ib bbls. .Ib. 1.25 1.30 1.30 1.25 |e 4.23 
Alcohol Prices Upset ACID, Acetylsalicylic, ae? Is , 
nail Ce aad ca em alae oe a6 ‘ s 85 90 90 85 90 8 
Alcohol is in a very unsettled condition at this writing Agaric, | oz vials 3.50 3.50 3.50 3.50 3.50 
Che price schedules issued by the distillers is still nominally Areenous, | “7b ib bbls ib. 60 rs) OL to ot “60 
in forc > although shading has bee resorte Ss > Boric, 300 Ib bbls ecccccne > 094 10 10 .074 . 104 .074 
orce, a ous! shading has been resorted to, in some Coahae. 3 ee hex, ie a a0 800 8°00 8°00 8°00 
instances prices Je per gal. below schedule being offered Camphoric, USP, VIII 1 ib 
‘ari 82 82 82 82 2 2 
Various reactionary conditions have contributed to Carbolic, USE. “erys I 112 i3' 4.8 4.82 4.86 4.3 i 4.6 
this. The normal reaction in demand at this season, the ee ta! “=. % 4 4 iM ue a0 
innamic, > Cé 2) d Zz > 
slowdown in business, which has been rather general, and Citric, USP, piers "330 ‘lb b sbi 
a great increase in competition, have been the chief factors LGB cove imp. 113 th a -46 -40 46 -46 -46 
in bringing about a condition the ‘ausing the distillers lb. 65 70 .70 .65 61 59 
ging about a conditio hat is causing the distiller USP’ powd 20016 boi “Ib: - = r oa a 
some uneasiness. Diethylbarbituric, 1 lb bot lb. 3.80 4.00 4.00 3.80 4.60 4.60 
. 5% SP, 15 bbls. .Ib. 7 Sy af 
Competition has developed principally from methanol Giyeetophosphorie, 23% itp . si tie " " 
synthetic, and snythetic ethyl alcohol which is now in bot... .. +. .0 1.40 1.75 1.75 1.40 1.75 1.40 
seis a ‘ z Hydriodie, USP; 10% 5 Ib 
quantity production by a large producer of methanol. An Ib 70 70 .70 .80 .80 
intensive sales campaign is planned, and as this product Hydrobpomic, USP, 40% 155 55 $5 55 55 55 
can be used in place of alcohol in certain industries that Hypophosphorous, USP, P, 30% 
have always been monopolized by the alcohol distillers, at 5 gal demis. ‘Ib. .85 .85 85 85 85 
a > 
an attractive price, its effect will doubtless be felt. - —" eis VILE 100 vibcby 56 62 62 56 .62 56 
It also be bor i ‘ > illers have USP, X 100lbcbys..... Ib. 62 64 64 62 64 62 
must also be born in mind that the distillers have Phenylcinchonic..........Ib. 3.25 3.25 3.25 4.50 4.50 
molasses contracts at very high prices so that the addi- Phosphoric, USP, Syr 70 ip ’ 
: : ‘ .14 Pe : 3 15 .14 
tional competition from new sources coming at this time me... crys 5 lb cans. ib ] 30 1 40 1 40 1°30 1150 1.40 
paenEns & Serine Deen. Salicghic USP, 100lebbis tb, 40 as ds 40g 30 
alicylic > $.1Ib. -40 , . F 
Succinic, iy ols. . Ib. ye }.35 3.33 | L397 | Be > | 
Selpars USP, 6% 100 Ib os 
ae eee ae eo ees oF ey ae b, 05 06 .06 05 .06 .0 
Cinchona Bark Output Tannie, USP, tiufty 5016 bbls 
EAE .90 93 .93 82 .93 .85 
The estimated production of cinchona bark for the entire T: — 200 Ib bbls: . its: Ib, 375 334 385 es a 374 
= ” / 2 wae Fe 3 ‘ ° 
Netherlands East Indies during 1929 is 10,640,137 kilos, |Aconitine, Alk, crys 1 oz vials P ies 
+02 ny 30.00 30.00 30.00 7 30.00 30.00 
9,369,137 kilos and 1,271,000 kilos being divided between adimorphous, “Nos z vials, : ‘ae ‘G 20.00 20.00 20.00 20.00 20.00 
ava < S atra. respectively. The estimates are ce Adeps Lanae, hyd 350 Ib bbls lb. 144 15 .16 144 .16 : 
Java and um itra, respectively. The estimates are based Anhydrous, 350 Ib bbls. . . . Ib. 1S 16 18 16 18 -16 
on returns from ninety-seven estates growing cinchona Agaricin, 1 ozvisincl.......0z. are VS 232 2.32 2.36 2.32 
The total actual production since January 1, 1929,  |ALCOHOL, Benzyl, 5Ibbotlb. 1.25 1.35 1.35 1.25 1.35 £25 
including October, for Java amounted to 8,527,481 kilos Eteh. USP, 190 - 50 oo Lik. Stee: 4 Sale, See 
, e 2.6 > 7 2.7 26 2.7 
and for Sumatra to 1,433,621 kilos, according to Trade Pure tax free. . gal. .61 69” 69° 61 .69 .61 
. : Gre eee 2.69 2.79 2.7 2.69 2.79 2.69 
Commissioner Thomas C. Barringer, Batavia Grain drum add gal. ‘ ‘ e ” 
| 
No. | spec... gal. 51 .59 59 .50 .60 47 
1 comp.. venue .52 .60 60 eee .61 .48 
; ? INO, 5 COMPD...¢:0.0.0:0e0 Mle 51 Bb 39 .50 .60 -47 
Iodine Price Correction ZF is GOO: via cic soda gal. 514 59} 594 514 O14 484 
39 b, spec. + <Gale 52} 63} 634 514 oan 514 
PRY ) . gal. 8 59 Re .47 .66 F 
In the issue of November, 1929 we reported the change ions spec 98:59 % om. ’ ; . ™ om ‘ad 
> b; | — : aij 2 -~ciwenww o@-wmiad ” sgal. 1.30 1.60 1.60 1.25 50 1.25 
in the basis of iodine prices from pounds to kilos. In that ide iim." ib, 4:30 «44:50 «4:50. 4.309 10:00 8100 
issue we gave the new price per kilo as 15s 3!4d. This  |Aloin, USP, 100 Ib cases....Ib. 1.90 1.95 1.95 1.90 1.95 1.25 
| bt those peal Fh 15s. Fk cow bell Aluminum ‘Acetotartrate kegs 
should have reac 2S 2720 per Kilo. Neeaaee hacen ces Gene calle re 1.60 1.60 1.60 1.60 1.60 
Amidipyrine, 10 lb boxes....lb. 4.25 4.45 4.45 4.25 £4.45 4.25 
AMMONIUM, Acetate 100 Ib 
| =F .38 40 40 38 .40 .30 
Mercury Softens Benzoate, USP, 1lbbot../Ib. 25. «1.27, 27,2727 *:.27 
i . Borate, 10 lb bot. .lb. that Py | Bip. Be 35 one 
Mercury is easier at $122.50 Surplus of the domestic Bromide, USP, 450 Ib bbls . Ib. 47 .49 .49 .47 .50 .47 
, : : Imported, 112 lb boxes. .Ib. 48 .50 .50 48 .50 48 
product is reported as the reason for the decline from Carb, USP, lump 100 Ib kegs 
$124.00. prev: * oe i‘ a lb. 13h 13h 3H BR 
$124.00. prevailing last month. The foreign situation ha USP) powd 100 lb kegs. ‘Ib. vot 14} 14} 144 14h 14h 
not weakened any, and the undertone in general is strong, Citrate, 100 Ib kegs... . . .Ib. 90 1.30 1.30 .85 90 .85 
hs is AN hiatus Ms out : Ichthyolate, as to brand. Ib. 4.00 4.50 4.50 4.00 4.50 4.00 
so that there is every reason to believe that price will lodide, USP, 25 Ib jars. . _ Ib. és, 5.20 5.20 5.20 § 5.20 5°20 
ave . ‘ a ee ee >» yorvy i 7 7 osphate, dibasic 250 lb bbls 
again return to the higher level in the very at hee. | Se “ 48 50 50 48 50 B 
Demand is good with shipments in February being in Salicylate, USP, 100 Ib kegs : 
, : OEE lb. lb: 1.20' 1.20 05 1.20 1.15 
Se 7s sss done ; 
excess of business done in January. Valerate, USP, 25 Ib jars... Re ©. 2:75 2.90 2.90 2.75 2.90 2.75 
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Codeine 
Soces - a oa sae te 
> arket ¢’ w w 
{ Monthly Review }- : 
Amylene Hydrate, | lb bot. .Ib. a 7.10 7.10 7.10 7.10 10 
Antipyrine, ay he horde, 4 2.65 3.00 3.00 2165 3.00 1.53 
. ‘ —— ydrochloride, 
Cod Liver Oil Advances  iepgeapeenpseaey 22.60 22.70 22.70 22.60 22.70 22.60 
‘Aoniins Visdealnsen, loz Se 
-OZ. Lae be 8.75 8.75 ree es 8.75 Lid? 
Cod liver oil is distinctly strong in tone at this writing. —|Aspidospermine Amorphous. oz. -. 15.00 15.00 15.00 15.00 15.00 
Price has advanced in the spot market to $30 and $31 per pnp Se Care eee 6.50 7.00 9.10 6.50 9.10 7.00 
be an incre: ‘ arre ‘ables receive Methyl bromide, | oz vials.oz. -»» 25:00 25.00 25.00 25.00 25°00 
arrel, an increase of $1 per barrel. Cables received from ete eg 300 300 3.00 3.00 3.00 
Lofoten March 4, put the production for the new fishing Single ounce... .......02. cS Je bs aA 3.15 3.15 3.15 
ete Barium lodide, 5 Ib box. lb. ne 5.15 5.15 $15 $.15 5.15 
season at 14,050 barrels. This compares with a production Sulfate, X-ray diagn bbls. .Ib. 093 10 10 094 10 093 
of 24,519 barrels for the same period last year. BAY RUM | Porto Rico, 45 5 gal, 
- a: ‘ ee _ i 75 80 90 75 90 85 
The decline in production this year of over 10,000 Domestic syn; 50; ga bb. “eal 50 75 75 “50 55 50 
¢ ‘ div > Tes > . t omas, 50 bbls. ..gal. 80 90 90 80 .90 80 
barrels to date is undoubtedly the reason for the strength omen € , a 6+" o wm ar 2°50 2'@ 2°50 
displayed in the spot market. It is also reported that Benzoy! Cholride, 500 lbdr..Ib. 1.00 1.05 1.05 1.00 1.00 1.00 
; = Benzoate, Medicinal 
carry-over stocks have not been heavy, although total FFC. Ib. 1.20 1.40 1.40 1.20 1.40 1.40 
. : Chloride Redis, 160 Ib eby. = 30 35 35 30 oe 30 
production last year was exceptionally large Formate, 1 Ib bot 335 3.50 3.50 3.25 3.50 3.25 
. Succinate, 160 lb cby..... . 5.25 5.29 5.25 5.23 5.25 
It must be born in mind, however, when trying to draw uccinate, 160 Ib chy. rs sa on 
conclusions from these figures, that while there is a great |BISMUTH, metal 100 lb cases 1.70 170 1.70 1.70 1.70 
disparity in production for these comparative periods, Ammon. ‘Citrate, USP, 5 ib ae jal ioe cae oe 
ttn Gop eeie aa ees ees Re 5 5.50 5 me 5. 
severe storms have delayed the fishing this year con- Rarenntibntabe: 5 lb box. Ib. 3.10 3.10 3.10 3.10 3.10 
: Citrat SP, 5 Ib Ib. 2.75 py BY i) 2.72 Diae 
siderably, so that the days lost would to a large extent ines yg Giana rreenn 3.15 315 3.15 S15 3.15 
nloi " , eo : . ‘ et Hydroxide. ee f 3.05 3.05 3.05 3.05 3.05 
explain the small catch. It is reported that storms still Nitrate 25 i aaa Ib 180 180 180 i 80 180 
continue very violent in the fishing area < th ide anhydrous......... > 3.40 3.40 3.40 40 3.40 
ery viole e fishing area and should this | Gv chloride, 23 ib boxes. ..Ib, 310 3.10 3.10 3.10 3.10 
cause further delays the result would certainly be serious Salicylate, 25 lb boxes... .. b. 1.80 1.80 1.80 1.80 1.80 
Te "gman USP, 25 Ib 
as the fishing ends in May, so that the best part of the Stipe re creer te oe b. 2.20 2.20 2.20 2.20 2.20 
fishing season will be lost Subcarbnate, = ~ 3.45 3.45 3.45 3.45 3.45 
It is interesting to note that there seems to be a pro- Regen, Se, 2 —— 250 2.50 2.50 2.50 2.50 
initia: niin den ee eS PEP Subiodide, 5'Ib lots. 2222: Ib. 4.25 4.25 4.25 425 4.25 
ction cycle in cod liver oil, every fourth year seeing Subnitrate, USP. 25 ibjarIp. 1.58 30 : “0 1°58 105 158 
peak production, with a decided falling off in production Subsalicylate, | USP, 25 Mg wae: aed tend “ais sale 
. - ixes ° eee 2 2 2 ‘ = 
for the succeeding three years. Last year being the fourth Tannate. ‘Ib. 2.65 2.65 2.65 2.65 2.65 
mnt in thes curls and a week woe . pete Borax, crys USP, 400 Ib bbls. Ib. 06 06 .06 06 034 
year in the cycle, and a peak year in production, this year, — |Bromoform, USP, 5 Ib bot cases ; mete ye 
7 : . ™ Pom a: ° b 1.65 1.90 1.90 65 90 6 
if past history repeats itself, should show a small crop I ane vor ay alge — og 500 500 4.00 500 4.00 
Demand here is reported good with business being [C@dmiumiodide, 10Ibbot...Ib, — ... 4.55 4.55 - or eee 
ce, , sever: me : cae ; : a CAFFEINE Alk, USP, 1....... 
booked by several dealers in excess of bookings for the = 100 Ib kegs.......... ib. 2:75 2:80 2:80 2:75 “2:06 2275 
sam riod le ek itrated, 50 lb cans. . Ib 2.20 2.45 2.60 2.20 2.60 2.00 
© period last year. Hydrobromide, | tb bot ob. 4:80 5.00 5.00 4.80 © 5.00480 
Dec ar XD : ] dS ate “ing ‘ ydrochloride, 1 b bot. b 6.05 6.55 6.55 6.05 6.55 6.0 
eclared exports to the United States of medicinal cod Soo tag ard te S40 590«C«$90—S$40—iS90—s«540 
liver oil from Norway through Bergen, which port account- Sodium Benzoate, tins. “Ib. _ 3.05 3.05 3.05 3.05 3.05 
; Salicylate, tins. 2.95 2.95 2.95 2.95 295 
ed for the bulk of the exports, during 1929, amounted to —_|Calcium Bromide, 100 bcs. ‘Ib. 60 60 60 “60 60 
7 desi Sa ae < i a Carb, USP, 175 lb bbls. . . . Ib. 05 06 06} 04} 06} 04} 
1,600,000 gallons, valued at $1,395,000 against 1,327,000 Glycerophos, 250 Ib bbis. Ib 140 140. 1.40. 1.40 140 
- eee ee Pt 4 7( . 928 . . ypophos, — 25 Ib cans Ib 60 65 65 60 .65 .60 
gallons, valued at $1,279,000 in 192 (Consul M. C Sa ages ida c* an 4°85 4°35 435 Be 
Pierce, Bergen.) Lactate, USP, "500 ib bbls’ Ib; 45 50 50 45 50 145 
: Lactophosphate Soluble. . . Ib. ae [20 1.20 1.20 1.20 1.20 
Imports into the United States during 1928 and 1929 Powdered tins. ‘Ib 1.00 1.00 1.00 1.00 1.00 
a ies Insol, powd tins........ Ib. 50 50 50 50 50 
were: 2,579,000 gallons, valued at $2,517,000, and 2,860, Sulfide, USP, 100 Ib drs... .Ib. 213 24 24 214 24 214 
000 gallons, valued at $2,445,000 respectively an increase |CAMPHOR, Jap. ref. slabs 100 
- Ib. beeps 3 4 14 3 4 59 
of 281,000 gallons and a decrease of $72,000 9 cae Gall Geb ae = os i ne es e be 
4 oz tab, 100 lb cases. .. .Ib. 76 77 77 .76 77 73 
Liniment, bbls.......... “gal. 2.20 2.30 2.30 2.20 2.30 2.20 
Monobrom, 100 1b cases... . Ib. 1.85 1.90 1.90 &5 1.90 1.85 
Casein edible, 100 Ib kegs... Ib. 45 55 55 45 55 45 
—* Animal medicinal. jars 
50 50 .50 50 50 
7 Charcoai “Wood, “powd, “100 Ib 
Menthol Price Holds = | bbls... lo... Ib, 06.07 07 05} 06 054 
Chloroform, USP, = -Ib. 25 27 27 25 30) 25 
. chloral Hydrat 5 
Menthol has not changed in price during the past greet ere Rennes oe 75 80 80 75 80 75 
ee: ‘ re 100 lb drums. sald, 55 60 60 5 75 70 
month. Quotations are still being made at $4.00 and Icholesterin......... 12222. oe 550585 5°85 5°50) «5.85 5°50 
415 > This c , thic ‘ -_ “weer. Chromium Sulfate Scales, tins 
$4.15 per Ib. This commodity, which has been excep-  [(hromium Sullate Scales, t ie 4s 50 eo 45 + 55 
tionally weak for a long time, and has been declining Powdered tins. ........Ib. 50 55 65 50 é 60 
Chrysarobin, 50 lb tins... lib. eg 4.10 4.10 395 4.25 5.2 
regularly, now seems to have been stabilized somewhat. Cinchonine Alk, 100 oz tins.oz. te 38 .38 38 38 .38 
. e p ; . eee err oz. 43 46 46 43 68 65 
Competition is still keenly felt, and demand has been Sulfate, 100 oz tins....... oz. : 25 25 25 25 .25 
barely normal, but spot stocks are now reported in stronger Cinchonidlin Sulfste, 100 of tins 35 35 35 35 35 35 
: : —— ating a ee eee ee ai Cocaine Alk, USP, pape. -f. R07) 20007 «3612.07 «3615.07 «= 1.07 
hands that are making a concerted effort to arrest the Rigdrochiodide USP. . 8.50 8.50 8.50 8.50 50 
downward tendency. A somewhat better condition in the |@QpEINE Alk, 1 oz ony 10 ; 
Hl , ark ic ices > wi ¢ : lesirais fice | ces 4 600:0'08 < 4:0:0:0 oie'n we 87 87 87 7 0 
primary market is also not iceable with a disinclination to PP nk a lad ts = of 12 is oe 
let stocks go at the first bid. While no immediate improve- Hydrochloride........... oz. 10.87 10.87, 10.87 10.87 9.87 
: : ; Nitrate, oz vl 10 oz lots... .oz. 9.80 9.80 9.80 9.80 8.30 
ment is looked for in the way of price, buyers will not have Phosp. oz vl, 10 oz lots. . . .oz. 9.42 9.42 9.42 9.42 7.92 
hi é hei : Bae a f Bef Salicylate. . ees 8.25 8.25 8.25 8.25 6.75 
things quite their own way as heretofore, it is reported. Sulfate, oz vi, ']0 oz lots. . 02. 9.67 9.67 9.67 9.67 8.42 
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Chemicals 





{ Monthly Review }- 


Indian Quinine Stocks Up 


From the annual report of the Government Cinchona 
Plantations and Factory in Bengal, India, for the year 
1928-29, it is seen that the quantity of Bengal bark 
harvested was 1,041,827 pounds as against 917,259 pounds 
for the preceding 12 months, and this in a year when the 
plants were damaged by hailstorms and an_ obscure 
disease. The amount of quinine sulphate manufactured 
during the year was 41,368 pounds at a cost of 2,721 rupees 
the pound and in addition there were produced 20,501 
pounds of cinchona febrifuge (the mixed alkaloids of the 
cinchona bark) as well as 1,126 pounds of quinine salts 
other than the sulfate. On the technical manufacturing 
side a similar degree of progress is recorded, a new purifi 
cation plant installed during the year being claimed as 
giving a final quinine product as white as any brand on the 
market. The trouble which the Indian producers are 
experiencing, however, is one of marketing, for despite the 
actual and potential consuming power of the Indian 
population for quinine, it is proving very difficult to sell 
the Bengal product, except to those outlets the purchases 
of which can be directly controlled or influenced by the 
government. The consequence is that stocks are accumu- 


lating in the depots 


India is the most important present market for British 


quinine makers, her takings, even excluding Burma and 


Ceylon, being 54,000 pounds out of a total British export 
of 133,400 pounds of quinine in 1928 
Trade Journal and Chemical Engineer,’ 


“The Chemical 


‘January 17, 1930 


Glycerine Competitive 


Glycerine market remains unchanged at 131!%c per Ib. 
The undertone is easy with competition especially keen 
Sales are not up to normal with stocks in the 
Hand to mouth buying 
so that con- 


at this time. 
spot market reported as plentiful 
has been quite noticeable in this commodity, 
sumers are not carrying large stocks. However, improve- 
ment in business has not developed as yet to any notice- 
able extent. Although 1314c for glycerine should prove 
attractive to buyers, orders have not increased in size 


Japanese Synthetic Aromatics 


The manufacture of artificial aromatic chemicals is an 
industry well suited to Japan, writes Tadaka Kainosho, 
president of Takasago Perfumery Co. (Ltd.) 
entitled “Industrial Japan”, issued upon the occasion of 
the World Engineering Congress held in 
autumn of 1929. At present, such single artificial per- 


ina bo« kk 


Tokyo in the 


fumes as safrol, heliotropine, linalcol, linalylacetate, 
eugenol, vanillin, ionone, geraniol, citronellol, and hy- 


droxy-citronellal constitute the principal products of the 
Takasago Perfumery Co. (Ltd.) the Nippon Koryo, 
Yakuhin Co., and several others. They produce not only 
enough to supply the home demand but export to Europe, 
North America, and also to China, South Ocean Islands 


and other regions. 
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Current 1930 192: 
Market High Low igh Low 
Colchicino Alk, neh 1 oz vi. a 20.00 20.00 20.00 20.00 20.00 
Salicylate, lozvls....... 39.90 35.50 35.30 33.50 35,50 
Cream Tartar, USP. 300 Ib iets 
SOT ar re a een eee b. 273 273 27% 273 .28 .26} 
Imp. powd. 224 lb bbls. .. .1b. 254 254 254 254 27 254 
Creosote, USP, 42 lb cbys. . -—— .40 2 42 40 .42 .40 
Carbonate, 1501 b. 1.50 1.60 1.60 1.30 1.60 1.50 
Cresol, USP, 400 lb drums. “Ib. Ge .20 20 .20 .20 .20 
500 Ib drums. ....... Ib 14 17 .20 14 .20 .20 
DIGITALIN Pure, | ozvial.oz 15.00 15.50 15.50 15.00 15.50 15.00 
Dover's Powder, USP, 5 lb tin 
se 2.80 2.80 45 2-50 2.45 
Duboisine Sulfate, 1 oz vl. no 35.00 40.00 40.00 35.00 30.07 30.07 
Emetine Alk, 15 grvial..... “02. 85 85 85 85 85 
Hydrochloride, USP, | oz Sei 
TAREE RES 25.00 26.00 36.00 25.00 36.00 35.00 
1S erain viels..... 5. 2.50 v.70 2.70 2.50 2.70 2.50 
Epsom Salts, USP, 200 Ib bbis 
pelaapaan icine ie eater 100 i ABS 3 2.50 2.50 ee 2) 2.50 Tee 
Imp. 100 Ib bbls. .... 100 1b. 2.30 2.35 2.35 1.95 2.00 1.95 
Ergotin Bonjean, | Ib jars... Ib. 18.50 19.00 19.00 18.50 19.00 18.50 
Eserine Alk, 1 oz vials. - 50.00 50.00 50.00 50.00 50.00 
Salicylate, Loe wials.. ..<+ 40.00 40.00 40.00 40.00 40.00 
Sulfate, USP, VIII 1 oz vials 
Sieiciaca w sestateiviale wereiorateretals oz. 40.00 40.00 40.00 40.00 40.00 
ETHER, USP, 55 |b drums. .|b. 16 18 16 18 18 
Anaesthesia, 55 Ib drums. -Ib. 21 23 23 21 23 es: 
Nitrous, 1 iSioti ce eae : 80 98 .80 98 .80 
Ethyl Chloride, 200 lis bot. 1. .22 24 24 .22 24 By 33 
Ethyl Iodide, 5 Ib bot. 0.25 6.25 6.25 6.25 O22) 
Formaldehyde, ses Li cig s 
CI WKS. v: «5 bys 09} 093 103 O94 . 103 09% 
C7 Sc cae ib. 20 21 21 20 21 .20 
GLANDULAR SUBSTANCES 
Duodenal Substance, | Ib lots 5,50) 5.50 5.50 
Liver Substance (Hepatic) 1 
on TO Rg Ree SE aE ee 4.50 4.50 4.50 
Orchic Substance Gi Testicular) 4.75 4.70 4.75 
Ovarian Substance, wre, 4 
Ib lots. . 26.00 26.00 26.00 
Ovarian Residue, Tiblots. 20.00 20.00 20.00 
Pituitary Substance, whole | 
Ib lots. ... 40.00 40.00 40.00 
Pituitary Substance, ‘Anterior 
Lobe, I Iblots..... 27.00 27.00 27.00 
Thyroid, LL); 3: P.. TIblots.. 4.75 4.75 4.75 
Oxgall Powder, 1 tb MESS 5. osc 1.35 | Une 8 3 boos: 
GLYCERIN, CP, 550 lb drums 
- lb. 134 14 134 154 133 
Gold C *hloride, bottle ‘ 12.00 12.50 12.50 12.00 12.50 12.00 
Guaiacol, liq. USP. 100 ‘tb. 
COSY gio aie tak einieaee oh Ib 1.65 iy a 1.75 1.65 Pre: 1.65 
Crysta .lb Pee: 2.50 250 y ABS 0) 2.30 2.25 
eee “1 Ib bottles. ee 13.00 13.00 13.00 13.00 13.00 
Carbonate, 5 lb boxes.....lb. 1.70 2.50 2.50 1.70 2.50 1.70 
Halazone, 5 Ib bot. : Ib. Y AE ie B25 5.25 2299 529 y Sey fo 
Hexamethylenetetramine, USP, 
100 Ib dr.. 46 .47 56} .46 62} 48 
Homatropine I iydrobrom USP. 
anes 14.50 14.50 14.50 14.50 14.50 
5 oz ‘and 1 oz ‘vials | ssietots Oz. 13.50 13.50 13.9 13.50 13.50 
Hydrastine Alk, USP, 1 oz vial 
Velsnbin alate aa a cians Siew eeamer “LOCO 21.00 21.00 20.50 21.00 20.50 
Hydrochlide, USP, 1 oz vials 
— 20.50 21.00 21.00 20.50 21.00 20.50 
Sulfate, ‘Wozeial.. so... 
Hydrastinine Hydrochloride, 22:30 23.00 23.00 22.30 23.00 22.50 
USP, 15 gr vials. 
Hydrogen Peroxide, USP, soln 40.00 40.00 40.00 40.00 40.00 
375 lb bbls.... 
Hyoscine I lydrobrom, USP, ‘po (34 04} 04} 034 04} 034 
vials. . . OZ. ; 25.00 35:00 13.57 13.57 13.57 
5 oz, 1 oz vials tis eraeae oz. 13.07 13:57 1337 13:.07 13:.57 13.57 
Hyoscyamine Alk, ee, 1 
oz vials. . OZ. 25:07 25:07 25:07 25:07 25:07 
Amorphous, 'L oz vial. ..oz. 75.07 75.07 75.07 75:07 75.07 
denen USP, 1 oz vial 
ses 25:00 35.07 25:00 35:07 35.07 
Suifate, “1 oz vial see: 25.07 25.07 25.07 25.07 25.07, 
Hypoquinone, 100 Ib kegs. . .Ib. 1.20 1.25 1.20 }.25 1.203 
ICHTHYOL, tins. . Ib 4.00 4.25 2s 4.00 4.25 4.00 
lodide Arsenous, 5 Ib bot.. Ib. era $20 5.20 5.20 5.20 5.20 
Arsenous-Mercuric soln, 5 Ib 
qi 26 26 26 .26 .26 
sae pene 200 Ib kegs.. ‘Ib. 4 35 4.35 4.35 4.35 4.35 4.35 
Resublimed, 10 Ib tars....Ib. 4.65 4.70 4.70 4.65 4.70 4.65 
Tincture demis.......... "gal. 4.50 4.80 4.50 4.80 4.50 
lodoform, powd 10 lb bot .. .Ib. 6.00 6.00 6.00 6.00 6.00 
Iron Ammonium Citrate, 
USP, 50 lb cans........ Ib. 65 66 66 65 .66 64 
Chloride, USP, lump 400 Ib 
bbls. lb. 06 08 08 06 .08 .06 
Citrate, USP, VIII '25 Ib can 
SD ernateiss weskiniale ein gieinvare tole Ib. O4 1.01 1.01 94 1.01 .94 
Hypophosphite, 5lbcans..Ib, 1.55 1.65 1.65 155 1.65 D3 
Iodide, | lb bottles. . lb. 4.28 4.28 4.28 4.28 4.28 
Phosphate, USP, 50 Ib cans 
lb. 69 69 .69 69 69 
& Potas Oxalate, 250 Ib bbl 
45 45 .45 .45 .45 
Pyrophosphate, “USP, 50 te 
74 80 80 74 80 74 
& Sod Oxalate, 24 Ib box. : Ab. 30 30 30 30 30 
Sulfate, USP, crys bbls... .Ib. 04 044 04} 04 .04 043 
Ferrous dried bbls...... lb. O8 08 08 .08 08 
Valorate, tins ...... 00 ccecs Ib ee} 3.00 3.00 2.99 3.00 2.75 
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“Once Upon a Time — 


U.S. Industrial Alcohol Co. U. S. Industrial Chemical Co., Inc. 








Slaves of the magic lamp of once-upon-a-time-land wrought 
all manner of miracles. Castles and jewels, silver and gold, 
armies of servants and rapid transit through space—all 
these by merely rubbing the lamp. But thet was “once 
upon a time. ce / 


Almost as rningdyious, yet much more real, are the magic 
lamps of the chemist—the Test Tube, the Retort and the 
Graduate: True, the chemist does more than rub, his lamp, 
but his results do much more than entertain. 1 

XY © ee ff 
Industrial [Alcohol is the slave. of the modern day magic lamps—in fact 
it is the very masic itself. The place of Alcohol- -Chemistryj Industry is 
the solid foun non which these companies have beén duit—and con- 
stant laboratory’ weggbreh | is our method of ns with Industry. 


110 East 42nd Street, New York City 


Through the alphabet with Alcohol —Series A 
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Jalap Resin 
Potassium Salts 


Chemicals 





{ Monthly Review } 


Iodine in Norway Abandoned 


According to the French press, a plant for production of 
iodine on the western coast of Norway had been planred. 
However, after an examination of the possible output 
obtainable, 

The increased import duties on iodine and it 


the project has been abandored 

com- 
Divisions’ weekly 
lhe increases 
the 


pounds reported in the Chemical 


bulletin of January 20, 
are not so radical as was believed 


1930, were in error 
The former duties, 


present basic duties and the percentages of increase are a 
follows: 

Vew duty 
gold lire 


per kilo 


leormer duty 
told lire 


per kilo 


Iodino, crude 10 10 
lodine, refined. . . 12 12 
Metallic iodides . I] 1! 
lodoform 10 10 


These duties are designed to protect the important new 


Italian industry for the extraction of iodine from the brine 


waters at Salsomaggiore, as reported upon previously. 


French Importing Caffeine 


of caffeine and theobromine are now 
says Assistant [Trade Commissioner 


French exports 
relatively insignificant, 
cae 
the position of imports and exports of these products have 


Tyler, who points out from French statistics that 


reversed itself within the past few years with France now 
a very heavy importer rather than a large exporter. 


Following are statistics of French imports and exports 


Caffeine and Salts 


Exports Imports 
Metric Francs Metric Francs 
Year quintals quintals 
(See ee 37 243,000 2 19,000 
BEARER oer tee 52,000 6 39,000 
L028... bashing: 6 25,000 54 247,000 
1929* ... _ l 10,000 140 657,000 
Theobromine and Salts 
Exports Imports 
Metric Francs Metric — Francs 
quintals quintals 
[)) CR eee ee 20 129,000 2 27,000 
Baar cae eae 3 35,000 4 43,000 
[Lo SRR AEN eee & 20,000 ll 81,000 
1929*. . 6 11,000 77 558,000 


*9 sail ait 1929. 


Exports of Balsam 


There is always a strong demand for balsam of Salvador, 
exports being maintained at an even figure from year to 
year, or a total during the past five years of 251,179 kilos, 
a yearly average of 50,536 kilos. The United States takes 
approximately 70 per cent. of the total exports each year 
(Consul A. E. Carleton, San Salvador.) 
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Current 1930 1929 
Market High Ww gh Ww 
\Jalap meets, USP os 5 |p 
tin - lb. 4.00 4.00 4.00 4.00 4.00 
Houde: 4.65 4.65 4.65 4.65 4.65 
Lead Acetate, USP; 100 Ib kegs 
15 18 18 15 18 m 
lodide, USP, VI il 5 Ib rie 3.20 3.40 3.40 3.20 3.40 3.20 
Lecithin, 5 OF 1O1S. 6.66 ess<e oz. 1.00 1.30 1.30 1.00 1.30 1.00 
Licorice Ext 4 he cases....lb. 19 20 20 .19 .20 14 
Compound powder, bbls. . .Ib. pe | my 13 | 13 11 
LITHIUM CARBONATE, 250 
lb bbls 1.50 1.60 1.60 1,50 1.60 1.50 
Citrate, USP, 100 Ib kegs. “ stee 1.70 1.70 1.70 1.70 1.70 
lodide, 5 lb bottles ees @awE Ib. 5.65 5.65 5.40 5.40 5.40 
_obeline ‘Sulfate, 4 oz vial oz. 8.75 8.75 8.75 8.75 8.75 
Magnesium Carbonate, USP, 
100 Ib bbls; 2. eee AD 08 09 104 08 A2 104 
English, oz blocks . .O2. .16 18 18 .16 .18 16 
Glycerophosphate, 5 ‘Ib tins 
ip 3220 3.25 25 3.20 3.25 3.20 
Hypophosphite S$ Ib cans. .lb 115 1.20 1.20 1.05 1.05 1.05 
Salicylate, 100 lb kegs. . Ib 1.10 1.10 1.10 1.10 1.10 
Stearate, bbls. . roa 23 25 25 23 a) 5 
Manganese G slycerophosphate, 
5 Ib tin 2.90 3.00 3.00 2.90 3.00 2.90 
Hypophosphite, ‘USP, Vill 5 
SLATE SURE TE 1.35 1.40 1.40 I BY 1.40 ioe 
lodide, Y Ib bottles. Ip. 6.40 6.65 6.65 6.40 6.65 6.40 
MENTHOL, mene 60 - cases 
Ib. 4.00 4.15 4.50 4.00 6.00 4.35 
Synthetic, cases. | db. 3.00 a2) We 3.00 3.25 3.00 
Mercury Metal, 75 lb flasks. . A. 122.50 123.00 24.50 22.50 126.00 121.50 
Bichloride, crys 25 Ib box. . Ib. ae 1.81 1.81 1.81 1.81 1.81 
Gran powd, 100 lb kegs. . Ib. 1.65 1.65 1.65 1.65 1.65 
Bisul fate, 25 lb boxes...... Ib. 1.62 1.62 1.62 1.62 1.62 
Blue Mass, 25 |b boxes. . . . Ib. 1.03 1.03 1.03 1.03 1.03 
Powd, 25 lb boxes. .....lb. 1.04 1.04 1.04 1.04 1.04 
Blue Ointment, USP, 50% 4 
1.29 1.29 1.29 1.29 1.29 
Mild 30%, ‘25 lb cans.. “. 92 92 .92 .92 92 
33 1/3% mercury....... lb. 94 .94 94 .94 .94 
Calomel, 50 lb boxes. .... Ib. 2:05 2.05 2.05 2.05 2.05 
E nglish.. sel, bile 2.80 2.80 pe A} 2.80 2.7) 
lodide, green, ‘25 Ib jars... - «bb. 4.80 4.80 4.80 4.80 4.80 
Red, USP, 25 lb jars. . 4.89 4.89 4.89 4.89 4.89 
Yellow, USP, VII, 25 b 
ja Ib. 4.80 4.80 4.80 4.80 4.80 4.80 
Red par “USP, 25 Ib boxes 
ert wlb. 2.47 2.47 ye 4 2 AZ 27 7 BE 
Powd., ‘USP, 5 Jb boxes. Ib. 7 Wd Nl 4 ys WA y Hg Delt elas 
White | epee USP 
boxe 2,20 2.20 2.20 2.20 2.20 
Powd., Usp. 25 lb boxes.Ib. tee hs) yi 229 Zon yb) 
Salicylate, 2 5 Ib bot... y Ae 3 ME Bore y as Fs 232 
With chalk, USP, 25 Ib ‘cee 
lb, 93 93 93 93 93 
Methanc is Pure 1c-l drs... : gal 54 57 54 Vg oF 
Methyl Salicylate, USP, 50 Ib ie 
OURS) 5 yarns cnnoo sacl 40 42 42 40 45 40 
ear Blue, USP, med 5 {b 
Gictxca 55 4aan weeene Ib 2.00 2.05 2.05 2.00 2.05 2.00 
Milk ond, 150 lb bbls. .....1b. .09 12 15 .09 15 14 
MORPHINE Alk, 5 oztin...oz. 10.90 10.95 11.35 10.90 411.35 9.85 
Acetate, >) Oz TINS,......55..:08, 9.79 8.80 9.35 8.75 9.35 7.85 
Hydrobromide, 5 oz tins, = 
oz lots. 8.75 8.80 9.35 8.75 9.35 7.85 
Hydrochloride, § oz tins, i0oz 
lots aOR, Ons 8 8.80 9.25 8.75 9.25 7.85 
Ethyl ‘Hydrochloride, 5 oz 
tins 10 oz lots.. 02. 10.85 10.85 10.85 10.85 9,35 
Sulfate, 5 oz tins, 10 oz lots 
RR een te ee 8.75 8.80 8.85 $.75 8.85 7.85 
plaphasiene Flake, 175 lb bbls - 
sieeclOs 04} 05 05 04} .05 044 
Balls. $3 50i8 bbis wks. 2!!! Ib. O54 .06 06 O54 06 .05 
Oxgall, Purified, 5 lb bot....Ib.. 1.75 2.50 2.50 173 2.50 L.75 
USP, 5 lb bot. 5 - hb. 2.00 2.50 2.50 2.00 2.50 2.00 
Oxyquinoline Sulfate, ‘tins. 8.50 9.25 9.25 8.50 O25 8.50 
Pancreatin, USP, 100 Ib. ey 1.90 1.90 1.90 1.90 1.90 
Paraffin, rel, 200 Ib cs slabs 18 
-120 ees 08 09 09 .08 .09 .08 
128- Stdes MP a serace higcare .074 07% 073 .07} .07} .073 
Para- Aldehyde, USP, 100 wa 
dru .67 wes 77 .67 es .67 
Pepsin, USP, ‘100 Ibs. T: 3000. ib es 2.29 ye Li2e 2.23 2.29 
100 lbs. 1:6000. Be oF 4.00 4.00 4.00 4.00 4.00 
100 Ibs. 1:10000....... Ib. 6.50 6.50 6.50 6.50 6.50 
Peptone, powd, 5 lb bot... . .Ib. i chee = et te 
PESOS TEALEIN, USP, 
100 lb drums. 1.10 1.20 1.20 1.10 1.20 1.10 
§ Ib cans 100 Ib lots.. 23 1.30 1.30 1.23 1.30 123 
Pilocarpine a phhoale  wod og 
SP, 1 oz vials 25 oz lots 
Ape 3 25: 3.25 32) pees) 3.25 
Nitrate, 25 eailbte. ceo, oz. 3.25 3.25 Ly 5] 3.25 3,25 
Single ounce. ee 3.50 3.50 3.50 3.50 2.50 
Alkaloid, 15 gr vials...... vi. yb) 75 Le Bb } 75 
Piperazine Hydrate, 1 Ib bot. Ib. ea 15.00 15.00 15.00 15.00 15.00 
Piperadine, 25 oz bottles..... , 8.00 8.00 8.00 8.00 8.00 
Popodhyllin 5 lb bottles. . tb 4.35 4.50 4.50 4.35 4.50 4.35 
Potassium Acetate, USP, 100 Ib 
keg: .29 30 30 .29 30 .29 
Bicarb, USP, crys 320 Ib bbls 
pinthip-oidc doin ania area a eattiee 09} 10 134 .09} 134 08}. 
Bromide, USP, crys 100 Ib cs 
PPPS oe rr Ib. .42 43 43 .42 .40 39 
Citrate, USP, 50 1b bbl... .Ib. son ‘oo BM; | Be) oot 
Guaiacol Sulfonate..... . .[b. 1.95 ye 2.35 1.95 2.29 1.95 
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Acetanilid 


Cinchonine 


Cinchophen 














Cinchonidine Quinidine 
Bismuth Subnitrate Morphine Sulphate Thymol 
Bismuth Subcarbonate Ethyl Morphine Salicylates 
Iodoform Strychnine 
Cinchona Alkaloids Glycerophosphates Bromide of Soda 
Opium Bromide of Potash 
Codeine Sulphate Potassium Iodide Bromide of Ammonia 
Codeine Phosphate Quinine Sulphate Silver Salts 
Menthol-Y (trade mark reg.) Vanillin 


In bulk for manufacturers and in packages for wholesale trade 





The New York Quinine & Chemical Works 


INCORPORATED 
General Offices: 99-117 North Eleventh Street 
New York Borough of Brooklyn 


St. Louis Depot, 304 South 4th Street, St. Louis, Mo. 
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Potassium Salts (Cont.) 
Strontium Bromide 


Chemicals 





{ Monthly Review }- 


Spanish Anise, Coriander 


The Spanish agricultural division of Andalucia is 
credited by government agencies with 600 hectares 


(1,522 acres) devoted to the cultivation of anise annual 
production of which ranges from 800 to 1,100 metric tons. 
This acreage is exceeded only by that of Castilla la Nueva 
Madrid district) with 1,035 hectares (2,556 acres), accord- 
ing to government figures 
cultivation of anise in Spain is placed at 1,859 hectares 
(4,602 acres). 

Government 1928 show 
exports from Spain of 1,196 metric tons. 
243 
United States was second, with imports of 154 metric tons 


The total area devoted to the 


Statistics for total anise seed 


France was the 
principal purchaser, taking metric tons, and the 

Present prices of anise seed, placed in Malaga, range 
from 34 to 35 pesetas per 28 kilos (61.7 pounds). The seed 


is cleaned in local warehouses before being sacked for 


export, and shipments are usually made in bags holding 
110 to 112 pounds. 
$0.095 to $0.10 a pound, c. i. f. New York. 


Anise seed is used in Spain in the preparation of liquors 


Export quotations now range from 


brandies and cordials and the domestic consumption is 
important 
produced in the province of 


Some coriander seed is 


Jaen, and production is also reported in several other 
Provinces, but no statistics of production are available and 
no exportation of this seed is shown separately in govern- 
ment tables. It is believed, however, that small quantities 


are exported 


(The December, 1929, value of the Spanish peseta in 
United States currency was $0.14.) (Consul Austin (¢ 


Malaga.) 


Brady, 


Perfumery Chain Store Movement in Italy 


There is in Italy a small chain of perfumery stores run 
by A. Bertelli & Co., of Milan. 14 in all, sell 


the chemical and pharmaceutical preparations of its plant 


These stores, 


which also has a wide sale in foreign coun- 
Bertelli’s 
stores which are of fine appearance, are always located in 
the better sections of the city. (Assistant Trade Com- 
missioner John M. Kennedy, Rome.) 


in Lombardy, 
tries and also manufactures other toilet articles 


The Danish Society for the Cultivation of Health has 
a factory to manufacture an oil for medicinal baths from 
the needles of the fir tree and has already begun operations 
on a small scale. 

Three and one-half kilos of pure oil, it is claimed, can be 
extracted from one ton of raw material (fir needles). The 
oil has a strong odor and is used principally as an admixture 
in curative baths in hospitals and sanitariums. 


Sodium benzoate is quite steady as to price with leading 
sellers in control of the market. Consumption is of 
goodly volume but is strictly along routine lines. The old 
unsettled condition that formerly ruled in benzoate prices 
has become a thing of the past and now occurs only at 
infrequent intervals of short duration. 
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Current 1930 19 
Market gh w High Low 
iskinaadeiain ediedipeiesitates 10 

PORORIAE 5.355 ore) csiste.cs ee Ib. .80 85 85 .80 85 .80 
lodide, USP, 100 lb cases. . Ib. 3 25 3.30 3.30 a .22 3.55 3.20 
& actophosphate, 4 ox bot. .Ib. 90 .90 .90 .90 .90 
Permangan, USP, crys, 100 

BONE WER, oc vo.c0s 9440 Ib. my 153 154 15 154 15 
Phosphate dibasic pure, 4 

ee 49 49 .49 .49 49 
Salicylate, "25 Ib cans..... Ib 1.18 1.18 1.18 1.18 1.18 
— USP, VIII, 100 Ib 

keg Ib. 13 AD 15 3 As 13 
Sulfocyanide, cP 15 Ib jars 50 50 50 .50 .50 
Tartrate, CP, tins... ..... 65 65 65 65 .65 

Pyrogallol, USP, see Acid eam 
BME Sn oniasres ache os ; ? , ‘ 
Quinidine Alk, 100 oz tins. . .oz. 70 ye! 7 70 75 70 
Sulfate, 100 oztins.......0z. .50 50 50 50 .50 
QUININE SULFATE. sae 

100 oz tins..... nF .40 40 40 .40 .40 

1 oz tins, 100 oz lots “ers .47 47 47 47 .47 
Dutch, 100 oz tins. ce. 40 40 .40 .40 .40 
Java, 100 02. tins. ...<... oz. 40 40 40 .40 .40 
Japanese 100 oz tins...... oz. 40 40) .40 .40 .40 
PRIME C05 a ca,5 a's ie aie ois 74 78 74 .78 .78 
RMN aca g aca Fiasesie pois oz. 76 78 .76 78 .78 
SE Sere oz. .74 78 74 .78 .78 
Bisul fate, USP. » OZ. 40 40 .40 .40 .40 

MEIRBNC onc aigigtee osventae oz. 39 39 39 .39 37 
CCAORUE. sacsmmmectitegss 26's «018 ORs 51 51 1 51 51 
Dicarbonate, I oz tins... .0z. 2256 2.56 236 2.56 2.56 
Dihydrobromide. OZ. 54 54 54 54 54 
Dihydrochloride, USP. . : ‘oz. 54 54 54 54 54 
E vagal carbonate, 16 oz tins 

Rip vise oz. .70 0 .57 58 38 
Ferrocyanide............ oz. 74 78 .74 .78 .78 
BEMEMIALE sree Gre Siew ree sictsasen oz 73 73 Rk Py | Pe iy 
Gly meena eS eee oz. Jz 80 Ye? .80 .80 
Hydrobromide, USP. = 50 50 50 50 50 
Hydrochlorosulfate. . 50 54 .50 .54 .54 
Hydrochloride & Urea, UsP 

~0Z. 74 74 74 .74 .74 
I lypophosphite. . onan ee oz. 70 70 70 .70 .70 
Lactate. Ln ..OZ. 66 66 66 66 66 
Phenolsulfonate. 2 78 78 78 78 MF i 3 
RL ee oz. .62 62 62 62 .62 
Salicylate, USP.......... oz. «52 52 52 52 92 
eee 5 ROR akcsie-staseeilelles 41 41 41 41 41 
— —_ 74 78 74 78 78 

Valerate... 78 78 78 78 78 
& Urea Hydrochloride, “USP 

Nia 88 88 88 88 88 

Rennet, N. F. 5 lb 1:25,000.. “Ib. 2.95 3.50 3.50 2.95 3.50 2.95 
Resorcinol, USP, 25 lb cans. . Ib. 1.60 1.65 1.65 1.60 157) 1.65 
Rochelle Salt, USP, 225 Ib bbl 
..lb one 224 234 S2E 234 Be i 
Imp ‘USP, 300 Ib bbls... eee Ib. 23 23 23 A a J 
Rock Sugar, 5 lb boxes..... Ib. ; 15 15 15 I 15 
Saccharin, USP, 10 Ibcans...Ib. 1.70 1.80 1.80 1.70 1.80 1.70 
USP, Soluble, 10 !bcans...Ib. 1.75 1.85 1.85 17> 1.85 EY ie 
Salicin, USP... ‘lb. 9.31 9.3 9.31 9.31 4.86 
SALOL, USP, 100 Ib drums. . Ib. : 90 90 90 90 90 
Saltpetre, powd, bbls wks... . Ib. 06} O08} 08} 06} 08} 064 
Santonin, USP, bulk........ Ib. 123.00 133.00 133.00 129.50 129.50 129.50 
Saponin, refined............ Ib. 30 1.50 1.30 158 1.30 1.30 
Siedlitz Mixture, 250 Ib bb. . Ib. 173 173 172 ; Cee, 
Silver Metal, American..... oz. 42; 57% .42} 572 eT i 
lodide, 16 oz lots. .0Z : 69 .69 .69 69 69 
Nitrate, 100 oz bottles. . . .oz. 324 34h 42} 324 42} .404 
Nucleins rere Zz. 37 Be | 37 37 4 
Proteinate oz. 29 41 41 Re 4 32 ode 
SODIUM BENZOATE, —_ 

100 lb bbls. 45 49 49 45 .49 45 
Bromide, USP, 100 Ib ‘kegs. iby 42 43 43 42 43 42 
Cacodylate, USP, 25 Ib bot 

ees: I 4.75 5.90 5.90 4°75 5.90 4.75 
Citrate, USP, X 50 lb kegs.Ib. 45 47 47 45 .47 45 

USP VIII, 501k kegs... .Ib. .38 40 40 38 40 38 
Glycerophosphate, USP, crys 

ISIN cs sie eipreuseiat Ib. 1.40 155 Boos 1.40 185 1.40 

Powder, 25 lb tins..... Ib. 1.45 1.60 1.60 1.45 1.60 1.45 

Soln, USP, 25 Ib tins. . .Ib. 1.05 .120 1.20 1.05 1.20 1.05 
Hypophosphite, USP, 25 Ib 

can: o<tte 70 75 75 .70 75 .70 
lodide, “USP, 25 Ib jars. vals, ©4525 4.30 4.30 4.25 4.30 4.25 
Phosphate (Mono-Sodium), 

100 lb kegs. . Ib. 30 3] 31 .30 331 30 

Di-Sodium USP, granular, 

275 |b bbls. Ib 07} O8 OR 07} 08 073 
Pyrophosphate, | 100 Ib kegs 

Pee CRIN PE 29 29 29 29 29 
Salicylate, 100 lb kegs. .. .Ib. 7 47 47 ‘ 7 
eaten USP, 100 Ib 

keg Ib 31 31 Pe | ak ool 
Seleesnace. “CP crys, ‘jars 

included . 60 60 60 60 60 

Spartein Sulfate, “USP, ‘25 oz 
bulk eye ..OZ. 65 70 70 65 .70 60 
Single oz vial. aetaveine oz 77 90 90 77 .90 one 

STRONTIUM BROMIDE 

USP, 50 Ib kegs........ Ib. SS | a x 52 {54 52 51 
Carb, 100 Ib kegs wks. . . . Ib. 20 20 20 .20 .20 
lodide, pel 25 Ib jars.. Be | ° 4.00 4.00 4.00 4.00 4.00 
Lactate, kegs.......... - 90 1.10 1.10 90 1.10 .90 
Nitrate, 600 tb bbls NY.. 08 08} 08} 08 08} .08 

Imp. bbls NY. 7 .08 O84 O8} 08 O08} 08 
Salicylate, USP, 100 Ib keg Ib. 1.10 1.10 1.10 1.10 1.10 
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TERPINEOL GC. P. 


Fine odor--water white--an inexpensive 
perfume for soaps, sprays, disinfectants, 
and deodorizing blocks. 


MENTHOL SYNTHETIC 


Fine natural odor--white crystals. For 
lower costs in mentholating mouth 
washes, tooth pastes, shaving creams, etc. 


Thymol U. S. P. Terpin Hydrate Products of 


Pure White Crystals U.S. P. Powdered and Crystals Schering-Kahlbaum A. G. 


Mustard Oil, Artificial Urea C. P. — 


U. &. P. 
































SCHERING CORPORATION yoovenNy 
Sole Import and Sales Agents in the U.S. A. for the Manufacturers. 
Stock Carried at New York, 









































MERCK’S SALICYLATES 


All U.S. P.X 


Acid Acetylsalicylic Acid Salicylic Sodium Salicylate 
Methyl Salicylate Salol All the minor salicylates 


MERCK A CO, 


MANUFACTURING CHEMISTS 
SUCCESSORS TO 


POWERS-WEIGHTMAN-ROSENGARTEN CO. 


Philadelphia New York RAHWAY, N. J. St. Louis Montreal 
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Strophanthin 
Benzyl Buytrate 


Chemicals 





{ Monthly Review }- 


Naphthalene in France 


Naphthalene is produced in France by a large number of 
manufacturers, many of whom consume their own product 
says. Assistant Commissioner 

Due to this internal consump- 


in their own factories, 
Earle C. Taylor, at Paris 
tion, accurate production figures are difficult to obtain, but 
it is thought that French production amounts to about 
15,000 to 16,000 tins annually. 


Tartar Imports Greater 


Imports into the United States of potassium bitartrate 
crude, or partly refined (argols, crude tartar, or wine lees) 
containing not more than 90 per cent. of potassium bi- 
tartrate, aggregated in 1929, according to preliminary 
estimates, 17,386,005 pounds, valued at $2,078,763. 


Imports, Entered for Consumption, or Argols, Crude Tartar, 
or Wine Lees, Containing not more than 90 Per Cent. of 
Potassium Bitartrate 


Year Pounds 
1920 35,347,074 
PES eros eit 16,142,326 
+ ee 22,942 906 
LAA Ree ie MeO See 19,572,644 
LULL Sete eee ia ati 16.786.766 
1925.. 24,712,417 
a 25,425,615 
BEF ih. hee ee 24,882,392 
1928... 12,890,368 
i i ee 17,386,005 


Size of U. S. Iodine Market 


As an idea of the importance of the American market to 
the Chilean producers of iodine, a comparison of figures 
show that the United States takes one-fifth of the output 
of Chilean iodine. Production of iodine in Chile during 
1929 totaled 1,387 metric tons, or 3,051,400 pounds, while 
imports into the United States during that year were 
627,162 pounds, valued at $2,249,266. Imports during 
1928 totaled 720,766 pounds, valued at $2,429,076. 


It has now been confirmed that one American drug 
manufacturer, who is close to the largest consumer of 
iodine in this country, is receiving increasing quantities 
of his supplies from the company producing iodine on the 
West Coast. The supplier, located in California, is pro- 
ducing iodine by treating oil well brines with carbon and 
then filtering through pebble beds. The other company 
which is to produce iodine in Louisiana has made no 
consumer contacts as yet, and the undertaking is still in 
the stage of development. 

That these new sources of iodine will materially affect 
the sale of imported iodine in this country is a forgone 
conclusion. However, there is not likely to be any price 
war as the American sellers state that they will not reduce 
prices, and the importers are not likely to make any change, 
since a change of price in this country would necessitate 
a change in all countries of the world to whom they sell. 
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Current 1930 1929 
Market High High w 
peomensien, USP, | oz vial.oz. 19.00 19.00 19.00 19.00 19.00 19.00 
Crysta 75.00 75.00 75.00 75.00 75.00 75.00 
Senndeninn Mie: USP’ crys, “100 
i ee: 61 .66 .61 .66 .6l 
Powdered.. ey 51 .56 51 .56 orl 
PANES pa ole Ss 0s a.nselp daca oz. .65 .65 .65 .65 .65 
Arsenate, 25 oz cans...... oz. 65 .65 .65 .65 .65 
Glycerophosphite, USP.,. . .oz .65 65 .65 .65 .65 
Hydrobromide........... oz. .65 65 .65 .65 .65 
Hydrochloride........... oz. 65 65 65 .65 65 
Hypophosphite.......... oz. : 75 5) Bo} ae ee 
SES | ee oz. 55 see ae a) ae i 
ne ie = sae 65 .65 .65 .65 .65 
Sulfate, USP, powd ...... 3 42 42 .42 .56 .42 
Sugar, refined, 355 ii bbl 100 {b 5.80 5.90 5.90 5.80 5.90 5.80 
Milk, USP, 200 Ib bbls. . . Ib. 18 .20 .20 18 .20 18 
Sulfonethylmethane, USP, 10 
APS ey 3.85 4.05 4.05 3:85 4.05 3.85 
IP eto. eth USP, 10 Ib box 
Smilies’ ale nthe pins sue aee Ib. 2.65 3.85 3.85 2.65 3.85 2.65 
Sulfur flwrs. washed, USP, 125 
- 06 06 .06 .06 .06 
Iodide, USP, VIII, § ib bot Ib. 4.55 4.55 4.55 4.55 4.55 
TARTAR EMETIC, . USP, 300 
lb bbls. 31h 334 334 29 Bl .29 
Terebene, tin ae ae 85 85 85 .85 .85 
Terpin Fiydrate, USP, 100 Ib 
ME od Scie otencaxs wiateee Ib. .39 41 .42 .39 .42 .40 
iTisdemmnine Alk, SIbcans..Ib. 1.90 Ce Ty 225 1.90 2,25 1.90 
Sod. Salicylate, 1 lb bot. . . Ib. Mee 2.10 2.10 2.10 2.10 2.10 
Sod. Benzoate, 1 0z vials. . oz. 1.00 1.00 1.00 1.00 1.00 
Thymol, USP, 25 Ibtins.....Ib. 2.00 Me 2) 2.70 2.00 2.70 ae | 
lodide kegs... sveeets. ©:00 7.00 7.00 6.00 7.00 6.00 
Veratrine Alkaloid... ...... oz. aa ee 5] 2.05 pa | Re | 2.25 
Sulfate, 1 oz vials... + <OZe ae tA y ee I eae | y Diy | 
Witch Hazel Ext., 50 ‘gal bbl 
eee eee gal. 60 80 1.00 .60 1.00 .80 
Zinc Carb, USP, 100 Ib keg. . Ib. 28 31 31 28 31 .28 
Chloride, USP, 25 jars ex. . lb. .24 29 29 .24 .29 .24 
lodide, 5 Ib bottles. + ols ay 5522 > er 3 yee 4 ae 3 $22 
Oxide, USP, 100 Ib bbls... .Ib. ‘164 17} ‘174 ‘164 ‘18 164 
Stearate, USP, 50 Ib bbl. . Ib. .24 .26 .26 24 .26 .24 
Sulfate, USP, 100 Ib bbl. . Ib. 08 09 09 08 .09 .08 
Sulfocarbolate, 100 Ib kegs. . lb. 23 .29 29 By 29 .23 
Natural Derivatives 
Ansthol, 2 Ub bot...ssc0cces Ib. 2.25 2.50 2.50 bed 1.30 1.25 
Borneol, | Ib bot........... Ib. 2.50 3.00 3.00 2.40 2.50 2.40 
Carvol, 5 tb bot.. os, 3,60 4.00 4.00 3.50 3.60 3.50 
Lael. Ce SOCRNS. . oc ix 00004 Ib. 2.65 4.00 4.00 2.65 2.75 2.70 
Citronellal, LoS eee Ib 2.00 4.00 4.00 2.00 rg | 2.70 
Eucalyptol, USP, 50 lb cans. “Ib. .B5 90 1.05 85 1.05 1.00 
Eugenol, USP, 25 Ib cans. .. .ib. 3.50 4.00 4.00 2.70 2.73 2.70 
Geraniol, domestic, 50 lb cases 
ein sdhvalars ionic ssn ikl sa}osoraate Ib. 2.50 2.70 2.70 2.50 2.70 2.50 
Imported, 5 Ib bot. 2.90 3.10 3.10 2.90 3.10 2.90 
Iso-Eugenol, | Ib — . 3.73 3.80 3.80 + Ee 3.80 3.75 
Imported, | Ib bo! .Ib. 3.70 3.80 3.80 3.70 3.80 3.70 
L = from Bois ae Rose, 5 Ib 
pee Sisisin wena wate wir Ib. 3.00 5.00 5.00 3.00 Loe 4} 3.20 
Rhod ool, 1 Ib bot. ‘lb: 6.25 20.00 20.00 6.25 Ay i | 7.50 
Saffrol, oe pee Ib. 35 BS Pe 27 .27 .27 
GOD CANS... occeccsesce Ib. Oi 39 .39 29 .29 29 
Synthetic Aromatics 
Acetophenene, CP, | lb bot. . Ib. 3.50 3.65 3.65 3.50 3.65 3.50 
Aldehyde, C8 (Otcyl) 1 Ib bot 
sad boa te ta lasa Sa ston a6 66 Ib. ae 50.00 55.00 50.00 55.00 50.00 
C 7, 1 lb bot. lb: 4.50 5.50 5.50 4.50 5.50 4.50 
Cc 9 (Nonyl), 1 Ib bot . - tie 140.00 140.00 140.00 140.00 140.00 
C 10 (Decyl), 1 Ib bot... . Ib. 48 .00 48.00 48 .00 48 .00 48 .00 
e 14, 1 Ib bot.. : os | 32.00 32.00 32.00 32.00 22.50 
C 16, 1 Ib bot. lb 24.00 24.00 24.00 32.00 24.00 
Aubepine, see Anisic_ Aldehyde 
AMYL ACETATE, init 5 a! 
cans. 5.50 6.85 6.85 5.50 6.85 4.75 
Butyrate, 1 lb bot. nt 1.25 1.50 1.75 1.25 ee! 1.70 
Butyrate, Sib bot........Ib. is 1.00 1.75 1.00 LS 25 
Cinnamate, 5b bot....... Ib. 9.50 9.75 9.75 9.50 9.75 9.50 
Formate, | Ibibot:...0<5.2 Ib. ee 1.90 1.90 1.90 1.90 1.90 
Formate, 5 lb bot........ Ib. ; ‘73 1.75 | Oe zs Pe ie! 
Phenyl Acetate, libbot...Ib. 4.50 5.00 5.00 4.50 5.00 4.50 
agg oe 100 Ib cbys..... Ib. 1.25 1.30 1.30 1.25 1.30 b.25 
ee SO re. _ he 4 | 2.50 2.50 2.25 2.50 yy >] 
Anisic Aitdpde. 1 Ib bot. 4.00 4.50 4.50 3.00 3.25 3.00 
Benzaldehyde, USP, 40 Ib cbs 
PO NOICOUES 65 0:6:00:0:5 0 oa 1.45 1.55 We 1.25 1.35 1 2 
FFC, 40 lb cbys. 1.35 1.45 1.45 1.35 1.45 {35 
Benzoic Ether, see Ethyl in 
ZOBCE .6 cccccccoccrcccece 
Benzophenone, | Ib bot...... Ib. 4.50 5.00 5.00 4.50 5.00 4.50 
Benzyl Acetate, 100 lb cbys. .Ib. .90 1.10 1.10 .90 1.10 .90 
Alcohol, Sib bot. ..... 20-0. Ib. 1.20 1.30 1.35 1.20 1.35 1.25 
BENZYL BENZOATE....... TAS 1.20 1.40 its 1.40 1.35 
Medicinal, FFC........ Ib. eal 1.40 1.40 1.40 1.40 1.40 
Buytrate, CP, | Ib bot....lb. 9.25 9.50 9.50 9.25 9,50 9.25 
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Laboratories of Metzner & Otto, Leipzig, Germany 


METZNER & OTTO ; 


LEIPZIG, GERMANY 






DRUGS - CHEMICALS - ESSENTIAL OILS 
Sole Agents for the U. S. and Canada 


EURO AMERICAN CORPORATION 


Executive Offices and Factory: 
125-135 N. J. R. R. Ave., Newark, N. J. 


LAVENDESTER (M. & O.) 


The latest Metzner & Otto product. An economical and efficient 
substitute for Oil Lavender. 





Prices and samples on request. 





Aldehydes C-8 to C-16 Oil Bergamot Oil Peppermint 
Anethol Oil Cedarwood Oil Sassafras 
Coumarin Oil Coriander Phenyl Ethyl Alcohol 
Diethylphtalate Oil Dill Seed Phenyl Acetaldehyde 
Heliotropin C. P. Oil Juniper Berries Rose Absolute 
Jasmine Absolute Oil Lavender U. S. P. Safrol 
Menthol U. S. P. Oil Lemon U. S. P. Terpineol Imp. 





Neroli Italian Oil Orange U. S. P. Vanillin U.S.P. 


We offer to the discriminating buyer an extensive line of quality products from 
the laboratories of Metzner & Otto, Leipzig, Germany. Packed and distributed 
in the United States and Canada by the Euro American Corporation. 





Seventy years of successful experience in the chemical industry 
is recognized as a guarantee of stability. 


QUALITY -- SERVICE -- PRICE 
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Benzyl Cinnamate 


Aromatic Chemicals 





Vanillin 
‘ | Current 1930 192: 
{ Monthly Review } | Market High Low igh Low 
Benzyl Cinnamate, 1j bot. Ib. 7.00 7.23 9.50 7.00 9.50 925 
aera 1 sp aS Pei » bey 43 5:39 3.35 § 3.15 3.29 cw by 
. a ropionate, Essa san b. 3.60 B99 5 Be i 6 : 
Lavender in Tasmania Succinate, | Ib bot... 2... ib, 393 «31506508 2s 550 
alerate, PSOE. ssciaseisiei Ib; 3500 3:25 3.25 3.00 3:95 3:00 
acet 7 eee Bornyl Acetate, 1 Ib bot....Ib. 2.25 3.35 3.35 2.90. 3. x 
In an address before the Royal Empire Society, Mel- Bromstyrol, 25 lb cases. .... Ib. 4.50 4.65 4.65 4.10 4 405 410 
bourne, Australia, June 14, 1929, the promoter of the - Artheanilate. dom, 1'b 
Tasmania lavender industry spoke on the introduction into Butyric Ether, see Ethyl Buty- 
ze siesieer j DORGEES. Woe sccraeaastss een 
Australia of lavender “officinalis,” The oil produced is Cinnamic Acid, Sibcans....lb. 3.25 3.50 3.50 §3.25 3.50 3.25 
ne eee: 3 Ne ame - ; cohol liquid, 1 Ib bot...Ib. 3.00 3.10 3.35 iF 00 3.35 
within a fraction of the highest quality stated by the Cc rystallizable SADE ib. 7.00 8.00 8.00 7.00 8.00 +6 
British Pharmacopoeia, containing in fact 4.41 per cent < mtd de — 222 22 22 22 22 oe 
5 I mported, ‘1 Ib bot. ab, 7.79 9.00 9.00 7.75 9.00 Zits 
esters as linalyl acetate, out of 45 per cent. Forty per Citrone yl Acetate, IIb bot. .Ib. 6.00 6.25 8.00 6.00 8.00 7.75 
inlet ces ; Coumarin, 25 lbcans........ Ib. 3.50 4.00 4.00, 3.50 4.00 3.50 
cent. esters is sufficient to place an oil in the front rank , 
Pee SOA mere emai reads ; ; ; DECYL ALCOHOL........ 25.00 28. 
of the world s leading lavenders, and to assure it the top — |Diethyl Phthlate see PERE 00 28.00 25.00. 28.00 25.00 
market price of the day. arian yy a bedbadeaial ib, 1.00 15 1.15 1.00 115 1.00 
It is further stated that an experimental distillation Facet Methane........ Ib. 20:00 ote 2365 a5 60 2300 20:06 
carried out during the past season, which was a very — Bibee =eb ib 1 50 195 1175 130 135 150 
; Z08 ‘ é ‘ 2 .50 
severe one for lavender owing to the excessive rain in gn ey es woe “Ib. —- 72 to ts ta I 
- ee) Sn ees " : .50 3.29 3.50 ce 
Tasmania, still gave under these very trying circum- ees 2 St ee Ib. 4.00 4.50 4.50 4.00 4.50 4.00 
3 : ee d ormate, 5 lb bot........ 3 1.00 ; 
stances, highly satisfactory results. (Trade Commissioner Methyl Paracresol, 1 Ib bot Keil ce ne cnt snes 
>. ; ; elds a2) 3.50 3.50 3.25 3.50 
S. R. Peabody, Melbourne.) Phenyl Acetate, § “$b bot..Ib. 3.75 4.00 4.00 3.75 4.00 355 
; ‘ cs ee ; eee . D glerate, 9 1b bot... 2.66.08 lb. hte er . 7 : 4 
A copy of the complete address is available to those Salicylate, 5 Ib Bee ae al Ib. 1.95 ee 2 A fee ee ae 
interested upon application to the Chemical Division. Formic Ether see Ethyl soomans 
seranyl Acetate, | Ib bot... .lb. 3.00 3.05 3.25 3.00 JF 3.25 3.20 
Butyrate, | Ibbot........ Ib. 13.00 13.50 13.50 13.00 13.50 13.00 
Formate, IIbbot........Ib. 12.00 12.50 12.50 12.00 12.50 12.00 
Glyco Este sacle: “1600” 110) “to 90 -1.00 ‘90 
Heliotropin, “100-10 Ibs.....: iP 1.65 | Oe 3 ee} 1.65 red 1.65 
mporte ib; 1795 2005 205 1.95 2.05 1.95 
ie i ai Hydroxycitronellal, 11 1 Ib. bone a 5 be 7.50 7.50 5.50 7.50 5.50 
; 2 ) 2.90 3.00 2.90 
. IONONE, | Ib bot 5 
Citronella Java is still feeling the excess of supplies of Alpha........ 100% 4 30 5 00 5 00 ; 80 3°90 480 
Soee Vee rey inneluaateneala Ee eases seeiene esis ib: 5.70 We 75 7 oe 
ma S ee a ay ; ee 70 5.75 5.70 5: 
this oil. Stocks are very freely offered in the primary WARY Ss scien cerdencat Ib. 5.75 600 600 5.75 6 00 595 
market. Quotations have declined here to 62c per Ib Iso Borneol - : veetb. 2.25 2.35 2.35 2.15 2.25 2.15 
™ Iso Bornyl Acetate ‘Ib. 3.00 3:20 3.20 2.80 3.00 2.80 
The Ceylon oil is still very firm and the scarcity has not lo ur erste 5 Ib bot. = 275 3.00 3.00 2.75 3.00 2.95 
. so-Safro > botimp...... ed 1.85 1.85 5 a 
been relieved. Little stocks are being offered for shipment. , oe po Sib bor.” Bisisene Ib. 3.50 5 Jae) B75. 50 sas He 
ynalyl Acetate, | Ib bot....lb. 3.50 4.50 4.50 3.25 125 ; 
Exports of the subject products declared from Ceylon ee oe ee ee ee 13-00 r 0 13:00 
é : Formate, 5 lb bot........ Ib. 10.50 12.00 12.00 10.50 12.00 10.50 
to the United States during the past two years are noted = |wwETHYL ACETOPHENON 
in the accompanying table; a decrease is shown in the Poe cot eT bot sees. 3.35 3.50 3.50 3.35 3.50 3..35 
declared export value of papain. From the report of Import ed... wie ib 2°70 2 75 2 75 3 30 3°35 2°30 
Pres (oi 7 2 y 7 .70 
, CW E> . i Anthranilic Acid......... Ib; V3 12.00 12.00 11.75 2 75 
Consul S. W. Eells, Colombo. Lantevios  & is ras et : 5%. 12 00 11.75 
. Domestic, 5 Ib bot... ib. 1:75 2100 2.00 1:73 2100 1.98 
; 1928 29 |} Cinnamate, | lb bot...... Ib. 3.75 4.25 4.25 Pre 4.25 395 
a Pounds Value Pounds Value Heptenone, | lb bot... 6.50 7.00 9.00 =, 90 5 
Oil of cinnamon........ 8,000 $8,500 6,400 $8,500 Paracresol, | lb bot Ib 4.50 8 rg o e 
Oil of citronella. . ; 441,000 157,000 422,000 —_156,000 Phenylacetate, 5 lb bot. ..Ib 3.75 (oe te sm 2a 6S 
Papain. tat Ae er, tae 114,000 326,000 116,000 Ea A 2.000 Salicylate, USP, 500 bdr . lb. 40 40 40 . 40 : 0 
lb cases. . oY ‘42 ; ; 
itdesed ees ,000 Ib drs... ‘1b. 12 B % B % 13 
> Amibeette 1 lb cans. “TIb Vad 7.50 7.50 6.50 6,75 6 50 
metone VID CANS... 6.00.6. Ib 8.00 ‘ as 3 
_Xylene DiGRE CREME. ro seis a0 Ib. 2 “+3 4 : : H : 4 1 8.00 
: Nerolin I Ib cans........... Ib. 1.35 1.40 1.40 1.35 1140 1.35 
The South African citrus season of 1929 was a rather octyl ag eh : co oe ae bb. 30.00 32.00 32.00 30.00 32.00 30.00 
Z lenanthic Et i ccwisiow 5 
unhappy period for the producers inasmuch as poor |Paracresol Methyl Ether ., im 6:50 6.75 O75 6:50 6.95 5 30 
\Paracresyl Acetate. 1, 9.50 5.75 5.75 5.5 5 75 ; ae 
shipping conditions resulted in much dissatisfaction says [Para Cymene Refd 110 gal dr = ih ies 
Trade Commissioner Samuel H. Day, Johannesburg. In Jo Ue a. a ee a Se 
an effort to improve and remedy the situation, considera- ede tegeateceseece 4.75 
Bee sent 5 5.00 5.06 75 5 75 
tion is being given to the possibility of South Africa manu- | imported et Co bb $75 5.00 5:00 4.75 5.00 4.75 
t i Ib, 8.00 8.25 8.25 § 5 
facturing citrus oils, more particularly orange oil. An Phenylacetic Ac di i Th bot. Jb; 350 B75 3 75 so : $3 ed 
i i en acetat 25 
article in the Union's Department of Agriculture magazine 1 ib i.....<. ; shine i “tb. 8 00 10 00 10 00 3 00 10 00 800 
for January, 1930, describes certain experiments which Paaamepacta eo tb. : _ : 23 4 75 4 90 7.75 7.00 
7 75 .50 4.75 
have been carried out along this line nang KANYE AOSEES... +». me 8.25 5.75 8.75 825 & 75 : 25 
Butyrate | Ib bot........Ib. 15.00 16.00 16.00 15.00 16.00 15.00 
Formate, 1 Ib bot .. aoe Ib. 19.00 21.00 21.00 19.00 2 9. 
Propionate, | Ib bot...... Ib. 16.00 18.00 18.00 16.00 is 00 1e.90 
Peppermint is again lower at $3.05 per Ib. Conditions Valerate, 1 Ib bot. ‘Ib. 19.00 20.00 20.00 19.00 20:00 19 00 
(eumaieiations . Phenylpropylalcohol, 1 ib bot i 
in the primary market, from a financial standpoint, have : . 12.00 12.50 12.50 12.00 12.50 12.0¢ 
. 2: 2 2 a 2 ) 
improved somewhat, with the decline being brought « Biased, 1 05 bot. — 2 a= Fe ae 
i g ught about Terpinyl Acetate, 25 lbcans.. ib 90 95 05 75 ( 
by weak sellers in the spot market. Imported, 25 Ib cans...... 85 90 90 he 4 — 
TERPINEOL, CP, weed ad rs 
: : aaa ; : noe 27 2 ‘ 7 = 
Terpin Hydrate, USP is lower at 39c per Ib. Supplies | Ab 50 Ib cane. eens “Ib 31 33 33 31 “30 zr 
ee ; : »solute, b Cans...... b. 48 50 50 ; 
have been rather large and demand has fallen off somewhat : Imported, 25Ibcans...lb. 58 60 60 38 60 $8 
stain Sites Din al 3 anillin (Clove Oil), USP.Ib. 6.25 6.80 6.80 6. ; 
g e€ in the price. (Guaiacol) USP....... Ib. 6.00 6.55 6 55 6 60 5 {3 93 
1 rouse 
N ‘ ae 
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Mysore Government 


Sandalwood Oil | 


Distilled from | 





Santalum Album | 


| 
| INSIST ON ORIGINAL 
| CANS AND CASES 


Sole Agents for the 
| United States 


: "Fe Olsefte Efferrce Diftillers” 
— W. J. BUSH & CO. 


| (Incorporated) 


Essential Oils 
New York 


National City, Calif, Montreal 


| 
| 
| Chicago 











GERANIOL 


for Soap 


In various grades to meet every 


requirement as to price. 


A. M. TODD COMPANY 


KALAMAZOO MICHIGAN 


Business Established in 1869 
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This Seal 


stands for a complete selection 


of Essential Oils, Balsams, Basic 
Flavoring and Perfume materials, 
Amyls, Ethers, Aromatic Chem- 
icals, Natural and Artificial Musks. 


All of guaranteed quality, cor- 
rectly captioned and offered under 


our original seal and label. 


The new M M & R catalog gives 
particulars. Write for your copy 


of the March-April issue. 





MANUFACTURERS 
A true dollars-and-cents value is 
derived with the use of our prod- 
ucts. They are priced to give you 
the opportunity of meeting compe- 
tition without sacrificing the grade 


of raw materials. 











Magnus, Mabee & Reynard, Inc. 


32 CLIFF STREET, NEW YORK, N. Y. 
CHICAGO — BOSTON — PHILADELPHIA 











& : 4 

17 State Street, New York City ¢ 

da dodortoofonderooferters Jo ofe ofoode eoedeaseosoase te ole ofonse ofeolenteaencoose goat eSente sleeteeloelontoete elossoete 
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Orange 
Current a 1929 
. i 
{ Monthly Review } : = = ee wa 
Valerianic Ether see Ethyl Vale- 
: Vere Vora, 6 tigen 272725. 1.80 1.60 1260: >. 5150 1.60 1.60 
Bergamot Prices Recede 
Bergamot, after its recent sharp advance on news of Essential Oils 
government support, has again become easier Spot Almond Bitter, USP, 5b bot Ib. 2.75 2.85 oe 2.75 285 2 70 
quotations are $3.25 per Ib. Information has been re- Bitter, ffPA, 5 lb bot..... Ib, 2.85 2.95 2.95 2.85 3.10 2.85 
Sweet, 56 lb cans........1b. .60 .63 .68 .60 85 65 
ceived from abroad that a new machine process for obtain- Amber crude, 25 Ib tins..... Ib. nee 27 35 «25 35 33 
ine Rectified, 25 1b tins,..... Ib. 52 155 155 52 155 52 
ing the oil has been developed successfully. This process Angelica Root, | Ib bot.....lb. 31.00 33.00 33.00 21.00 24.00 21.00 
is expected to greatly increase the percentage of oil ob- /Appgetesh 400 lb drums": “109 105 11s 1g EIS 5s 
ian - ; Pp eee, Pee lees sw onera. {Apricot Kernel, 50 lb cans.. .Ib. 35 36 39 30 .46 oF 
tained. Following is a detailed report of this new opera Ber es chek Vine, 55% 
tion EDM cia sin aik wintceema 2.25 2.45 2.60 2 325 3.00 2.30 
Terpeneleas ics cc cccsesees ib. 5.80 6.00 6.00 5.80 6.00 5.80 
For some time the Italian industry for the production BERGAMOT, 25 Ib coppers.tb. 3.25 3.65 3.70 aes reer 3.25 
of essential o bergamot has suffered from a severe REDE is 050000080098 » 14.00 18.00 18.00 14.00 18.00 14.00 
essential oil of berg wi Artificial, 25 lb cans.....Ib. 2.25 3.00 3.25 2.25 3.25 2.50 
depression owing to low selling prices. In some quarters Birch, Sweet, Northern, 25 Ib 7 
, ; tins. eseees dare 4.00 4.00 Jato 4.00 ey b: 
this condition is attributed to overproduction, but it may Southern, 25 Ibtins....... Ib: 1.95 1.95 1.95 1.95 4.95 
also be charged against uneconomic production methods. 4 pps ae 49 3 33 38 3 at 
A firm at Gallico (Reggio Calabria) has ened a labor- et rain 202002 1.45 1.50 1.60 1.45 1.70 1.55 
saving machine for extracting the oil, which also increases _ Cayenne, tins...........Ib. 1.90 00 2.00 «1.90 2.35 1.90 
— init : neha Cade, 25 Ibcans........... Ib, .25 27-27 = oS OS 
the yield of oil by approximately 18 per cent. Further-  |Cajuput, native, — Ib tins. . Ib. 25 80 80 75 88 & 
< “en meaning 3 ee ‘ 3.40 3.50 3.50 3.40 3.50 3.40 
more, after the first expression of the oil with the new |Camphor Sassa, 1000 lis dra. Ab. “% ‘97 20 %6 36 144 
machine, the fruit may be scraped, obtaining a pulp which White, 400 Ib des... .. — a. — . ae = — 
yields a secondary production of essential oil of bergamot. |@aNANGA. Native 25 Ib tins 
~ Re ee a a heen eee tort ae SG (me ae hy 3.25 2:90 
At Villa San Giovanni, pectin is also being extracted from Rectified 25lbtins...2. 2. "lb, 3.20 3 30) 5 40 5 20 3 50) 3 30 
» ores sels Trade ) ss or ié >6 COPRWEY.. CIE «oss 0.00 20-00% i 1.70 1.85 1.95 1.70 2.00 1.65 
the bergamot peels. (Trade Commissioner FE. Humes, c a ~ a [| =. ha he aa ae 2 
Rome. ) Cascarilla, USP, vib be bot rer Ib, 65.00 80.00 90.00 65.00 90.00 50.00 
RMON, se 3 aia la pracy seis ie'asciove viocete bm ; ca ae 
rts Tos he United State Redist, USP, 50 Ib cans. . -Ib. £235 1.40 45 5 36. 2.10 1.40 
inparts. of OR of Gergemnt amo the Unies eS Cedar Leaf, 50ibtins....... Ib. 1.05 1.10 1.10 1.05 1.10 95 
increased from 100,000 to 113,000 pounds from 1928 to [Cedar Wood, light, 1000 Ib drs ae nm m . m 
REE (Li ARE Re 8 .30 25 .28 2 
1929; however, the import value decreased from $506,000 aoat f PIDDOE coins esc Repo: “F950 FIs. Hee Giese 
e429 Chaulmoogra, USP abibcaseslb ; 1.50 1.50 1.50 1.50 1.20 
to $481,000 Cinnamon Ceylon, | lb bo 9.50 13.00 13.00 9.50 13.00 9.50 
ey Seren “Ib. 1.85 1.95 1.95 1.85 1.95 1.60 
59 61 61 59 61 .44 
6] 62 62 61 62 46 
.62 -67 .82 .62 91 .49 
.64 .69 . 84 64 93 52 
1.65 1.70 1.80 2.20 2.90 2.20 
Orange Outlook Uncertain ne Ss “Ss Se 
one USP, 10 lb bots. ‘Ib. 5.90 6.50 5.90 6.50 11.25 5.90 
Orange oil is lower than at this time last month but the cbs, i Ib a nee : : = fe 4 3.13 = 243 «an 
neral opinion in the trade is that this oil presents quite umin, | Ib bot.......+. veld, 7.00) 7.50 7.50) 7.00 3.75 = 3.75 
~_ al opi . sae P = Dill, 25 Ib.cans............ ah 3.95 578 8.95 Se Sas 578 
a firm front—certainly much firmer than lemon oil. But Erigeron, 20 lb tins......... Ib 1.80 2.00 2.00 1.80 1.90 1.80 
despite the fact that the trade in general looks upon EUCALPYTUS Aust! USP, 56 . PS " a 
5a are ; : See ae : avy |  lIbcans, cases.........- : 2 2 : .60 51 
orange oil as firm, and despite the fact that the heavy ‘ —iha. ; 50 5] 5] 50 50 30 
, Saas us ee . ee aaa ennel, USP, 25 Ibtins...... ] 95 1.10 1.10 80 85 .80 
Earn eee ee lies gust ahead, there ee ee Geranium African, 25 Ib tins..lb 5.00 5.25 5.40 » eye 5.40 3285 
ditions that will keep the market in a soft state throughout Bourbon, 28 Ib tins....... . 4.00 4.25 4.90 4.00 5.85 4.25 
: k , : : ; Turkish, 28 Ib tins. . er | Aa Je 1, 3.25 3.35 3.10 5.35 3.00 
the entire production season. The main point is that Ginger. Pat bot... 2.00.05 Ib. 6.25 6.50 6.85 6.25 6.85 6.00 
; ee ; : “poe reilhend 8 ID TING. 0.6 0:0:0 Ib. 2.50 2.70 2.70 2.50 2.70 2.50 
production of bottled orange juice is now of considerable —|Hemlock. 25 Ib tins. b 105 #110 2310 105 #=+43.10 1.05 
proportions and the oil is a by-product of the production Juniper Berries, USP, 25 Ib’ tins 2.10 2.15 2.15 1.90 2.15 2.05 
of juice. This means that oranges that might otherwise Wood, 50 Ib tins......... Ib 50 60 60 50 .60 50 
go for table use will be used in the production of juice and |LAVENDER, USP, 28 Ib tins 
Te . wD 6200-275 3.40 2.60 3.40 3.25 
oil. If this production is heavy enough, the size of the Spike Spanish, 50 lb cans..Ib. 1.00 1.10 1.10 90 95 90 
wa L Ital, 25 lbcans....... Ib. 1.85 2.65 SAO (200. S75. 2575 
crop or the condition of the fruit will have but little bearing "California 35 Ib cbys.. ub: 6-135 L55)6| 2.25 135 4.65 ~~ 2.05 
upon production of American orange oil which will prob- _ [L¢monerass, native, 50 lb cans 72 74 74 72 83 81 
ably be large. Limes, expressed, 25ibtins. lb. 19.50 22.50 22.50 19.50 28.00 19.50 
ably be large Distilled, 25lbrins. .-...'Ib. 8:50 8.75 R75 8:50 9.75 7.75 
Linaloe Mex cases. 5 ; -10 25 ZA10 ey 2.20 
Orange bitter is selling here at $3.25 per lb. and the  |Mace, distilled, 50 Ibtins....Jb 1.75 1.80 1.80 1.75 1.80 1.75 
Ty ; and ze re 9.2 Vi 5 7 
Italian oil at $3.65. The domestic oil is offered at $3.30 2 aoeegete Ib cases. . Gian - tS hinted i ae Se 
per lb., with the Spanish at $3.60. This represents a ICAIS...eeeeseesseeeeeree 
decline on each grade. The undertone of orange oil, how- |MUSTARD, USP, | lb bots.Ib. 9.50 10.00 10.00 9.50 10.00 9.50 
; e Artif, USP, SIbbot....... Ib. 1.60 1.70 1.70 1.60 1.70 1.60 
ever, is somewhat stronger than that of lemon. With the — |Neroli arab 4&3&1 1b bot 
: ; : ime ea IO, iia alegre RRS © 150.00 325.00 325.00 160.00 325.00 75.00 
season of large consumption approaching this oil should Petale, 1 Ib bot 22222121 ib. 160.00 170.00 170.00 150.00 170.00 160.00 
r* 7, ro g P mw: > >NcV Artificial, Ut os ee b. 5.00 15.00 15.00 5.00 15.00 5.00 
nee ahaa oe ; at least the SaaS ni Nutmeg, USP, 50 Ib tins..//Ib) 1.75. 1.80 1.80 1.75. 1.80 «1.75 
shou e arrested. Most consumers have already con- 
; ; ‘ ORANGE BITTER, 25 |b tins 
tracted for part of their requirements at these figures and 3:25 3.50 3.75 Jen] 6.75 3.50 
ali : _ Sweet W Ind, 25 ib tins. .Ib 3.10 3.35 3.8 3.10 6.50 3.10 
a more general interest is manifested. Italian, 25Ibcop......... ib, 3565 3595 4:00 93,35 7735 3535 
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PLAIMAR LTD. 


Distillers of ESSENTIAL OILS and FRUIT ESSENCES 
PERTH, W. AUSTRALIA 





SANDALWOOD OIL HUON PINE OIL 


Guaranteed Genuine. 95% Methyl Eugenol. 


ARAUCARIA OIL EUCALYPTUS OIL 


A semi-solid natural aromatic with a s 
Sidindeeaiangs All Grades and Varieties. 


MASSOIA BARK OIL OTTO BORONIA 


Resembling Clove but more spicy. (Concrete) Australia’s own flower. 


GUM ACROIDES: GUM KINO. 





Ask for Samples and Quotations. 


American Agents: 


THE IMPERIAL EXPORT COMPANY, Inc. 


11 Moore Street _ New York, N. Y. 
Telephone: Whitehall 7622 








C A LIF O R N11 A 


OIL OF ORANGE DISTILLED 


You are interested in getting the best buy in the Orange Oil 
market to-day. 

Our specially developed Exchange process, operated by skilled 
men in our modern plants owned by Exchange Growers is your 
assurance of ample supply of this Orange Oil. 

If you are not already one of the many satisfied users of 
EXCHANGE OIL OF ORANGE DISTILLED ask for a sample 
and convince yourself of its value to you. 


Excellent Flavor, Fine Color, Attractive Prices. 


FRITZSCHE BROTHERS, INC., DODGE & OLCOTT COMPANY, 
82 Beekman Street, 87 Fulton Street, 
New York City. New York City. 


Exclusive Distributors for 


PRODUCTS DEPARTMENT 


CALIFORNIA FRUIT GROWERS EXCHANGE 


PRODUCING PLANTS 


THE EXCHANGE ORANGE PRODUCTS CO. EXCHANGE LEMON PRODUCTS CO, 
ONTARIO, CALIFORNIA CORONA, CALIFORNIA 
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Orange (Cont.) 
Talc 


Essential Ozls 





{ Monthly Review }- 


Some Relief in Anise 


\nise is lower at $1.00 for the technical and $1.05 for 
USP. Extreme difficulty had been experienced in getting 
shipments of anise due to the politically unsettled con- 
ditions in China so that the oil has been steadily advancing 
for some months. Exporters have now, however, succeeded 
in making a few shipments which has relieved the spot 
market here 

The future of this oil is still very uncertain, with no 
offerings being made ahead. The drop in the price during 
the past month does not present a definite assurance that 
the serious situation recently presented is now in the way 
of being solved. The spot market has been relieved only 
temporarily as conditions in China are still critical 


Lemon Oil At New Low 


lemon oil has reached the lowest prices recorded in the 
last five years. While there is admittedly a large crop in 
Italy, 
for American business on the part of two Italians pro 


the present conditions appears to be due to a fight 
ducers. Production in this country will probably be of 
good size but there is no basic reason why the present 
demoralization of the market should exist other than that 
there is a decided weakness in all natural products of a 
speculative character. 

in this country at 


Italian lemon oil is freely offered 


$1.85 per pound for good quality oil. California oil is now 


selling at $1.25 per pound. 


Cassia is inactive and lower at $1.35 per Ib. Buyers 
seem to be well stocked with this oil so that competition 
for what inquiries appear has increased with a correspond- 


ing reduction in spot quotations. 


Caraway has also been subject to increased competition 
Quotations on spot have eased to $1.70 per Ib. Trade is 
light in this oil and some shading below this figure has been 
reported 


Clove oil is stronger in undertone due to an advance in 
the spice. Crop news from Java and India indicate that 
crop in the autumn of 1930 will be smaller. As stocks 
here are limited there is every likelihood that an upward 
tendency in the oil will shortly develop 


Erigeron has been weakened in tone by a lack of demand 
The spot market contains ample stocks and buyers have 
shown a particular apathy toward this oil with a resulting 
tendency on the part of sellers to shade quotations 


Mandarin, in sympathy with the citrus oils, has been 
reduced to $7.00 per Ib. This oil had not previously 
declined so that the current reduction of $1.75 per lb. has 
placed it in more direct relation with the citrus industry 

Wormseed is being offered at $3.20 per Ib. a decrease of 
5c per lb. over last month's quotation. 
as not being particularly large, but it would seem that 
sellers have shown a desire to turn this commodity into 
cash rather than carry it along. 
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Current 193 1929 
Market High Low gh Ww 
Or: ange American, Cold ones 
af errors. 3.30 339 ee} 3.30 7.40 3.50 
Distilled, 25 Ib tins... .. ib. 1.75 1.85 Bee L235 5.29 2.05 
Spanish, 25 lb tins... ....Ib. 3.60 3.75 4.00 3.60 re 3.85 
jOil Orris, concrete. .oz. 6.00 6.25 6.25 6.00 6.29 2.50 
Origanum, 50 Ib cans tech. . .Ib. 28 30 30 .28 .30 .28 
Parsicy, 1 ib bot.....2.00%+ Ib. 9.00 9.25 9.25 9.00 9.25 8.00 
Patchouli, 5 lb Bot cehb: siz 8.50 8.50 8.25 8.75 6.75 
Pennyroyal, dom, 25 Ib tins. .Ib. L553 2.10 2.10 1.55 2.10 Lo 
Imported, 25 lb tins...... Ib 1.20 1.20 1.20 1.20 1.20 
Pepper Black lb., . 10.25 ; 10.25 10.25 aR P ii 
Peppermint, nat. 60 Ib cases Ib. 2.85 2.95 3.45 2.85 4.05 2.85 
Redis, USP, 60 Ib cs...... lb. 3.10 3.20 3.65 3.10 4.30 3.10 
Petit Grain S'A., 25 lb tins. . Ib. 1.95 2.05 2.05 1.95 2.05 1.90 
French, | lb bot.........Ib. 6.25 6.50 6.50 6.25 6.50 6.35 
Italian, 25 Ib tins........lb. 2.20 2.30 2.30 2.20 2.30 2.20 
Pimento, 25 lb tins......... Ib. 2.50 2.05 eg i 2.50 BY fe} 2.25 
Pineedle Siberian, cans...... lb. .70 yp 3 75 70 75 .60 
Pinus, Sylvestris, 25 lb tins. . Ib. 1.90 2.00 2.00 1.90 2.00 1.90 
Pumilio, USP, 25Ibtins...Ib. 2.60 2.70 2.95 2.60 2.95 2.85 
Rose Fr, 8, 16, & 32 oz pkgs .Ib. 14.00 17.00 17.00 14.00 17.00 12.00 
Bulg, 8, 10 & 32 oz pkgs...Ib. 14.00 14.50 14.50 14.00 14.50 11.50 
Rosemary, USP, 274 Ib tins. .lb. S41 56 | .56 474 
1000 Ib drums. ...... Ib 50 50 50 50 424 
Tech, 25} Ib tins... * Ib. ; 40 40 .40 .40 40 
PROB A ID ROE ois ve aiorecese e's antares Ib. 3.00 3.10 3.25 3.00 3.23 3.15 
SANDALWOOD, E Ind ox 
100 Ib case. 8.75 9.00 9.85 8.75 9.85 7.45 
7 Indian (Amayris), 25 ib 
ins ; 2.85 2.95 L.9F 85 2.95 5 
isetuainn USP” 50 lb cans ao? 1.30 1.32 1.32 1.30 1.32 .78 
Artificial, 1000 Ib drs, 60 Ib 
cans. Ib 30 32 36 .30 .40 26 
NP Re gpeontlly Se mS | 36 a) 43 36 .48 28 
Savin, 50 Ib tins. ..........Ib. 2.50 2.65 2.05 2.50 2.75 1.65 
SPEARMINT, USP, 50 lb tins 
ER 4.60 4.65 4.70 4.60 4.70 4.05 
Spruce, 50 lb tins. . ..Ib 1.05 140 1.10 1.05 1.10 1.05 
Tansy, American, 25 ib tins. .Ib. Rb) 4.00 4.00 ey 4.00 3.2) 
TAC, FO GOV DISS .oiva:e 00.0050 Ib. 25 30 30 25 .30 ay 
USP, 50 gal bbls. ull: vd 1.50 1.50 73 1.50 «te 
Thyme, red, NF, 25 Tb tins. .Ib. 78 80 .80 .78 .90 .78 
White, NF, 25 Ib tins..... Ib. 83 85 85 83 .90 .83 
Tech, 110 lb drums... .. Ib. 60 70 .70 .60 .70 60 
Turpentine, USP, rect cbys. .lb. nae 30 30 i» | .30 a7 
Vetivert Bourbon, 10 bot... . Ib. 6.25 6.50 6.50 6.25 6.50 6.25 
Indian, TAB Dot... 5. o6 06. Ib. 25.00 38.00 38.00 25.00 38.00 25.00 
Java, | Ib bot.. veces 19300 16.00 16.00 15.00 16.00 15.00 
Wine, heavy, | lb Bots acuk Ib. 1.65 1.75 75 1.65 | 1.65 
WINTERGREEN Gaultheria, 
a 25 Ib tin. lb. 8.00 10.00 10.00 8.00 10.00 8.00 
Southern, 25 lb tins... Ib. 3.75 4.00 4.00 3. 4.00 a .70 
— see Methyl — 
ate sc 
Wormwood, dom, ‘25ibtins..lb. 12.25 12.50 17.25 12:25 35,00 13.25 
Wormseed, Bz alt, 25 Ib tins. . .Ib. 3.20 3.45 3.50 3.20 3.65 1.80 
7 as: Ylang Bourbon, 10 lb tins 
SS + wom 9.00 9:25 9.25 9.00 9.75 9.25 
10 lb tins No. 2.. ...Ib. 8.20 8.25 8.50 8.20 8.50 8.25 
Manila, | Ib bot ..lb. 30.00 40.00 40.00 30.00 40.00 30.00 
Oleoresins 
Aspidum, USP, bot and tins. . lb. ; 125 1.25 Lae 1.45 ee | 
Capsicum, USP, bot and tins.|b. 3.50 4.25 4.25 3.50 4.25 3,50 
cubeb, USP, bot and tins... . lb. 3.00 3.25 ps A 3.00 3.29 3.00 
Ginger bot and tins. lb. 2.85 3.35 3.35 2.85 3.35 2.85 
Malefern see Aspidum. . 
Orris, bot & tins. . .. ‘Ib. 15.00 18.00 18.00 15.00 18.00 15.00 
Pepper, black, USP, bot & - 
ae 9.50 9.50 9.50 9.50 9.50 
Vanilla, bot & tins. ms 8.00 8.75 8.75 8.00 8.75 8.00 
. e 
Perfumer’s Sundries 
Almond Meal, 25 Ib cans. . . . Ib. 20 21 21 20 Py) | .20 
Amber liquid, 400 lbdrs..... lb. 2.20 2.30 2.30 2.20 2.30 2.20 
Ambergris, Black, boxes..... — 14.00 15.00 15.00 14.00 15.00 14.00 
Gray boxes. 32.00 36.00 36.00 32.00 36.00 32.00 
BALSAM COPAIBA ‘Para, 80 
Ib cases. lb. 334 334 .334 34 30 
— American, “USP, 80 Ib 
SAPO EER EE Ib 37 37 37 a7 37 
ane 130 lb cases. So eb 22800 2.00 2.00 2.00 2.05 Lvs 
Tolu, OPTS COORG. 6.05.65 6-2 Ib. 1.25 1.30 1.30 1.25 1.30 1:5 
Benzoin Gum, Siam, boxes. . . lb. 1.20 1.30 1.30 1.20 1.30 1.20 
Castoreum, | lb bot. lb. 9.50 10.00 10.00 9.50 10.00 9.50 
Chalk, Precip, 1 gt 175 bbls. Ib. 044 05 05 04} .05 04} 
¢ Sherry Laurel Water, 24 Itr cby 
ees 4.10 4.60 4.60 4.10 4.60 4.10 
* ‘ivet, “Abyssin, horns....... oz. 2.10 3.00 3.00 2.10 3.00 2.10 
# abdanum, 5 lb bot. aes 5.50 6.00 6.00 5.50 6.00 5.50 
Musk Pods Cabardine, tins. .Ib. ; ; : ‘ 
Musk Tonquin, tins, Pods...oz. 24.00 26.00 26.00 24.00 26.00 24.00 
Grains Cabardine, tins. . . .oz. . ; ; : 
Tonquin, tins, Grained..oz. 28.00 34.00 34.00 28.00 34.00 28.00 
Synthetic See Aromatic 
Chemical. . mate 
Rice Starch, 140 Ib bags... eee 09 10 10 09 10 .09 
Rose Water, 24 ltr cbys.. cby. 5.00 5.50 5.50 5.00 5.50 5.00 
Sandalwood, pwd bags...... Ib. 224 40 40 224 .40 224 
Saponin, Sibtins..........Ib. 1.15 1.30 1.30 1.15 1.30 |e 
Talc, Italian, 220 lb bags. ..ton. 60.00 80.00 80.00 60.00 80.00 60.00 
F rench, 220 Ib bags. ton. 40.00 45.00 45.00 40.00 45.00 40.00 
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HE two booklets shown at right are 
valuable to all users of Alcohol and 
Industrial Chemicals. 


A Twofold 


Service 


Through the sales organization of 
A. K. Hamilton, The Pennsylvania 
Sugar Company and the Franco- 
American Chemical Works are able to 
offer you a twofold service on your 
purchases of industrial alcohol and 
allied chemicals. 





These two booklets have been prepared 
to give you such information as you 
may need about these products. Either 
or both booklets will be sent to you on 
request. 





Pennsylvania Sugar 
... Company... 


Franco- American 


Chemical Works 


Represented By 


A. K. Hamilton 


95 Wall St. New York, N. Y. 


Sales representatives and_warehouse_stocks in principal cities. 




















j 










eI, gies > ts auman 

aR ‘ ee mat nd igo nen 

iaatenial - ees aie a elbng ph sa ete some 
iJ 

HHI] smn zm =) ERNST SCHLIEMANN'S OELWERKE cox till 

Secimadl Nef Petroleum GESELLSCHAFT MIT BESCHRANKTER HAFTUNG Milhelmsburg omen 

——— Harbor HAMBURG — 


ALBINOL 


Genuine Russian White Medicinal Mineral Oils 
have a particularly high Viscosity 





New York Office and Warehouse 














= SCHLIEMANN COMPANIES, Inc. = 
(lll 53 Park Place New York, N. Y. ill 
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{ Monthly Review }- | 
| 
facia eal Drugs and Spices 
um Arabic 
Aconite Root, USP, bags lb. sa7 18 .19 17 <2i 18 
Gum arabic is lower in the spot market, stocks being [8{g8" domestic, No, 200 1.40 1.45 1.45 1.40 1.45 1.40 
Fed at i 127 265. san ee ] Almonds Meal............. Ib 19 .20 .20 19 .30 Mi iS) 
offered at from 23c to 25c per lb. for amber sorts. With Aletris Root, vem. Cveuweuneee Ib. 36 a7 37 36 38 35 
the advent of warmer weather in the Sudan, stocks have [Alkanet Root, bags......... Ib 12 13 .14 12 ae aT 
been coming in more freely and from a larger area. How- ALOES. Cape; 400 Ib cases. Ib BY YB wm ns 
=n : one P . ; , Socotrine, Whole, 300 ib cs Ib. 35 .40 50 35 -50 a5 
ever, conditions are not normal so that there is not a FP any oe i omg deaaaaaati ib 35 ‘2 “39 20 "30 "39 
likelihood that prices will recede much lower just yet. CUE CORES: 5 5s os cance os Ib. .29 36 37 29 .40 30 
, = : 9 2 
Receipts this season are about 259 tons short of what was Angstura Bark, bags. a = oF = =: = a 
satis as " rear. TI R: Anise Star case. EA Coe 10 103 114 094 19 «hl 
— a yi — — last anol The — Spanish, bags,........... Ib 14 ‘14h 14} 3 19 134 
»lidays get under way shortly so that there is a period « 
: r nips F "  TARABIC GUM, White, No.l 
nine days during which no gum whatever is gathered. PEO ND DAIS 6.655.626 5:0 Ib 35 36 36 35 38 22 
Comparative figures for the past five years, over a Seconds, 220 lb bags. ‘Ib. “a ‘a — 4 4 = 
period from December |, to February 14, are: 1930, 3,998 Pity teeny yt 4 gl — - 3 ‘— + 7 44 
tons; 1929, 4,257 tons; 1928, 5,984 tons; 1927, 4,012 Bhai say Sines Ib bbls. ...-. Ib. 25 27 27 a 12 14 
pa e rnica Flowers, bales....... Ib. > .26 35 .00 34 
tons; 1926, 2,870 tons. The figures for 1930 and 1929 are Root. Gages cs 0sesccod lb. 45 46 46 45 46 35 
the best for comparison because in 1929 there was prac- Arrowroot, Se eK. gees 08 09 104 08 10} 10 
ally ~arry-Ove Ie > fic > - anes Asafoetida, 250 lb cases. .... lb. 23 24 .27 2 .29 23 
vale no carry ess These figures show a shortage for E Bows 30 Ip boxes. eee wb 37 38 ‘50 x7 54 40 
1e 30 sez 259 ton alm Gilea uds, bags. , 3d -40 ’ -40 
the 1950 season'o — Balmony Herbs, bales......Ib.  .23 25 25 23 25 18 
Barberry Bark, of root, bags |b. 18 .20 .20 18 .20 18 
Bayberry Bark, bales.......Ib a Ii! abe ae 11 13 10 
MEMES oS. cc a csaenincee 29 me 32 29 32 29 
BELLADONNA acon “~~ ‘ ' a ; 
a7 As .20 .20 8 .20 7 
; Root, ‘bags. ee ‘a .18 19 .19 18 sat 18 
Less Cascarilla Bark a Wax, White, cases. “a 55 .60 .60 55 .60 55 
ellow refined cases... 41 42 .42 41 .42 41 
The value of cascarilla bark exported from the Bahamas Berberis Snenaeenien Root, ct bigs te 10 10 9 12 09 
to the United States fell off $12,812 in 1929 from 1928, and [Beth Root, bags. . : Ib ‘16 7 Ae 16 18 16 
* d oe) ee Black Indian emp | Root, 100 
exports of cascarilla siftings declined $7,595. The decrease Ib bags. .... lb. .18 19 19 .18 19 is 
Blood 18 18 . 184 18 18 173 
is attributed to dullness in trade and a restricted demand Bizod Root, begs... vee eal. te -e Diy 18 — ae 
The following table shows the exports of the subject enmeg 7 a , eee <. eH - = 4 - 
products and other crude botanicals from the Bahamas a ee Cit, bal . -s oH oo - < oH oy 
y 7 roomto} er ut, Dales. . a . . ‘ ° ° ° 
to the United States during the past two years: Bryonia Root, bags... . wIb cH i) 12 ad 2 ll 
Pounds Value Pounds Value a pale epsnas oa ss ib. 37 -38 -39 37 47 36 
Canela alba bark. 2,260 $466 6,048 $1,315 LAMA TARIOS 5:0) 5.60656 'aere Ib. We: -80 -80 75 .80 75 
Cascarilla bark. poe 44.176 30,604 25.438 17,792 |Buckbean Leaves, bales ..... Ib, 08 .09 -09 08 -10 08 
Cascarilla bark siftings. i775" 31669 «12/421 «14489 ~—4'836_~— | Buckthorn Bark, bags...... Ib, 107 074 073 05 O54 05 
Dogwood bark. .. ecatcss | amae 201 24,516 1.290 berries, bews: conenee - 7 . ef . _ 
Seaweed.. evade ta caeet paweee steers 60 23 urdock Root, bags........ . é . . . 

Snakeroot bark.. 1,933 400 1,750 543 ee ee eee Ib. .40 is .40 40 .65 40 
Snakeroot bark siftings.. ants 125 36 ——— oo. 110 ann a as “i “ am in 
/ ] P é ° . 
(Vice Consul Leo J Callahan Nassau.) igneued. . see at ae 1 1 B at 

Calabar Beans, ba Ib. ee .26 .26 25 .26 «ee 
Calamus Root, ble d cases. .lb. .43 .48 .50 43 By 45 
Unbleached, bags. . .064 .08 .08 064 08 .064 
Calendula Petals, imp bales. Ib. .95 1.05 1.05 95 1.70 .95 
Calisaya Bark, bales........ Ib. .19 .20 .20 19 22 19 
- 2 7 5 
Arnica flowers has been reduced to 25c per lb. A light Ph ccc vo ig tt Pn -24 25 25 24 7 ” 
demand with stocks more than ample has weakened the ee eee rote ee 3 “Ost — od Ost oat O33 
4 . » DABS... cc ccccccce 'e . : : ‘ iia +UOE . 
position of this commodity. This is more or less of an Veen aah Hey bern ae 4 4 7 a ‘c 4 
anneila a Dar! ales. ° . . 
inbetween season for the consumption of arnica flowers  |Cannabis,U.S.P............ 25 32 32 23 i338 22 
; sa . Cantharides, Chinese, cases. . Ib. 42 47 47 42 135 42 
so that the market has been particularly slow. Powdered, boxes....... ib. 63 65 65 63 “30 63 
sag er a Re > 50 51 an 50 As = 
owdered, boxes....... 62 .64 64 62 6 
Chamomile flowers, Hungarian have been reduced to [Caraway Seed, African, “bags Re ‘a o me ~ a“ 
> as ity as b xcep- Dutch, 11 Ib bags....2..1Ib. 10104. 104 10 12 095 
7c and 19c > vale carwanids Demand has been —— Cardamon bleached, cases. va 1.45 1.55 | 55° 1.45 1.75 1.45 
tionally light with stocks in supply. Roman chamomile Decorticated, cases. 1.24 1.30 1.40 1.24 1.60 1.35 
: ae 7 Cascara Amarga, 150 Ib bbls. ie Nom : oa: ; Sah 
flowers, however, continues strong at 75c per lb. The So called bales........... Ib. 60 “85 "85 0 85 60 
scarcity of this grade is still being felt although the market |CASCARA SAGRADA, 
: . 1927 park .16 i 4 18 l€ .18 15 
at present is dull. 1928 bark . ; ee | es ©: 15116 14 
1929 bark Ib my .16 .16 14 Ry 13 
Col h Iso | oe. Sees h oo Bark, quills, bales. s.Ib. -90 1.00 1.00 Pe 1 re Pe 
e r is rer at 20c. Lack nte i iftings, bbls i 65 ; .6 6 ; ‘ 
in emineiee ACK OS ETE SR ENS | enti tii. «tk ECS 12h 15.13 
commodity has caused bidding for what inquiries appear Shortstick, bales. ...... Ib. 105 ‘a: 09 m0) 12} - 10} 
: , i : Batavia No. IB nin exe Ib. 09} .093 .093 094 11 .093 
from time to time with resulting shading in price. China Select Rolls, cases. “Ib. ‘07 ‘07} ‘074 07 “09 "084 
Broken; ales...0:0000 68 094 .10 .10 = 4 _ 
Saigon, CE ER ib. 30 <on 1 0 .39 : 

a ae Pi , — - a a SNE CINNID o.5\456'4r8; 6:50:06 Ib. re] .26 .26 25 . 28} . 164 
Cassia, as a result of a small demand and a competitive + ssa Tagg avant ee Ib ‘00 "10 12 09 B 10 
market, is easier at $1.35 per lb. Stocks have been ample Cernip, Herb, bales Scvenseaien b. ae at? oo + = ae 

ery MICS. cc cccccce 160 . ar | a’ : rs 
and dealers have shown a desire to convert them at least |Ceresin Wax, White, bags... Ib. 5 .20 .20 15 .20 15 
Yellow 200 Ib. bags ce oe Ib. JT 7 et : ‘— J 

2) . oa e 


partly into cash. 
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Imp. 100 Ib. bags. .....Ib. 
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erected hundreds to men who served humanity a scant three score years and ten 
Cor less) and now find a Bulb that has helped and served humanity for more than 


2,600 years! 


Squill Root (Scilla) is undoubtedly one of the oldest Drugs in use to-day. Even more 
remarkable, its use by the Empiricists of these remote times is still in good standing in 
modern pharmacy. 


Squill is the fleshy scales of the bulb of the white Urvinea Maritima. Late in August, 
when the membraneous outer scales are removed, the central fleshy scales are cut into 
transverse pieces and carefully dried. 


| \ JHAT a quaint notion it would be to erect a monument to a Bulb. Even if we have 


For many years Mcllvaine Brothers, Inc. have specialized in Squill Root. Their supplies 
from Sicily are carefully cured and graded. 


Manufacturers who find in Squill Root an excellent expectorant, an emetic, a cardiac 
stimulant useful though not as reliable as Digitalis, can be assured of a constant quality 
and supply in this specialty of McIlvaine Brothers, Inc. 


Botanical Drug Importers since 1844 


McIlvaine Brothers, inc. 


1500 Hamilton Street Cable Address ‘‘Macllvaine’’ 101 Beekman Street 


Philadelphia New York 
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{ Monthly Review }- 


Ergot 1929 Shipments Heavier 


Ergot of rye was shipped in larger quantities during 


1929 then in 1928, the figures being as follows: 1928— 
16,553 pounds, value $11,358; 1929—52,751 pounds, 


value $31,368. 
early in the year from the crop of 1928. 
ergot from the crop of 1929 have been very light. 
porters attribute their loss of business to the competition 
(Consul Walter H. Mc- 


The bulk of these shipments was made 
Shipments of 
Ex- 


of cheaper ergot from Russia. 
Kinney, Vigo.) 


Egypt's Drug Exports 


The 1929 value of Egyptian gum, wax, and crude drug 
exports to the United States totaled $954,000 or an 
increase of $137,000 over the preceding year. With the 
exception of beeswax, the bulk of the exports shown in the 
accompanying table cleared through Cairo. During the 
period under consideration exports of 58,000 and 145,000 
pounds of beeswax, 6,500 and 18,000 pounds of henna, all 
of the fenugreek, cleared 
through Alexandria 

A large decrease is noted in exports of colocynth, and 
fernugreek. Gum _ arabic exports decreased 736,000 
pounds, but the value increased $174,000. Henna exports 
Senna declined in quantity, but 


safflowers, and crude saffron, 


increased over one-third. 
rose in price. 

The following table shows the quantities and values of 
declared exports from Egypt to the United States of the 
subject products during 1928 and 1929: 


1928 1929 
Pounds Value Pounds Value 

IE yi foto in cs ohne ernie 251,000 $94,000 246,000 $87,000 
Golocynth ........ 0060. 120,000 37.000 9,700 1.600 
HOTMIRVCEK., «0 0:0 00.0000 158,000 5,000 aie aa 
Gum Arabic........... 9 200,000 580,000 8 464,000 754,000 
5, ae eee 199,400 16,500 303,000 23,700 
| a rr 4,000 700 12,500 1,900 

Saffron, crude.......... sea nsam 4 100 600 
Senna. % 172 000 83,500 1,088,000 85.800 


(Consuls G. W adsworth, Cairo, and H. Beck, Alexandria.) 


Cotton root market is still dull. The decline in this 
commodity, however, seems to have been stopped at 13c. 
Sellers have been encouraged by this and look forward to 
improvement as stocks are not excessive. 


Dandelion is being offered at 22c per lb. Lack of de- 
mand and shading of quotations has reduced price 3c per 
lb. during the past month. 


Kamala is strong in undertone although price remains 
unchanged at $1.20 per lb. Small stocks are reported in 
the hands of dealers and, although demand is but routine, 
any increase in the amount of inquiries would undoubtedly 
cause a price raise. 

Matico leaves have been reduced to 20c per Ib. There is 
practically no interest in this commodity at present and 
stocks 


dealers have shown a tendency to convert what 


they have on hand into cash at a sacrifice 


‘Sabadilla powdered is easier in undertone but the price 
remains unchanged. Some shading has been reported due 
to competitive conditions. Nominal quotations are 27c 


and 28c per lb. 
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| Current 1930 1929 
Market High Low High Low 
CHAMOMILE FLOWERS 
Roman, bales. . ee | 75 80 .80 te .80 .40 
Hungarian, cases Ib. .20 21 22 .20 .26 .20 
Charcoal Willow, powd, “bbls.lb. 06 06} 064 06 .06}3 06 
Wood, powd, bbls........ Ib. 04 05 05 04 .05 04 
(Chestnut Bark............ ib. 07 08 08 07 .08 07 
LCBVES DANES. 5.500.6:550:506% 05 053 054 05 .053 05 
Chicle Gum, Ib bbls........ Ib. 58 75 75 58 ie) 58 
Chiretta, bales............. 22 25 28 oe .30 26 
Cinnamon, Ceylon, No. 1, bales 
SOP Te eee .34 35. 35 34 -62 34 
INO: 2 DANES. sss sarees eens Ib. 28 284 34 .28 on 32 
ORF Ra oa ka vce os a0ces Ib. 554 .56 56 554 56 55% 
Clover Tops, Red, bag: Ib. 10 11 ai Ua 10 .14 .10 
Cloves Zanzibar, 135 ib bbl...Ib. 22 223 24 22 38 234 
Cochineal, Black.........-- Ib. 69 69 69 .69 .69 
Silver Ib. 85 85 85 .85 85 
Cohosh Root, Black, bags.. » Ib. 08 09 09 08 .09 .073 
Blue, bags. oo llb. 10 cif 1] 10 Pe .10 
Colchicum Root, ‘bags. . ee 10 11 11 10 mi .07 
Seed, bags.. , Ab; 95 1.00 1.00 95 1.00 65 
COLUMBO ROOT, ‘bags. . lb. Bb 12 12 11 .20 a 
Colocynth Pulp, bales. . .. . .Ib. 21 22 27 21 .45 .29 
Colts ‘oot Leaves, bags......lb. OS 09 09 08 .09 08 
Comfrey Root, bags........ Ib. 10 11 11 11 14 on 
Condurango Bark, bags.....Ib. 14 15 lo 14 es 15 
Coriander Seed, Morocco, , bags 
Ib. 03 033 03} 03 .06 03 

Ble: ached, bags... . Ib. 073 08 08 07} .114 .07} 
Corn Silk, bales. . lb. 06 07 07 053 .064 054 
Cotton Root Bark, ‘bales... -Ib. 13 .14 14 13 a) AZ 
Cowhage, | oz tins... . i 1.00 1.00 1.00 1.00 1.00 
Cramp Bark socalled bales. Ib. 06} 07 07 06} .08 .06 

True, bags..... lb. me ib 40 40 35 .48 a5 
Craneshill Root, bags. . ‘Ib. 10 10 10 .10 10 
CUBEB BERRIES, XX bags 

de Ib 48 53 53 48 aL y 48 

Powdered, boxes.........Ib° 50 59 55 50 a9 .50 
Culvers Root, bags.. PS weneuriee Ib. 18 19 19 Pa 20 18 
Cumin Seed, Malta, bags... .Ib. 133 133 133 134 133 12 

Morocco, bags l 14} 153 153 14} 16 12 
Cuttlefish, one Trieste, Straps 

Sept eR Aca a eos wae b. 25 25 25 25 25 .14 

French, boxes. . scare 22 23 23 22 23 124 

Powdered, bbls. +o 0s 09 10 10 09 .10 09 

Broken, bales. . ¢e06 Ds 07 07 07 07 05 
Damiana Leaves, bz ales... . Ib. 17 18 18 87 18 .16 
Dandelion Root, Imp. bags. . Ib. 22 24 27 22 29 .19 
Deer Tongue Leaves, bales. . .1b. 11 13 13 11 AS | 
Digitalis Leaves, bales. . . .. |b. 23 25 28 Re 70 .26 
Dogwood Bark, neue “4 

Ib. 09 10 .10 09 11 .09 

American bales. ‘lb. 06} : 06} .06} .06} .06 
Doggrass Root, USP, cut bags 

12 13 13 AZ ah ie 10 
Dragons Blood Mass, cases. = 65 .70 70 65 70 65 

Reeds, boxes...........+.Ib. : 2.50 4.00 2.50 4.00 90 
Echinacea Root, bags. a tee wae Ib. 23 25 25 i 4 | 28 ys: 
3 om ampane Root, eS Ib. 08 09 09 08 .09 08 

Ider _pmeehanay bags. s-hlvsacooeens 50 55 55 .50 > soe 
F slemi Gum, 85 Ib cases... ... Ib, .26 28 28 26 28 .26 
Elm Bark, bundles......... Ib. 39 40 40 Me .40 25 

Grinding PUOMENE <elaig retersate lar Ib, 134 .14 14 Ry 2 .14 .134 

Powdered, bbls..........Ib. 18 19 Ve) 18 ome .19 
Ephedra Vulgaris, bales..... Ib. :09 10 10 .09 16 .09 
ERGOT, 150-200 lb bags... .Ib. 60 65 65 60 95 60 
Eucalyptus Leaves, bales. . *cIb. .08 .09 09 08 11 .07 
Euphorbia _ Pilulifera, Herb, 

Bae os rores 06} 073 073 06} 11 06} 
Euphorbium Gum. cases... . — 14 .20 20 14 20 14 
Fennel Seed, French, bags. - lb. 14 143 14} .14 . 1843 14 

German bags prs a on te Coles othe Ib. lo 18 19 16 Ps 17 
Foenugreek Seed, 200 Ib bags 

Sate alate iaiss Gath ae Alenia eee Ib. .06 06} .064 .06 .064 05 
Fish Berries, 100-125 Ib be. -ib. 06 07} 07} .06 .07} .06 
Flax Seed, Whole ..182 Ib b “7 16.25 17.00 17.00 16.25 17.00 14.00 

Ground, 180 lb bbls. .... .09 09} 094 09 .093 .08 
Flea Seeds Black bags. ~ tb .40 45 45 32 35 .20 
Fringe Tree Bark or Root bags 

a aalgie a etb\e Ipie mm plerw eee retueee see oo. AS As 19 .24 19 
Fumigating Pastiles, boxes. .lb. 30 3° 35 .30 35 30 
Galangal Root, bags........ Ib. al AZ Ri tb) Ad Bh) 14 
Salbanum Gum, cans...... Ib. .95 1.05 1.05 95 1225 95 
Gamboge Gum, 100 Ib cases. . Ib. 1.10 Lats Wa Sy 1.10 1.25 1.10 

Powdered, cases.........]b. wate je 3 P25 1.25 1.40 1.20 
Gelsemium Root. bags...... Ib. .09 10 10 .09 12 .09 
GENTIAN ROOT, bags. .. . Ib. 09 10 10 .09 Pe | .09 

Ground bbls, boxes....... Ib, 13 .14 .14 13 .14 me is 

Powdered, bbls, boxes. - lb. Ble 14 14 13 14 A ib 
Ginger, Africz an, bags. oO. 15} .16 .17} 154 .174 .13 

Jamaica Grindin bags. - lb. 21 .21} .214 19 20 18 

Cochin ABC & Lemon, bags 

cele iaectececee sieve .18 . 183 . 18} 18 . 184 Pi 4 

Ginseng Root, cultivated cs. .Ib. 8.00 10.00 10.00 8.00 10.00 00 

Wild Southern, cases. .... Ib. ARS 16.00 16.00 16.00 16.00 16.00 
Golden Seal Root, bags. <b. «6.2.50 2.60 2.80 2.50 3.80 2.70 

Powdered, boxes. ~- eve 5 oe 2.25 3.15 4.35 i BY I 

Flerb, barrels... .... 0.000% 1.25 1.30 1.30 1.25 1.30 1.25 
Grains of Paradise, bags. . ‘ib <b 32 40 .22 .85 30 
Grindelia Robusta, Herb, bale 

BS CO Cee Pere Ib 09 10 11 .09 oi2 .09 
Guaiac Gum, 150 lb cases... . Ib. 34 a Be 34 38 33 
Strained 75 Ib cases.. Ib. .70 By 75 .70 Pr i) .70 
Guarana, tin cases Ib. 5 AY fe 3.00 3.00 275 3.00 2.30 
Hellebore Root, Black, bbls. Ib. O54 .06 06 054 .06 054 

White, 250 Ib bbls. . Ib, 073 084 08} .07}3 084 074 

Dowdere erate eniataiate " Re Pa iv 12 “at ae Pe i: 
Helonias Root, bags........ Ib. .63 65 65 .63 ike .62 
Hemp Seed, bags........... Ib. 05 .06 .06 05 .06 .05 
Henbane Leaves, USP, bales. Ib. .16 ae 4 15 .20 Pe i 
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R. W. GREEFF & CO., Inc. 


10 East 40th Street New York 





BOTANICALLY 








MicRoscopIcALLy 








Are you having trouble with your soap ? 
If you are, investigate 


HOPKINS POWDERED SOAP, 
NEUTRAL WHITE 


Especially adaptable for use in tooth powders and pastes, 
mouth washes, bath powders, and shampoos. 
Neutral, non-irritant, snow white and free from a soapy 
flavor, yielding a profuse, lasting lather. 
Possesses exceptional cleansing power, and is not prone 
to become rancid, nor harden with age. 
ields finished products that are uniform in composition 
and appearance. pis 


J. L. HOPKINS & COMPANY 
Importing Drug Merchants 
135 William St. 
New York 





Testec 
PHYSIOLOGICALLY 
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Drug Markets 


“STURGEON BRAND” 
PRECIPITATED CHALK 


manufactured by John & E. Sturge, Ltd., 
Birmingham, England 


Uses: Specially prepared for Dentifrices, 
Cold Creams, Toilet Preparations. 


* Guarantees: Free from grit—Uniform. 
Packed in casks and bags. 





Copper Sulphate 
Senega Root 
Epsom Salts 
Cod Liver Oil 
Glycerine, C. P. 
Glycerine, B. P. 
Manganese 


Sulphate 


Spermaceti 

Magnesite (Grecian) 
Magnesium Chloride 
Calomel, Howards’ 
Benzoic Acid, Howards’ 
Thymol, Howards’ 
Bicarbonate Potash 
Barium Nitrate 
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Ozokerite Wax 
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{ Monthly Review }- 


Flea Seed Up Again 


Flea seed still continues very scarce. Price has again 
been advanced to 45c per Ib. Practically no new supplies 
are being received from the primary market, and with 
stocks in the spot market practically exhausted the rise in 
price was expected. Little relief from this condition can 
be expected before new crop is harvested next season. 


Quince Seed Steady 


Quince seed is quoted at $1.10 @ $1.15 per pound for 
Cape with demand reported as normal for this time of 
year. Before new demand sets in strong more stocks will 
be available so that, although the market is strong at this 
writing, no further increases are looked for. 


Sarsaparilla Exports Down 


According to official Panama Government statistics, 


exports of sarsaparilla during 1927 and 1928 were as 
follows: 
1927 1928 
: Kilos Value Kilos Value 
Great Britain. 8,723 $5,570 8,300 $5,470 
United States. 2,028 695 170 110 
Total 10,751 6 265 8,470 5,580 


More Licorice Root 


The exportation of licorice root to the United States 
showed a slight increase during 1929, reaching a total of 
25,966,000 pounds, valued at $578,273, as compared to 
21,983,000 pounds, valued at $538,027, in 1928. The 
exports were 23,688,000 pounds, valued at $697,070, 
1927. 


in 


Balsam Imports Vary 


Shipments of Peruvian balsam for the past three years 
from Nicaragua to the United States through the port of 
Corinto, which accounts for the bulk of the exports, 
amounted to 11,000, 16,000, and 14,000 pounds, respective- 
ly. The export values during 1928 and 1929 were $12,000 
and $10,400. There were no exports of ipecac root during 
1928, but 655 pounds, valued at $1,650, were declared 
during 1929. ; 

Peruvian balsam is produced in western Nicaragua and 
exported by one firm, the name of which interested com- 
panies may obtain upon application to the Chemical 
Division 


Golden seal is quoted at $2.50 per lb. This represents 
a decline of 20c per Ib. during the past month. Competi- 
tion has been exceptionally strong in this commodity 
with considerable price shading on firm business. 


Orris is firm at prevailing prices. In spite of a light 
consuming demand the market presents a strong under- 
tone. There is no excessive supplies of this commodity 
and as the new crop is a long way off no shading of quota- 
tions is noticeable. 
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Current 19 1929 
Market igh Low h Low 
HENNA LEAVES, bales. .. . |b. 12 13 13 <2 me bes 
POO 5 5k 05550-0555 oi Ib. 15 lo lo 15 4 15 
Hops, bales. SP 23 ZS 23 32 23 
Horehound, Herb, “bales..... Ib. O08 09 09 08 .09 08 
Hydrangea Root, bales..... Ib. 69 09 .09 .09 08 
HABECE FIOWENS 6. 0.05.6.5:5:659 Ib. 27 28 28 27 37 18 
Powdered, Pure, 200 lb bb 
RE Ae eer Ib. 30 3] 35 30 46 25 
is ROOT, Carteagna, 
errr er 2.80 3.00 4.25 2.80 4.25 2.70 
Poedea: 220 Ib bbls. . 3.50 3.60 4.45 3.50 4.45 3.20 
Rio Whole, bags.......... . 2.90 3.00 4.00 2.90 4.00 285 
Powdered, lid ib bbls...lb. 3.40 3.45 3.50 5.29 3.50 3.40 
Isinglass, American, 130 lb cases 
ae, 95 1.00 1.00 95 1.00 95 
Russian (Beluga), boxes...Ib. 4.50 4.50 4.50 4.50 4.50 
Jaborandi Leaves, bales. Ib. 15 15} 224 15 .224 114 
‘aes nee Whole, 150 Ib 
_ Ib. 36 39 43 36 45 24 
USP. : d, 250 lb bbls... Ib 39 .42 48 39 50 .29 
a Wax 24 lb cases. ‘Ib. 184 19 19 18} .19 . 184 
JUNIPER BERRIES, 125 Ib c 
bags. aS: 05 05} 07 05 .09 .05 
Kamala, boxes. . Ib 1.30 4.35 1.35 1.15 1.40 . 82 
Karaya Gum, Powdered, bbls 
we | 12 20 20 12 20 12 
Kava Kava Root, ‘bags. eee 14 15 15 14 15 .14 
Kino Gum, Blz ack, cases. Ib. 50 55 55 50 55 ee 
Kola Nuts, 150 Ib bags. . » Ib. 14 15 15 14 15 13 
Lady Slipper Root, sae as, 1.10 ie es lp 1.10 1.30 85 
Larkspur Seed, bags. . ib: ry? 57 57 52 57 .40 
Laurel Berries, bags........ Ib. O08 09 09 O08 09 08 
Leaves, Greek, bags. . rer.” Ib. 04 05 06 04 06 05 
Italian, bales. .. Ib. 05 06 05 03} 04 034 
Lavender Flowers, Ordinary Ib. 28 30) 35 28 35 32 
Selected. . : oy 45 46 46 45 46 43 
Lemon Peel, bag: 09} 104 104 09} 13 10 
LICORICE ROOT. Whole ere 
< eee |S 12 18 18 12 18 2 
Spz anish Natural bales. . ‘Ib. 05} 07 07 O53 07 O54 
Powdered, bbls. .......Ib. 09 10 10 09 10 .09 
Selected 2'& 5 Ib bdls... .Ib. 13 15 15 13 15 124 
Cutting, 125 lb bags... .In. 06} 07 07 06} 07 064 
Turkish, 150 lb bales. ... .Ib. 05 05 05 05 .05 
Linden Flowers with leaves, < 
bales. . ep lb. 23 24 24 23 Vr sae 
Without lez ives, bales. Ib. 26 i: 29 26 4 28 
Liverwort Leaves, bales. 4b. 18 19 .19 18 .20 18 
Lobelia, Herb, bales... . Ib. 12 13 13 12 .16 «te 
Seed, bags. . . Se | os 45 50 50 45 69 45 
Lovage Root, Imp., bags... .Ib. 35 37 * 35 37 25 
Lupulin N. F., tins......... Ib. 1.65 1.70 1.65 1.65 Yi 1-63 
Lycopodium, 88 lb. cases. ‘lb. .60 62 68 60 85 66 
MACE SIAUW, No. Ls cases 
PE teie Siete icnieia i oats ieee ae Ib. 76 77 82 76 &6 .80 
Banda No. 1, cases.......Ib. 84 &5 &6 84 98 85 
Batavia No. 2, cases...... Ib. 47 50 50 47 58 .47 
Malva Flowers, Blue, bales. .1b. Fo) 57 57 Pe, ae .40 
Black, bales........... lb. 40 55 55 .40 60 40 
Leaves, bales............lb. 14 15 15 12 Bie, 14 
Manaca Root, bales........ Ib. we 25 25 .24 24 22 
Manna, Large Flake, cases...Ib. .90 .92 92 90 92 sf 
mall Flake, cakes...... Ib. <o7 .65 65 SF 65 de 
OMS CERES 5. b0cc 6s es ose Ib. 45 50 50 45 50 45 
Mandrake Root, bags...... Ib. 12 13 13 a2 14 = 2 
Marjoram, Herb............. 
French, No. | bales... ...Ib. 184 219 re 18} 19 1¢ 
German, bales.......-.-. Ib. 225 26 .26 24 .25 uZe 
Mastic Gum, 120 lb cans... .Ib. 65 .70 .70 65 .70 65 
Matico Leaves, bales. ...... Ib. .20 31 3l .20 oe 30 
Mezereon Bark, bags. ...... ob. Pe ed 16 25 15 «25 .20 
Millet Seed, Yellow, bags. «aD. 033 04} 04} 033 044 033 
Montan Wax, Crude, b ags. .Ib. 063 .07 07 064 .07 064 
Bleached, bags........... Ib. ‘25 .28 .28 fe] .28 a2 
Moss, Iceland, bales........ Ib. .10 rhe ke 10 at .10 
Irish, Bleached, bales . . . . Ib. .14 17 v4 14 .18 Bi Is 
Mullein Flowers, tins....... Ib. -98 1.00 1.40 98 2.00 1.33 
Leaves, bales............ Ib. 073 .08 .08 07} 08 074 
Musk Root, Russian, bags... Ib. .09 .10 10 .09 a: .09 
Myrrh Gum, 200 lb, cases. ..Ib. .28 31 35 28 65 “ae 
Nutgalls, Chinese, bags ar. Ib. sae ; ie by sae .22 
Aleppy, RS 55 cares sce Ib. el 2 sat 21 wat 
Powdered, bags........ Ib. By Sar Be ys: Be Py 
Nutmegs, 110°s cases....... Ib. 25 26 .27 By 9% 314 . 26 
75's & 80's cases....... Ib, 36 «Bz 37 36 42 36 
Grinding, bags......... Ib .24 25 25 24 25 .24 
NUX-VOMICA Buttons, bag 
iain eins a ahi Wachee Sie cate .05 .06 .06 .05 .06 -05 
Powdered, 200 Ib bbls. . Ib. 084 09 09 08} .09 08 
Oak Bark, bags............ .05 054 054 05 054 05 
Olibanum’ Gum, 280 Ib cases 
Siftings. . eae 124 14 14 124 15 124 
Tears, No. 1 ‘Extra. ...... lb. .29 30 30 .29 .29 Ys 
Maas cwcek onc ceca Ib. Ad .20 20 18 a | 18 
PIG Bissakanekae ss ears Ib. 14 .16 .16 14 18 14 
Opium Gum, USP, cases....lb. 12.00 13.00 13.00 12.00 13.00 12.00 
Granular, cans. on “2b: 13.00 14.00 14.00 13.00 14.00 13.00 
Powdered, USP, cans.. Sr hae Ib, 13.00 14.00 14.00 13.00 14.00 13.00 
Orange Flowers, CARES. ....0.0010: 413 40 40 7) 30 Bp: 
Peel, Bitter, bags. Ais 11 saz 12 ae ey ys .10 
Sweet bag’ lb. 14 15 Be 14 lo Bs i | 
ORRIS ROOT. Flor. bid. bags 
masiaceats.o iy ciaisie neces a eis 6 Se .29 30 .30 .29 a 74 ee 
Powdered, 200 lb bbls. 32 34 34 32 35 sal 
Verona, bags sae 24 24 sae Fy '> 16 
Posted 200 Ib bbls. Ib .26 27 By .26 vow .20 
Fingers, boxes. ........++ Ib. 1.00 1.05 1.20 1.00 1.20 .90 
Orokeriee Wax, Brown, Hard = ae 3 : ce : 
Seinasin eo aia ee ere .24 oe .25 24 +) .24 
Gece, ey ee Te. 30 31 31 30 31 30 
Yellow, Refined, bags. ....Ib. sor oe a7 “oF 3 37 
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{ Monthly Review }- 


Lower Orris Root Far Off 


It is reported that the higher prices prevailing for orris 
root have encouraged producers to extend their cultiva- 
according to Trade Commissioner E. Humes, at 
Rome, Italy 


for the development of good size root from the seed, it will 


tion, 
However, as two or three years are necessar\ 
at least two years before there is a noticeable increase 
Prices in 1928 fluctuated around 300 lire 
which was 


be 
in production. 
per kilos, but immediately after the harvest, 
scarce 
As a result of curtailed cultivation of the root in 


extremely 
kilos 
1927 and 1928, due to the prevalence of low prices, and 


as a consequence of the more encouraging prices encount- 


quotations rose to 1,000 lire per 100 


ered in 1929, stocks available for export are low, being 
estimated at not more than 100 metric tons. Exports 
during the first nine months of 1929 totaled 601 metric 


tons, of which 148 went to the United States 


The principal cultivation of orris root is in Tuscany, in 


the districts of San Polo, Chianti, the upper Arno Valley 


and the zone between Florence and Arezzo. 


Mexico Source of Beeswax 


Total import of beeswax into the United States during 
follows: 1928—4,402,000 
1929—35 482,000 pounds, 
The quantity of bees- 


two years were as 
pounds, valued at $1,510,000; 
valued at $1,558,000 respectively. 
wax imported into the United States from Mexico has 
increased from 4,000 pounds in 1922 to 556,000 pounds 
in 1927, and 362,000 pounds in 1928. Figures for 1929 by 
(Consul R. A. Gibson, 


the past 


countries are not yet available. 
Guadalajara 


Netherland Drug Exports 


Large increases are noticeable in declared exports of 
certain drugs and oils to the United States from Amster- 
dam, through which the bulk of these exports pass. The 
single decrease registered was in the case of theobromine; 
perhaps, the large drop in the unit invoice value of these 
shipments is indicative of the reason for the decreased 
exportation. It is noteworthy that quantities $57,187 
valued at $19,013) of sandalwood 
potential source of the oil—were shipped to the United 
States in 1929, whereas no exports had been registered in 
The following table sets forth the 
and 1929: 


pounds, an important 


the previous year. 
aforementioned declared exports during 1928 


1928 1929 

Pounds Pounds 
Caraway oil 4,148 10,076 
Clove oil. my 19,337 
Essential ie. 18,332 40,554 
Sandalwood oil 220 5,400 
Cinchona bark... .. 1,176,629 2,034,365 
Cinchonidine (ounces) 134,367 142,904 
‘Pheobromine. .......... 29,728 12,080 
Quinine products.... . 103,865 129,478 


(Consul General Charles .. Hoover, Amsterdam.) 
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| Current 1930 1929 
| Market High Low gh 
[Papain, Crude, 150 lb cases. . Ib 3.10 3.15 3.55 3.10 3.50 2.95 
| Pure, Powdered, 10 Ib bot. .Ib. 3.25 3.30 3.30 : Oe >. 3.55 3.10 
[Paprika DGG6. ....0000sc000 Ib, 23} .24 24 234 a 5: 234 
|Pareira Brava Root, bags... .Ib. 13 .14 14 13 14 mm} 
Passion Flower, bales....... Ib 07} 08} 10 07} 75 .09 
\Patchouli Leaves, bales... ..lb. 20 <a 23 .20 Ry .22 
Pennyroyal, Herb, 100 Ib be ags 
neon _ 07 es 07 .07 07 07 
Leaves, 100 Ib bags. . 14 16 .16 14 lt .14 
PEPPERMINT LEAVES, imp 
bales... : 65 Py bp; 75 65 75 .43 
|_ Domestic, balesicccck ces, ey 40 41 .46 .40 .46 .24 
|Pichi Leaves, eee 12 13 .14 «ka .16 mS 
Pimento Select, bags ... 1b. 19 .19} 19} .19 304 . 19} 
Pink Root, True, bags...... Ib. 50 52 57 . 50 60 Me >, 
Pleurisy Root, bags... .....lb. 22 23 23 22 28 21 
Poke Berries, bags.........1b 18 18 18 30 18 
| Root, 200 Ib bales........ Ib. 08 08} O08} .08 08} .074 
Pomegrant Bark of Root, bags 
Bye ReAY |<: 30 > | 35 30 35 20 
Bark of F ruit, bags. eae Ib. My .30 30 25 .30 25 
Bark of Tree, bags. ......lb 18 wae yy: 18 ay 7? 15 
POPPY FLOWERS, Red, bags 
iS wrickach gin hepa ae ara seals Ib. 55 .60 .60 Be 60 50 
Heads, bags. . eine, 50 ' .50 50 .50 .50 
Prickly Ash Bark. re .14 me By Y .14 oh? 14 
Southern bags. cea 134 .14 .14 .134 14 134 
Northern, bags........1b. 15 .16 16 15 18 43 
Berries, bags. er ee 23 .24 .24 .20 py) 19 
Prince's Pine, bales ieee toate 35 .40 50 By 50 15 
Pulsatilla, Herb, bags...... Ib. 11 AZ 12 ll 14 .12 
Pumpkin Seed, bags........ ig 14 > «55 .14 he .14 
Quassia Chips, bags. . 06} o 06} .064 06} .064 
Quebracho, bulk, 125 lb. bbl. Pe 30 31 Bs) .30 oon 29 
ee ey .07 07 .07 .07 07 
Quince Seed, be 1gs awe. canes lb. 95 1.05 1.05 .80 .80 ey 
BO a Ib 1.10 1.15 3.35 95 1.25 .80 
Rape Seed, South os, 
bags. . area .Ib. 054 06 .06 .054 06 O54 
Dutch, bags. Dude Rane haces Ib. .06 06} 07} .06 .07} .06 
Japanese, small bags..... Ib. 04} 05} 064 045 07 05% 
Raspberries, Dried, bbls. . we 45 55 .60 45 .60 45 
Red Saunders, bags........Ib. 08 ah 08 08 08 08 
Rhatany Root, bags. . -_ Il oka 13 ll ay 11 
Rhubarb Root, HL, cases. . .Ib. .24 25 28 .24 .41 .27 
Powdered, bbls........1b 28 30 .85 28 .46 Re 
Rosemary Leaves, bales..... Ib. 05 054 .054 05 .06 044 
Flowers, cases, bales......1b. an 30 30 PY .30 «ae 
Rose Petals, pale...... lb. 30 314 41} 30 42 40 
Red. Reo veg Br 1.70 1.70 1.65 1.80 1.65 
Rue, Herb, belies clos c Ib. .18 .20 .20 .18 20 18 
Sabadilla Seed, bags........ Ib. 28 .29 29 .28 34 .28 
Powdered, bbls. . .. lb. 27 28 31 27 39 30 
SAFFRON FLOWERS, . Amer- 
ican, bales. Se .Ib. .28 3 35 .28 40 .30 
Valencia, 1 Ibcans.......Ib, 10.50 11.50 11.50 10.50 12.00 10.50 
Sage Dalmatian, bales... Ib. 054 .06 06 054 06 Ost 
sreek, bales lb. 054 06 06 .O54 06 05 
Sandarac Cue, '300 ib bbls. -Ib. .70 75 By .70 <3 .40 
Sarsaparilla Root, Honduras, 
WMS Sout aae bucedees Ib. PS. 54 54 53 o3e 9 
Mexican, bales........... 21 .23 .26 21 .40 .24 
Sassafras Bark, Ordinary, bales 
SA OP RETO E yr Ib .14 16 .16 14 16 .14 
Sell, DAH. oes cc cesses lb. Ay 7 24 24 oma .28 iy: 
Savory Leaves, bale . Ib. 084 .09 .09 08} .09 -084 
Saw Palmetto Berries, bags. Ib. 09 .10 . 104 .09 12 .09§ 
Scammony Resin, boxes..... Ib. 1.30 1.35 1.35 1.30 1.35 1.30 
Root, bags. scuoseecemn 08} ae 08} .084 .084 .084 
Senega Hoar, bags.......... Ib. 1.00 1.05 1.05 1.00 1.35 1.00 
SENNA ALEX.., 150 Ib cases Ib. 25 .30 30 -29 .30 25 
Half leaf 150 lb cases. ..Ib .124 144 14} .124 .15 .124 
Sifting, 400 lb bales. . ‘Ib. oH AN oie ll 1A . 104 
Tinnevelly, Bold, ae Ib bales 
Waaine 16 18 .18 .16 .18 .16 
Medium Leaf. . Veakesanes “— Ul 12 12 ll .12 .10 
Small Leaf, . jeeecee .07 09 .09 .07 .10 .07 
Pods, 350 Ib... 2222222 ‘08 08} ‘084 ‘08 1} .08 
Powdered, 200 "Saas: ‘ 11 11 ll ll ll 
Serpentaria Root, bags. . oct 65 .68 .68 65 22 65 
Shellac, T. N., bags. P .57 .58 .58 my 4 58 M7 4 
Simaruba Bark, bales....... Ib. .23 .28 .28 .20 .40 .20 
Skullcap Leaves, Eastern, bee 
elaine tiatatisaria wareera ew ease wee my i Ye. 75 75 40 
Western, bales .30 31 ae .30 A .18 
Skunk Cabbage, ‘Striped, tae 
ei Adinca oi wet Vaaaeetne waar’ .14 16 16 .14 16 14 
pn a Canada Natural, 
Bicanted sate sien Ib. -.27 28 28 2 28 24 
Canad, Stripped, bags. . .lb. 55 a4 55 5 Pe 95 
Soap Bar — ee 14 is “15 ‘14 5 14 
rd Sut, 125-175 ib bags. .. Ib. 10 104 Rie 10 16 Ai 
c rushed, 200 Ib bbls. - fb. 16 a 16 16 .16 16 
Powdered, bbls. 87 .17 By vie Bi? 
Spearmint Leaves, PEPE... 
ales. wb. «ae 7 J PS 32 37 25 
Spermaceti, ‘blocks, cakes, cases 
a ved .32 ay 35 32 .35 32 
Spikenard Root, bags. Eiéceiws lb. 18 184 20 18 20 184 
Squaw Vine, bales.......... Ib. «it .18 21 my Y, 21 18 
Squills, White. Re .074 .084 .10 O74 13 .09 
Powdered, Halters. co. Ib. <a obo ay >. .23 25 .20 
Stavesacre Seed, bags...... Ib. .16 MY BD Fj .16 .18 .16 
Stillingia Root, bags........ Ib. .08 .09 .10 .08 ee .09 
Stone Root, bags’. ....60000s lb. .08 .09 .09 .08 .09 -08 
St. Ignatius Beans, bags....Ib. —. 144 15 mS 14} BY 14} 
St. John’s Bread, bags.... .. Ib. a .09 .09 .09 .09 .09 
STRAMONIUM LEAVES, 
WE cdene va ranccas ca Ib 16 18 18 16 .20 16 
SON. GORE. occ ccisccceces Ib .074 a 074 .07 .074 .07% 
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{ Monthly Review }- 


French Golden Seal Imports 


The most reliable estimate of French demand for golden 
seal root places French consumption at about 2,000 kilos, 
or 4,409 pounds per vear of which one-half is imported in 
100 kilo lots, 
and 10 kilos which are shipped by parcel post 
General Leo J. Keena, Paris 

While the golden seal root imported by the French is of 
both Canadian and United States the French 
importers buy only through the New York market. 


while the remainder is in smaller lots of 20 
says Consul 


origin, 
Some 
of the French buyers prefer the wild to the cultivated for 
the reason that they believe that the wild root contains 
a greater percentage of hydrastin 

(he standard variety of root sold in France, therefore, is 
the wild root for which recent prices were $3.00 per pound 
f. o. b. New York, equivalent to about 180 francs per kilo 
c. i. f. French ports. 

Golden seal root is free of duty upon entering France 
being entered under No. 126 of the import tariff 
medicinal root not otherwise provided for 

Exports of American crude drugs to France, including 
have averaged $71,000 during the past 


as a 


golden seal roct 
five years. 


Cedar Oil from Moroccan 

The Pine Institute at Bordeaux has recently been carry- 
ing on experiments regarding cedar oil made from the 
cedars growing in Morocco. Analyses have shown that by 
distillation there can be obtained from this wood an oil 
which can be used as a substitute for sandalwood oil. An 
interesting tar is also secured by this distillation. This tar, 
abundant and fluid, is used in Morocco on account of its 
antiseptic and medicinal properties. This tar can likewise 
be used with cedarwood charcoal in the manufacture of 
fuel for motor gasogenes, while the oils extracted from the 
tar can be used for the ordinary uses of cedarwood tar and 
cade oil and, after purification, as industrial solvents of 
varnishes and polishes. 

The Pine Institute has also been working on analyses of 
cedarwood from the Gard, the Vaucluse, and the Lozere 


(Assistant Trade Commissioner E Tavlor.) 


Dutch Cinchona Production 


Estimated production of cinchona bark in the Nether- 
land East Indies during 1929 is placed at 10,640,137 kilos, 
says Trade Commissioner Thomas C. Barringer, at 
Batavia, who says that this production is divided into 
9,369,137 kilos for Java, and 1,271,000 for Sumatra. 
These estimates are based upon returns from 97 estates. 
Total actual production since January |, 1929, including 
October, for Java totaled 8,527,481 kilos, and for Sumatra 
to 1,433,621 kilos. 


Heavier Shipments of Aloes 


Shipments of gum aloes from Curacao were heavier in 
1929 than in 1928, says Consul T W. Voetter, at Cur- 
In 1929 shipments from the island totaled 866,418 
pounds, against 679,014 pounds shipped in 1928. The 
value of 1929 shipments was $153,912, and that of 1928 
shipments $81,485. It is not believed production is 
increasing, states the Consul, although the high prices now 
prevailing have induced larger exportation of aloes which 
was produced at low prices and placed in storage. 


cacao. 
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Current 1930 1929 
Market gh gh w 
en “ee Seed, Kombe, 
Spigkie ai wit ancaial hore let pee Jot 2.30 2.50 229 2.50 2.00 
os 9 peony Artificial... Ib .26 35 35 .26 ian .26 
nuine, USP. .40 45 .45 .40 45 .40 
Sunflower Seed, bags Calif. : 043 .05 .07 .04% .07 .06 
uth American, aa.» 07 07} 07} 07 .074 .07 
Tamarinds, bbls. sae is 16 16 093 10 05 
egs. eae 3.85 ‘ 3.85 3.85 3.75 3.85 
Tansy, Herb, MALES, cicisicc oa Ib, 1S .16 16 15 .16 ~zi 
Thus Gum, 280 lb bbls... ..1b. 09 18 .20 .09 .20 113 
THYME, Spanish, bales... .Ib. 11 AL} 16 11 16 .08 4 
French, bales... 00000 Ib. 114 13 -114 .123 «tne .08 
Tonga Root, bundles. Ib. es 26 42 25 .42 .42 
Bark. bundles........... Ib. ar +} 2¢ .42 one .42 .42 
Tonka Beans, Angostura Cases 
Se as Ae A nb ereged® PF 3 1.85 1.85 L735 2.00 bz 
Para cases... . + .90 a .90 90 .90 .90 
Surinam cases evateais 1.00 1.10 1.10 1.00 1.50 1.00 
Tragacanth Gum, ‘No 13 100 Ib. 
MRE 0-404 /ors sos la to dee cee Ib. 1.45 1.50 1.50 1.45 1.60 1.50 
INOS Bicvas secccowasexr ens Ib. 1.30 1.40 1.40 1.30 1.50 1.30 
a Ee RE Se = Ib. 1.10 1.20 1.20 1.10 1330 1.10 
Powdered, 50 lb boxes... .Ib. .90 1.00 1.00 .90 1.10 .90 
DUKION COBES 0. 56 0 0:0 300% Ib. .50 .90 90 .50 .90 45 
Turmeric Root Madras, bags.Ib. 08} 083 08} 08} .09 08} 
Aleppy bags Ib. 084 90 .09 083 .10 083 
Powdered aiereoee Bs} 15 15 13 15 ei 
CUE TIS 650/:556:0 a: ares Ib. 4 12 ae hl 12 «kl 
— Venice True, - ng 
ae .40 .40 oe 40 2 
Artificial, 80 Ib cases. . — Rg .18 .18 saz: 18 Rag 
Uva Ursi Leaves, bales... . .Ib. .06 06} .06}3 .06 06} .06 
Valerian Root, Bel«:. m, ’ bags 
Py PEAS | .18 .20 ont 18 .30 .19 
VANILLA BEANS, Mex can, 
WIDOIE, ‘CARES. 60:05 «0:86 ib. 3.50 4.50 4.50 3.50 4.50 52> 
er | aaa | 9 amma Arte fo 3.00 3.30 3.15 3.30 2.50 
Bourbon, cases. esis 1250 2.00 2:50 1.85 2.65 1.2 
South American, cases... .Ib. es 2.85 3.00 3.00 3.00 2.50 
Tahiti, Green, label cases. . Ib. oe Nom. 2.00 1.75 2.50 V2) 
Vetivert ‘Root, 100 Ib bags. lb. sy ty 3, 20 iG 25 
Violet Flowers, bags........ Ib. td -80 .80 a 1.00 .68 
Wahoo Bark of Root, bags. .Ib. 2 hot. a3 2 .56 ot 
Bark of Tree, bags. . -Ib. ay) .26 .26 25 Be wae 
White Pine Bark, Roseed, bags 
ste SRE IR Neal aNd Ib. 073 093 09} 07} 15 .07 
White Poplar Bark, bags. . ‘Ib. .06 .07} .07} .06 07} 05% 
Wild Cherry Bark, Thin, Green 
patethcel eels idndse ae a aa Die aoe Ib. 14 15 15 .14 .20 .14 
Rossed bales......... Ib. ll 12 RS me wie <i 
Bg Rossed, bales. .. .Ib. 08 as .09 .08 .09 .09 
hin Natural, bales. . . .Ib. .08 09 .09 .08 .09 074 
Thick Natural, bales. . . Ib. 06 .06} 06} .06 .06} 05 
Wild Indigo Root, bags Raion Ib. .14 15 15 .14 As 43 
Willow Bark, bags......... Ib. .05 05} 05} .05 .05} .05 
White, dD. as ae 15 rt ie) «ee me 
Witch 1 Ae « SOR bags. . «Ib. .07 .08 08 .07 .08 .054 
EPRVES, DONS... 655.00 00:50:08 Ib. 07 .08 .08 .07 .08 064 
Wormseed, American, wines wb. 08} it .08} ais 10 
Levant, bags «lb. 3.50 3.65 3.00 3.50 4.15 3.65 
Wormwood, aks. Imp., ‘bales 
ORE a A Ib. .08 .08} .084 .08 .103 .08 
Dock Root, ae ‘lb. 13 14 .14 AD .14 .10 
Yerba Mate, bags.. Ib. 18 20 .20 18 .20 .18 
Santa, bags. . -lb. .09 - 10} Py | .09 114 093 
Zedoary Root, bags. . Ib. .07 .08 .08 .07 08 064 
Miscellaneous 
Castor Oil, odorless, bbls.... 1b. 333 .144 . 134 pace ai 
- drop, 175 lb. bbls... .. Ib. 034 034 033 .034 034 
Precip. light, 250 Ib. cask. . Ib. 04} 04} .04} 043 .044 
ig 540 Ib. casks....... Ib. .02} 023 02} 033 .024 
SEER ee Pore ton 5.00 5.00 5.00 5.00 5.00 
English 7 Ib. bags..... Ib. 08} 084 .08$ 08} — .084 
Cocoa Butter, 12 Ib. box... .Ib. yh) 45 45 .42 45 .42 
Cod Liver Oil Nor. 30 gal. bbls 30.00 31.00 31.00 29.00 36.00 22.00 
Newfoundland.......... bbl. 30.00 30.00 30.000 46.00 30.00 
Collodion U.S. P. 30 Ib. dr... .Ib. | soe odd Bs Ao i 
Corn Syrup 42° 50 ~ bbl. 
EAS 100 lb. 3.91 4.16 4.16 3.91 4.16 3.91 
ae, USP, ‘Silver 100 Ib. 
aise wt ete Coe Ib. AE .60 .60 55 .60 soo 
Panis Food, $0'lb, bbL.......< Ib. 53 ao 55 53 55 ae 
Glucose, (grape sugar) dry 70° 
bag oN: ae 100 Ib. 3.14 3.24 3.24 3.14 3.24 3.14 
Haarlem Oil, bot 6 ro cases 
ap omeiese chee ae gross 3.75 3.75 3.75. 3.25 3.25 
Imported, 5 gr. cs...... gross 3.50 3.50 3.50 3.50 3.50 
Mineral Oil White, 50 gal. Bis. 
PS PUES 5 ing ssa aici gal. 50 55 55 50 .67 50 
85-90 vis. See a .65 70 i) .65 .70 65 
125-130 vis. al 2 85 .85 ey, .92 .65 
290 vis.. .gal. 90 1.10 1.10 .90 1.10 .90 
Russian 110-115 vis...... aa -70 .80 80 .70 .80 70 
145-155 vis. eee 8 .74 84 84 .74 .89 67 
320-330 vis. . gal. .82 92 92 .82 .97 Oe) 
Olive Oil, E tdible bbls......gal. 2.00 2.40 2.40 2.00 6 pata 
Petrolatum, L ily White, USP. 
Lg Ba .08 09 09 .08 09 .08 
aa White USP, 400 Ib. 
bbls : a 093 .10 10 09} 10 094 
Soa Castile, 50 lb. box...... ue 2 25 2 25 25 
Usp P, powd, 250 Ib. bbl. IB .28 .30 .30 28 «30 .28 
USP; green, 450 Ib. bbl... . Ib. .073 .07} .073 073 .074 .073 
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COD LIVER OIL 


GOLD MEDAL BRAND 


Famous as the Finest Non-Freezing Medicinal Norwegian Cod Liver Oil obtainable. Highest vitamin 
potency. Manufactured by Oluf Holm, Ltd., Aalesund, Norway. 





LANOLINE, U.S. P. CHAULMOOGRA OIL, U. S. P. 
CREAM OF TARTAR, U. S. P. GUM OLIBANUM, U.S. P. 
TARTARIC ACID, U.S. P. COLOCYNTH PULP, U.S. P. 








E. M. JAVITZ & SON, Inc., Newyork Ny 
































" Wo eho oSooSe ose ose nsecleeleeseese ofeee esonce een rence ere oreere eroareese ese ereere 0L0Hre ere O50 Leer O20 8L 00 Ne e ‘4 

* BORAX and : CRUDE DRUGS 
: Boric AcIp : FOREIGN & DOMESTIC 

: : WHOLE & MILLED 

Ps Guaranteed 991% to 100% Pure : FROM A POUND TO A CARLOAD 
3 Crystal - Granulated - Powdered : 

= : 

: REFINED and U.S. P. 3¢ 

Ks ae Purity of 3 Sales offices in all principal cities 

° 20 Mule T B ps ie , ; 

: ties deans Ciel + Connections in all foreign countries 

~ * Collection depot at Asheville, N. C. for 
* + Domestic Botanicals 

% PACIFIC COAST BORAX CO. ?¢ FACTORIES AT WEEHAWKEN & ASHEVILLE 
$ Chi 51 Madison Ave., New = Pn % The largest, most complete and fullest 
& 1cago os Ange oe 

5 ° _ ss assorted stocks in America 

3 Be TRA ex Sitti e | i hi 3 115-117 Fulton Street 

+ * New York, N. Y. 











Go Ge Ge Ge We Me Me Me Me Me Ma ata cMectectectectoctostocton’ Mo sMectecvectoctectectectectectoctecten'eclectoctecte o% 
050 050050 050 050 050 00 050 050 0,0 0500.0 0,0 0,0 9,0 0,0 0,00, 0 000,00, 00,00, 00, 00,0 0, 00,0 0,00, 09,0 009,000 0,0 u0 000.0 0,0 00 000 


POTASSIUM 
PHOSPHATE 


Regular standard material, pure white in color, absolutely uniform. 








Please let us have your inquiries whenever you are in the market and we will be glad to quote you on 
any quantity from a pound to a carload. 


WILCKES-MARTIN-WILCKES CO. 


Chemical Works: Main Office: 
Camden, New Jersey 135 William Street, N. Y. C. 
Sales Representatives: St. Louis, Detroit, Camden, N. J., Boston, San Francisco, Chicago, New Orleans 
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Fasririus, Osto 


One Tablespoonful of 
Norwegian Cod Liver Oil daily is 
sufficient to prevent Goitre. 


The human body needs a certain minimum quantity 
of iodine every day. If this be lacking in one’s normal 
diet, then goitre — that dread disease — may ensue. 


But here, too, cod liver oil proves a sovereign remedy. 
Dr. Gulbrand Lunde of Stavanger, Norway, has proved 
that a shortage of iodine can be made good by a daily 
dose of cod liver oil. He says: 


“Investigations have shown that Norwegian cod 
liver oil contains iodine in the proportion of about 15 
milligrammes of iodine per kilogramme of cod liver oil. 
This iodine is present in organic combination. It has been 
shown that five hundredths of a milligramme of iodine per 
day is a sufficient quantity to cover the iodine requirements 
in even the worst goitre districts. This means that a daily 
dose of only 3!/2 grammes will be sufficient to abolish any 
deficiency in iodine, and thus prevent endemic goitre”. 


Norwegian cod liver oil is also one of the most 
useful allies against the infections of ordinary colds, 
bronchitis tuberculosis etc. 


Growthzpromoting and antizrachitic. 


NORWEGIAN COD LIVER OIL 


National Committee for Pr ting the Consumption of Norwegian Cod Liver Oil, Bergen, Norway. 
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Drug Control 
(Continued from page 230) 


Dr. Wiley deplore the separation of the Bureau of 
Chemistry from the enforcing of the Food and Drug 
Law. It meant the separation of the investigatory 
function and the enforcement work under the law. 
Dr. Wiley, who has been confined to his home by 
illness, this winter, vigorously opposed such a separa- 
tion, and Dr. Kebler says that, “the two lines of work 
run right along together. ° 

Dr. Kebler is watching with interest the develop- 
ments in the case of the National Remedy Co., one of 
several cases representing the multiple seizure policy. 
He gives every indication of enjoying life much more 
aS a private citizen, viewing the play of food and 
drug enforcement activity from the side lines, so to 
speak, than he did when an active participant in the 
game. 


Palmolive in Mexico 


(Continued from page 242) 


which could result in precluding an American manu- 
facturer exporting to Mexico or using his own trade- 
mark in respect of goods sold in that country, there- 
fore, registration of trade-marks in Mexico is im- 
portant. Furthermore, as indicated above, the 
decision is not construed as a precedent, and according 
to information received from reliable sources in 
Mexico, proceedings for infringement can still be 
brought with proper precautions under which the 
decision on the point above can be avoided. 


Peter C. Gibbons, writer on Oriental exporting has joined the 
Medico-Dental Publicity Associates, Inc., New York, as manager 
of the exporting department. 


William H. Levings, of the Lavoris Chemical Co., Minneapolis, 
died at his home at Jupiter Island, Florida, recently, of heart 
disease. Mr. Levings was in his seventieth year. He is survived 
by his widow, one son and two daughters. 








Made by us since 1857 


EK THE U. S. P. for 


Anesthesia 

A quality product maintained by the careful 

painstaking supervision of able chemists. 
Supplied in } lb. and 1 Ib. cans Only 


The U. S. A. Pioneer Manufacturer 








DOrER’ Charles Cooper & Co. 
a 192 Worth Street 
New York, N. Y. 
/HE ha! ay MICAL well Established Works: 
chemicals 1857 Newark, N. J, 














Mar. ’30: XXVI, 3 Drug Markets 








A-A BRAND 
Finest Medicinal Luality 


The recognized stand- 
ard, known for its high 
vitamin contents. Guar- 
anteed the finest Nor- 
wegian non-freezing 
medicinal cod liver oil. 


2. Mos%ea% Sotectes® i 
> Soefeefoesooze ofoe’ oon ooo 


CR 2, Me 2°, 
00000 eS No efoeSoeteo goes os ox ooo aX 00,0 0,0 0,0 0,0 0,0: 


POULTRY GRADES 


For animal and poultry 
feeding 


Highest vitamin 
potency 


meres 


Packed in barrels or drums. 
Write us for quotations 


FOR SPOT DELIVERY or direct 
shipment from Norway. 











BRODR. AARSAETHER % 
AALESUND 
NORWAY 














P. R. DREYER Inc. 


Sole Representative in the United States 


26 CLIFF STREET, 
NEW YORK, N. Y. 


“CHICAGO, La ii, PHILADELPHIA KANSAS CITY 
BALTIM ST. LOUIS BOSTON 
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The Drug Market- Place 


Wants and Offers 


| 


Professional Service 


Consulting Chemists 














Business Opportunities 








IMPORTERS of DRUGS and PHARMACEUTI- 
CAL PRODUCTS want offers. Take charge of 
Patents, Trade-marks, and Licenses to sell Phar- 
maceutical Specialties. Isaias G. Lopes & Co., 
Box 899, Bogota, Colombia, S. A. 





Japanese chemist (Michigan graduate), expert in 
commercial manufacturing of Diastase-Fungus and 
allied chemicals, seeks additional capital. Informa- 
tion will be given by letter or by interview. Box 
797, DRUG MARKETS. 





NATURAL HERB never used in this country can 
be sold as effective remedy for very common 
disease. Exclusive rights available to right party. 


Box 798, DRUG MARKETS. 





Help Wanted 








WANTED—Specialty Drug 
with Drug and Department 


Salesman acquainted 
Store trade, for the 


different States. Splendid opportunity. Give 
references with letter. Box 789, DRUG MAR- 
KETS. 





WANTED—EXPERIENCED BUYER. Who 
ean plan, manage, direct. Who knows how to buy, 
assemble, import and sell numerous kinds of raw 
materials, including spices, seeds, drugs, chemicals, 
flavoring extract materials, soapmaker’s supplies, 
ete. Only high grade men should apply. Records 
must bear closest investigation. References re- 
quired. Prefer married man, age 30-40. Give full 
particulars, age, experience, salary expected, ete- 
W. T. Rawleigh Co., Freeport, Ill. 





MEN calling on retail drug stores with soda 
fountains can secure a profitable side line. Exclu- 
sive territory, commission on repeat business. Give 
details of present connection in replying. Address: 
M. J. Woods, 1305 Inland Bank Bldg., Indiana- 
polis, Ind. 





Situations Wanted 


Vitamin Research CHEMIST, Ph.D., desires 
position with drug manufacturing house producing 
cod liver oil, concentrates or emulsions. Very 
broad training and experience including chemical, 
bio-chemical, nutritional and physiological investi- 
gations. Has published a number of papers in 
collaboration with widely recognized authorities. 
Age 33, single. Box 795, DRUG MARKETS. 





PLANT ENGINEER 
make change. 
leading medicinal producing company. 
DRUG MARKETS. 


now engaged wants to 
Six years’ experience, five years with 
Box 794, 





HAVE you a research or formula problem ? 


Chemist seeks extra part time employment. 
Nominal fee. At present employed as active head 
of laboratory, production, manufacturing and pur- 
chasing in Toilet Preparations industry. Ten 
years experience in research, formula and process 
development, technical problems, manufacturing, 
etc., in toilet preparations and kindred lines. Will 
work in harmony with management and plant 
personnel. Box 796, DRUG MARKETS. 
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Rates—All classifications 
$1.00 an issue for 20 words 
or less; additional words 
5c each. 


Payment must accompany 
order, add 10 cents if 
replies are to come toa 
box number and be for- 
warded. 


DRUG MARKETS 
101 West 31st. St. New York 











Plant Equipment 
Reliable Used Machinery 





HEADQUARTERS 
GOOD USED MACHINERY 


SPECIALS 
NEW Glass Lined Storage and 
Mixing Tanks, 10, 30, 50, and 100 
gals Direct from manufacturer. 
Send for circular. 
40—Dopp Steam Jack. Kettles, 50 
to 200 gals. Send for List. 
1—Elyria Steam Jack. Glass Lined 
Kettle, 500 gals. 
5—Pfaudler Glass Lined 
Tanks, 1,200, 500, 300 anc 
gals 
2—Stokes Single Punch Tablet 
Machines, ‘‘O" & “N” 





Storage 
200 


1—Stokes Rotary “D” Tablet 
Machine. 
16—Aluminum Steam Jack. Ket- 








tles, 100, 80, 60, and 40 gals 





Miscellaneous: Filter Presses from 18x 
18” to 36x36”; Day Sifters and 
Mixers; Colton and Stokes Tube 
Fillers, Tube Closers and Tube Clip- 
pers; Copper Jacketed Kettles; Tanks; 
Extractors; Pulverizers; Pumps; 
Dryers; Drug Mills; Ointment Mills: 
Powder Fillers; Oscillators; Granu- 
lators; etc. Send us your inquiries. 


CONSOLIDATED PRODUCTS CO., Inc. 
18-21 Park Row, N. Y.C. Barclay 0600 
Send us a list of your surplus equipment. 














FOR SALE—Filter Presses; Powder Mix- 
ers, capacity 50 to 3,000 lbs.; Tube Fillers, 
Closers and Clippers; Copper and Al- 
uminum Kettles; Tanks; Portable Mixers; 
Ointment Mills; Powder Fillers; Glass 
Enamel Tanks; etc. Send for complete 
lists Stein-Brill Corp., 25 Church St., New 
York, N. Y. Phone, Barclay 4850. 











ESSENTIAL OILS 


WINTERGREEN (Gaultheria) 
NATURAL SASSAFRAS 
SWEET BIRCH 

Our prices interesting 


Let us send you samples. 


BLUE RIDGE DISTILLING CO. 


Newland, North Carolina 


Drug Markets 





FOOD RESEARCH 
LABORATORIES, Inc. 
Philip B. Hawk, President 


Investigations in 
Biochemistry and 
Nutrition 


Standardization of Pharmaceutical and 
Vitamin Products 


Telephone 114 East 32nd St. 
Ashland 5671 New York 


Member Association Consulting Chemists 
and Chemical Engineers 








LAWALL & HARRISSON 


Charles H. LaWall Jos. W. E. Harrisson 
Analytical and Consulting Chemists 


Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, Drug and Water Analyses 
Legal Testimony 
636 Race Street Philadelphia, Pa. 








FOSTER D. SNELL 
Consulting Chemist 


Commercial Research and Technical Advice 
on Specialties. Process and Formula Devel- 
opment. Legal Testimony. 

130 Clinton Street Brooklyn, N. Y. 
Laboratory, 35 Myrtle Avenue 














Custom House Service 











LO CURTO & FUNK 


Custom House Brokers and 
Foreign Freight Forwarders 
One Broadway New York, N. Y. 


Telephones: Bowling Green 10268, 
9392, 10214 














Miscellaneous 








CAPSULES: Headquarters for Filled Capsules 
Stock or private formulas. Bulk or retail package. 
H. Planten & Son, Inc. (Founded, 1836), 95 Henry 
Street, Brooklyn, New York. 





SUPPOSITORIES—Antiseptic Vaginal, rectal, 
private formula. Write for prices and samples. 
Southport Chemical Co., 263 Greenwich St., New 
York City. 
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“Les PARFUMS 
de FRANCE” 


An International Perfumery Review 
the only one published in Grasse 


It is the Professional Publication 
Most widely read 
Most carefully edited 
Most richly illustrated 


With readers in every country 
of the world, it will carry your 
advertisement just where it will 
do the most good. 


~ 
iss Copy Service Depart- 
ment will gladly assist you 
with suggestions for and 
preparation of your adver- 
tisements. 








Les PARFUMS de FRANCE 
Editorial and Business Offices 


Avenue de la Gare 


Grasse, France 





PEPSIN : 
PANCREATIN 
| GLANDULAR DERIVATIVES | 











fe fal 
" 4221 So. Western Ave., Chicago, Ill. a 
a also 


4 
, 816 First Ave., New York 
© 23S. Orianna St., Philadelphia 


e 869 Folsom St., San Francisco 
EP 1220 W. Pico St., Los Angeles 
a 826 Clark Ave., St. Louis 


: 


@ 
GwVIvToTowITIvVvvVTa Toda oe) sca] 


has many 
ThY-S tg] industry 


Baker's 


Dependable Chemicals 
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GERANIUM 
ARTIFICIAL 


Will answer every purpose in your soaps 
for which the natural is used. 


Always standard in price and in quality. 
Is not subject to market fluctuations in 
price, as is the natural. 


Can be used in conjunction with the 
natural, or alone. 


Sample and further information 
on request 


WANGLER-BUDD CO.,, Inc. 
205 West 14th Street 
NEW YORK CITY 


Telephones: Watkins 5615-6-7 


ST. PAUL 
O'Brien & Bushnell 
224% E. 4th St. 2694 University Ave. 
Tel. Main 7712 Tel. Midway 4007 


SAN FRANCISCO 
Marshall Dill 
510 Montgomery St. 


WESTERN 
. C. Drury & Co. 
East Austin Ave. 
wer a troNera} ILL. 
Tel. Superior 3174 
LOS ANGELES 
Marshall Dill 
1904 Atlantic St. 
Los Angeles, Cal. 


CINCINNATI 
J. A. Bauer 





oa etme: 








THREE ELEPHANT 
BORAX 


ahi aa 
Stocks carried by the 
following distributors: 
A. Daigger & Co., 
Chicago, III. 
Detroit Soda Products Co., 
Wyandotte, Mich. 
Arnold, Hoffman & Co., 
Providence, R.I. Philadelphia, Pa. 
Thompson Hayward Chemical Company, 
Kansas City, Mo St. Louis, Mo 


Marble Nye Co., 

Worcester, Mass. 

Chemical Utilities Co., Cincinnati, O. 

Innis, Speiden & Co., New York, N. Y. 

Maryland Chemical Co., Baltimore, Md. 
In Canada 














Boston, Mass. 


San Francisco, Cal. 
St. Lawrence Trading Company, Ltd. 


Montreal, Toronto and Vancouver 
American Potash & Chem. Corp 


WOOLWORTH BUILDING NEW YORK cer 
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{ Index to Advertisers } 


Abbott Laboratories, No. Chicago, IIl 
Alsop Engineering Co., New York 
Aluminum Co. of America, Pittsburgh, Pa. 
American Can Co., New York,.... 
American Chemical Products C o., Rochester, N.Y.. 

American Commercial Alcohol Corp., New York 

American Potash & Chemical Corp., New York 

American Solvents & Chemical Corp., New York. Insert weirs 248 
American Telephone & Telegraph Co... . ; 
Anchor Cap & Closure Corp., Long Island City, N. Y.. 
Armstrong Cork Co., Lancaster, Pa 

Baker & Bro., H. J., New York 

Baker Chemical Co., J. T., Phillipsburg, N. J 

Bond Manufacturing Corp., Wilmington, Del.......... 

W. J. Bush & Co., Inc., New York 

California Fruit Growers Exchange, Ontario, Cal........... 
Carr-Lowrey Glass Co., Baltimore, Md 

Coignet Gelatines, New York 

Colgate-Palmolive-Peet Co., Chicago, Ill.................. 
Colton Co. Arthur, Detroit Mich... .<<.<¢cs.o04s cs nsdieee 
Consolidated Products Co., 

Container Corp. of America, Chicago, III 

Cooper & Co., Chas., New York... 

Crown Cork & Seal C o., Baltimore, Md.. 

Dodge & Olcott Co., New York 

Dow Chemical Co., Midland, Mich 

Dreyer Inc., P. R., New York 

Economic Machinery Co., Worcester, Mass............+++- 272 
Euro American Corp., New York 

Franco-American Chemical Works, Inc., ! 

French, Inc., Benjamin, New York 

Fritzsche Brothers, Inc., New York 

General Felt Products, Inc., Brooklyn, N. Y 

General Plastics, Inc., No. Tonawanda, N. Y.............. 
Givaudan-Delawanna, Inc., New York 

Greeff & Co., Inc., R. W., New York 

Gutmann, Ferdinand & Co., Brooklyn, N. Y... 

A. K. Hamilton, New York... . eee 

Heyden C hemical Corp., New York. 

Hinde & Dauch Paper Co., Sandusky, Ohio 

Hoffmann-La Roche, Inc., Nutley, N. J 

Hopkins & Co., J. L., New York 

Horix Mfg. Co., Pittsburgh, Pa 

Industrial Chemical Sales Co., Inc., New York.Insert facing 216 
Javitz & Son, E. M. Inc., New York 

Kiefer Machine Co., Karl, Cincinnati 

Leonhard Wax Co., Inc., Theodor, Paterson, N. J.......... 269 
Magnus, Mabee & Reynard, Inc., N. Y 

Mallinckrodt Chemical Works, St. Louis 

Mcllvaine Brothers, Inc., — 

Merckal Go... Inc ARahway ny Ji. 62.0% s\0s:0.6.0uieceenauae 291 
Monsanto Chemical WOPkKS, SC. ASOUIS. 0.06 55.0 Insert facing - 
National Adhesives Corp., New York 280 
New England Collapsible Tube Co., New York 

Newport Chemical Works, Inc., New York 

N. Y. Quinine & Chemical Works, Brooklyn, N. Y......... 
Norwegian Cod Liver Oil Ass'n, Norway 

Owens-Illinois Glass Co., Toledo, Ohio 

Pacific Coast Borax Co., New York 

Package Machinery Co., Springfield, Mass 

Parsons, M. W., New York 

Penick & Co., S. B., New York 

Pennsylvania Sugar Go,,; New XOEK « 5 66+.s.00 ¢s:00 ne oe creseten 
Pfizer & Co., Chas. Inc., New York 

Phoenix Hermetic Co., Chicago, II 

Plaimar, Ltd., Perth, Western Australia 

Powell & Co., Inc., John, New York 

Rossville Commercial Alcohol Corp., Lawrenceburg, Ind..Cover 3 
Schering Corp., New York 

Schliemann Companies, Inc., 

Spring Stepper Co., New York 

Stokes Machine Co., F. J., Philadelphia 

Sturge, John & E., Birmingham, England 

Sun Tube C ree Hillside, ING Ji : Sila sigiar 

Todd Co., , Kalamazoo, Mich. 

Ungerer & neg New York 

U. S. Industrial Alcohol Co., N. Y 2 
van Ameringen-Haebler, Inc., New York . Inserts bet. — 
Wangler-Budd Co., Inc., New York 

White Metal Mfg. Co., ‘Hoboken, N. i) 

Wilckes-Martin-Wilckes Co., New York........ piece v aceseleees 
Will & Baumer Candle Co., Inc., Syracuse, N. ¥ 

Williams Sealing Corp., Decatur, Ill... varie 

Wilson Laboratories, Chicago, Ill 

Wirz, Inc., A. H. Chester, Pa 


. Insert facing 240 
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